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IHOOPMALIMHA CKJIAJTOBA BPEH/I-CTPATETII NIJIIPUEMCTBA

KOCEHKO O. I1., 1-p ekoH. HaykK, pod., npod. kabeapu MapKeTUHTY
JIAJIBKO K. A., acnipast
Hayionanonuii mexniunuu ynigepcumem « XapKi6CoKuu NOAIMEXHIYHUL IHCIUNY I

CyuacHuii O13Hec-cepelIoBUIIE XapaKTEPU3Y€EThCsl BUCOKOIO KOHKYPEHIII€L0, 1110
BUMarae BijJ KOMIIaHIM HE JIMIIE€ SKICHUX TOBapiB 1 MOCHYr, ajge W eeKTUBHOI
KOMYHIKaIIi 31 crokuBadamu. OJHUM 13 KIIFOYOBUX €JIEMEHTIB, 1[0 BU3HAYAE YCIIIX
KOMIIaHii, € 11 OpeHI-cTpaTeris, B sKii iHQopmaIlliiina cKkiiagoBa Bilirpae EeHTPATbHY
ponb. dopmyBaHHS BII3HABAHOCTI OpEHIy, CTBOPEHHS TMO3UTUBHOTO IMIJIXKY,
MIATPUMKA JOBIPH KJIIEHTIB Ta OCUJICHHS KOHKYPEHTHUX TIEpeBar — yce 11e MOXKJIUBE
3aBJIIKM €(PEKTUBHOMY YIIpaBIIiHHIO iHpopMarrieto [1-14].

[HdopmariiitHa ckiagoBa OpeHA-CTpaTerii OXOIUIIOE IUUPOKUN CHEKTP MUTaHb:
B/l pO3pOOKM KOHUEIMLII MO3UI[IOHYBAaHHS OpeHIy A0 peajizaiii MapKeTHHIOBUX
KOMYHIKAI[lll Ta B3a€EMO/I1i 31 COKUBa4YaMH 4epe3 HUPPOoB1 ¥ TpaauIiiiHI KaHaIH [2,
6; 11]. BukopucranHs cydacHUX 1HPOPMAIIHHUX TEXHOJIOTIH Ta aHATITHKU JO3BOJISE
KOMMaHisIM (GopMyBaTH MEPCOHANII30BAHUM MIAXIJ A0 KIIEHTIB, MIABUILYBATH iXHIO
JIOSUTBHICTD 1 3a0e31evuyBaTu CTa0lIbHUM PO3BUTOK O13HECY.

[Hdopmariitna ckimamoBa OpeHI-CTpaTerii MIANPUEMCTBA BIIITPaEe KIFOYOBY
[3; 6; 10; 13]. Bona BkiIr04a€ Taki €IEMEHTH:

Micis ma yinnocmi. BusHaueHHs roJIOBHOI 171€1 OpeH1y, HOro Micii Ta KIIFOUOBUX
IMPUHIMIIB Ta BiJOOpaXCHHS COIIANBHOI BiANMOBIJAILHOCTI Ta KOPIOPATHBHOI
KyJIbTYpH.

Llinvosa ayoumopisa. Anani3 Ta CECTMEHTYBAaHHS ayJUTOpIi 3a JeMorpadiuHuMH,
MOBEJIHKOBUMH Ta IMCHUXOTpadiuHUMU XapaKTepUCTUKAMHU Ta BU3HAYEHHS MOTPEO,
po0JIeM 1 OYIKYBaHb CIIOKMBAYIB.

Vuixanona mopeosenvna nponoszuyis. BuzHaueHHS KOHKYPEHTHHX IepeBar
Openay Ta yiTke OPMYJIIOBaHHS, IO BiAPI3HIE OpeH/T BiJl KOHKYPEHTIB.
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Koumenm-cmpamezis. Po3pobka KIIOYOBHX TMOBIAOMJIEHb, TOHAJIBHOCTI
KOMYHIKaIIlii Ta BUOIp KaHaJIIB KOMYHIKaIIlIi: CalT, corMepexi, OJIOTH, BiJ1I€0O-KOHTECHT.

Bisyanona ioenmuunicms. JIOroTun, KOpHmopaTUBHI KOJLOPH, GipMOBUN CTUITH
Ta JU3aiiH YIaKOBKH, pEKJIIAMHUX MaTrepiaiiB, MEpYaHJali31HT.

Penymayitinuii meneoocmenm. BiicTeXEHHS BIITYKIB Ta KOMEHTapIiB Ta podoTa
3 KpU30BUMHU cuTyallisimu, PR-kamnanii.

Ananimuxa ma oyinka egexmusnocmi. BUKOPUCTAHHS METPHUK JUIS OLIIHKH
BIUTUBY i1H(OpMAaIiiHOI CTpaTerii Ta KOpPUTyBaHHS CTpaTerii Ha OCHOBI JaHUX 1
3BOPOTHOTO 3B SI3KY.

3BepTaeMo yBary Ha OCTaHHIO CKJIaJ0OBYy, SKa Tmependadae MpPOBEICHHS
exoHoMiuHO1 omiHkH [4; 7; 12]. [IpormoHy€emMo JeKiIbKa METOJIB €KOHOMIYHOI OIlIHKH
1H(pOpMaIIIHOT CKJIaJ10BOi OpEeH I-CTpaTerii M ANPUEMCTBA.

1. Merox BuTpar — miaxing 0a3yeThcsl Ha OIIHIN BCIX BHUTPAT, TOB'S3aHHUX 3i
CTBOPEHHSIM, PO3BUTKOM 1 MIATPUMKOIO 1HGOpMAItHOI CKJIaJoBOi OpeHmy.
BpaxoByroThCsl BUTpaTH Ha: MAPKETHUHTOBI JIOCHIJIKEHHS; pO3pOOKY 1HPOPMaIIifHOTO
KOHTEHTY (BeO-caliT, COIMEpeXi, pekiama); MIATPUMKY UHUPPOBUX KaHAIIB
KoMyHikarlii; PR-kammnanii Ta MeiiiHy aKTUBHICTb.

2. Meton AOXOMHOCTI (IOXOAHUM MiAXiJ) OIiHIOE 1H(GOPMAIINHY CKIIaOBY
OpeHly Ha OCHOBI JOXOJIB, SIKI BOHA MPUHOCUTH MIANPUEMCTBY. AHATI3YETHCS
MPUPICT KIIEHTCHKOI 0a3u uepe3 iHpopMalliiiHi KaHalW; 301TIbIIIEHHS CEPEIHbOTO YeKa
3a paxyHOK JIOBIpHU 70 OpeHy; peHTabenbHICTh iHBecTUllil y Openn (ROI).

3. Mertoa mnopiBHsUIbHOTO aHamizy (O€HUMapKIHTr) nependayae MOPIBHSHHS 3
AHAJIOTIYHUMHU MIJANPUEMCTBAMH a00 KOHKYpPEHTaMH. BHKOpHUCTOBYIOTHCA Takl
MOKa3HUKU: PIBEHb BIII3HABAHOCTI OpEH]ly; YacTKa PUHKY, SIKY KOHTPOJIIOE OpeHn;
e(eKTUBHICTb 1H(POPMALIHHUX KaHAJIB Y KOHKYPEHTIB.

4. Meton auckoHToBaHOro rpomoBoro notoky (DCF) no3Boiise omiHUTH
MalOyTHIO €KOHOMIYHY BUTOJY BiJ 1H(OpMAIIHOT CKIa0BOi OpeHy, BpaXOBYIOUU
JTMCKOHTOBaHI J0XOAW. BaXJIMBO BH3HAYMUTH IPOTHO30BaHI IMOTOKH JOXOJIB BIT
1H(MOpMAIIHHUX aKTUBHOCTEH 1 KOE(IIIEHT TUCKOHTYBAHHS.

5. Meton omiHKM KamiTamizaiii OpeHay mepeadayae OIIHKY iH(GopMariitHol
CKJIQZIOBOi 4epe3 PUHKOBY KamiTamizaiiio OpeHay. BUKOpHUCTOBYIOThCS —Taki
MOKa3HUKU: 3arajbHa PHUHKOBA BapTICTh KOMIIAHIl; 4YacTka OpeHAy Yy BapTOCTI
KOMITaHii; HeMaTepialibHI aKTUBU (peryTallis, JOsJIbHICTh KJIIEHTIB).

6. MeToa eKCcTIepTHHUX OLIIHOK Mepedavyae 3ailydeHHS MapKeTOJIOT1B, aHAJII TUKIB
Ta eKCIEPTIB, K1 BU3HAYAIOTH SIKICHI TOKA3HUKH BIUIMBY 1H(OPMAIIHOT CKIIaI0BOT Ha
Openn. BukopuctoByroThesi Taki Mertoauku: SWOT-ananiz OpeHzy; ONUTYBaHHS
[JIOBOI ayIUTOPIi; aHaJ13 eMOIIIHHOIO 3B’ A3KY CII0KHBaYiB 13 OpEHIOM.

ExoHomiuHa oriHka iH(oOpMaIiiftHOi cKiIagoBoi OpeHa-cTparterii JomomMarae
BU3HAYUTH C(PEKTUBHICTh MApPKETUHTOBUX 3aXOJIiB 1 ONTHMIi3yBaTH BHUTpPaTH.
Hatikpamii pe3ynpTaTH AOCATAIOTHCS TPU KOMOIHOBAaHOMY BHKOPHUCTAHHI PI3HUX
METO/IIB OIlIHKH. PeTenbHe ompaitoBanHs iHPOPMAIIHOI CKIa10BOT OpeHI-cTpaTerii
J0TIOMarae MmiJnpUeEMCTBY 3MIITHUTH CBIN IMIIK, MiIBULIUTH JOSIBHICTH KIIIEHTIB Ta
3alHATHU CTINKY MO3UILIII0 HA PUHKY.
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[adopmariiitHa CckIagoBa € HEBII'€MHOIO YacTHHOIO e()EeKTUBHOI OpeH/I-
cTparerii mianpueMcTBa. BoHa 103BOJsiE CTBOPIOBATH YHIKaJdbHE IMO3UIIIOHYBAHHS,
dbopmyBaTu JOBIpY a0 OpeHIy Ta BCTAHOBIIIOBATH JOBIOTPUBANIl BIJHOCHHM 31
cnokuBayamMu. B enoxy UHM@pOBHUX TEXHOJIOTIM BaXKJIMBO BHKOPHUCTOBYBATU
KOMIUICKCHUM TIAXiA 70 yhnpaBiiHHA 1H(OpMAI€l0, M0 BKJIOYAE aHAI3 PHUHKY,
1HTerpaIiio MapKETHHIOBUX KOMYHIKAaIlii, BHKOPHUCTAHHS COLIIAIbHUX MeJlia Ta 1HIITUX
IHCTPYMEHTIB JIJISI B3a€MO/II 3 IIIJILOBOIO ayIUTOPIEIO.

EdextuBHe yripaBmiHHs 1H(HOPMAaLIHHOIO CKJIAI0OBOIO JO3BOJISE MiIMTPHUEMCTBAM
HE JIMIIE BIATMOBIIaTH HA MOTOYH1 BUKIUKUA PUHKY, @ i1 CTBOPIOBATH HOB1 MOKJIMBOCTI
i po3BUTKy. KoMmrmaHnii, skl BMUJIO BUKOPHCTOBYIOTH 1H(OpMAIIiI0 y CBOiil OpeH-
CTparterii, OTPUMYIOTh 3HAYHY KOHKYPEHTHY TI€peBary, M0 CHPHSIE iXHbOMY
JIOBFOCTPOKOBOMY ycmixy. Takum uyuHOM, 1H(DOpMaliiiHa CKJIaJoBa € KIHOUYOBUM
€JIEMEHTOM MNOOYJOBU CHJIBHOTO OpeHAy, 10 3abe3nedye CTiiiKe 3poCTaHHS Ta
e(heKTHBHY B3a€EMO/IIIO 3 KIIIEHTAMHU.
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Modern information technologies play a key role in the promotion of educational
services. The use of digital tools allows educational institutions to effectively engage
with potential students, increase brand awareness, and attract new listeners. Today, the
topic of Internet promotion of Ukrainian higher education institutions remains
insufficiently researched [1, 3, 8, 11, 14]. The online space is an integral part of the life
of most applicants, and the lack of universities in it can reduce their popularity and
affect the perception of higher education as less attractive. This can give the impression
of obsolescence of educational institutions and classical education in general.
Insufficient analysis of educational services as a product, as well as the features and
effectiveness of Internet promotion tools, slows down the popularization of higher
education among young people. This, in turn, may lead to a decrease in the level of
education of the population, which will negatively affect the development of Ukraine
as a state. Given that most companies actively use Internet promotion to advertise
goods and services, higher education institutions also need to find their place in the
digital space [2, 7, 12]. This will help maintain young people's interest in education
and support the overall development of the country.

We propose to include the following as the main information technologies in the
promotion of educational services [4, 9, 13].

Digital marketing, which includes contextual and targeted advertising, SEO
optimization of educational institutions' websites, content marketing (blogs, articles,
videos, webinars). Such a tool provides for paid promotion in search engines. SEO
specialists often work with search advertising, retargeting of search queries, display
and social advertising, website remarketing, and mobile marketing.

Social networks and SMM involve the active use of Facebook, Instagram,
TikTok, LinkedIn, working with influencers and bloggers, and creating interactive
content. This tool involves all types of work with and promotion through social
networks, in particular through the creation of content and various types of advertising
available on selected social networks.

Automation of marketing processes is an extremely important element of the
digitalization of the educational space, as it uses CRM systems to manage interaction
with students, chatbots for quick communication, e-mail marketing, and personalized
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