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Staff Communication: Google Assistant can send quick reminders or 

notifications to team members, improving coordination between departments. 

3. Supporting Marketing and Customer Engagement. Google Assistant 

can also help businesses connect with customers. 

Voice Search Optimization: As more people use voice search, businesses 

can increase their visibility by optimizing their websites for common voice queries 

like “best hotel near me” or “family-friendly restaurants.” 

Promotions and Offers: Hotels can use Google Assistant to inform guests 

about discounts, special events, or available services. 

Post-Stay Follow-Up: After guests leave, Google Assistant can send 

reminders for reviews, loyalty programs, or future booking discounts. 

4. Gaining Valuable Insights. Google Assistant can track frequently asked 

questions and guest preferences. This information helps businesses improve their 

services by understanding what guests need most. 

For example, if guests often ask for vegan meal options, a hotel might 

expand its menu to meet this demand. 

Conclusion. Google Assistant is a valuable tool for the hospitality industry. 

It improves guest experiences, supports staff, and helps businesses connect with 

customers. This technology allows hospitality providers to improve service quality, 

save time, and stay competitive in a growing market. 
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Innovation has become a key driver of marketing development in the era of 

digital transformation. Modern companies are shifting their approaches to 

promoting products and services, focusing on personalized customer engagement. 

The use of Big Data allows for deeper analysis of consumer preferences. Artificial 

intelligence automates communication processes through chatbots, 

recommendation systems, and dynamic pricing. CRM systems have become 

essential tools for building long-term customer relationships. Mobile marketing, 

using geolocation, enables targeted advertising. Content marketing is evolving into 

an interactive format, aimed at audience engagement. Video marketing and 

streaming services have become popular platforms for promotion. Influencer 

marketing helps reach niche target audiences. Social media are not only 

communication channels but also platforms for e-commerce. 
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Innovations in e-commerce include virtual try-ons and augmented reality. 

Omnichannel strategies ensure a seamless customer experience. Virtual reality 

marketing creates new opportunities for brand interaction. Emotional marketing 

leverages facial and mood recognition technologies. Gamification increases 

customer engagement and brand loyalty. Blockchain ensures transparency of 

marketing campaigns and data protection. Neuromarketing helps explore 

unconscious consumer responses to brands. Green marketing combines innovation 

with the principles of sustainable development. Cross-functional marketing teams 

facilitate rapid innovation implementation. Adaptive website design enhances user 

comfort. Augmented reality technologies are transforming in-store shopping 

experiences [1]. 

Innovative pricing approaches include dynamic models based on demand 

algorithms. Behavioral data analysis allows for forecasting future consumer trends. 

Tools like ChatGPT automate the creation of advertising content. Virtual assistants 

become 24/7 customer support channels. AI customizes advertising messages 

based on user mood and behavior. Emotional marketing is rooted in creating 

meaningful emotional connections with a brand. Innovative technologies enable 

product testing at the concept stage. Crowdsourcing in marketing involves 

consumers directly in idea generation. Crowdfunding acts not only as a source of 

financing but also as a marketing tool for demand validation. Interactive 

advertising increases audience engagement. Programmatic advertising enables 

automated media buying. Analysis of users' digital footprints allows for deeper 

audience segmentation. Multisensory marketing appeals to visual, auditory, and 

tactile senses. Experiential marketing creates unforgettable brand interactions. 

Cloud technologies simplify the management of marketing campaigns [1]. 

Rapid prototyping and A/B testing shorten the path from idea to 

implementation. Brand communities in the online space become active 

ambassadors. Crowd marketing activates “word of mouth” in the digital 

environment. Using AR in the B2B segment allows for effective presentations of 

complex products. Personalized advertising messages enhance communication 

effectiveness. The use of NFTs in marketing creates unique digital brand assets. 

The metaverse opens up new virtual spaces for brand activities. Algorithmic 

marketing automates the placement and adaptation of advertising. Ethical aspects 

of innovative marketing require new regulatory approaches. Cultural adaptation of 

innovations helps avoid reputational risks. Educational platforms for marketers 

have become sources of continuous improvement. Collaborations between startups 

and large companies accelerate innovation implementation. Flexible approaches to 

strategic planning ensure adaptability to change. Marketing in times of uncertainty 

relies on analytics and scenario planning. Digital transformation is no longer just a 

trend but a necessity for effective marketing. 

Thus, the innovative aspects of marketing activities encompass technologies, 

strategies, tools, and approaches that transform customer interaction and shape a 

new marketing paradigm of the future. 

 



 

152 

References: 

1. Maldonado-Canca, L. A., Cabrera-Sánchez, J. P., Gonzalez-Robles, E. M. & Casado-

Molina, A. M. (2024). AI in Marketing Management: Executive Perspectives from Companies. 

Marketing and Management of Innovations, 15(4), 42–55. https://doi.org/10.21272/mmi.2024.4-04 

 

 

THE ROLE OF DIGITAL MARKETING IN THE MODERN HOTEL 

INDUSTRY 

 

DMYTRO VOLYNSKYI, student 

OLENA ANISENKO, Senior Teacher, Language Adviser  

O. M. Beketov National University of Urban Economy in Kharkiv 

MARTIN HORN, Language Instructor 

South-Moravian Educational Center (Brno, Czech Republic) 

O. M. Beketov National University of Urban Economy in Kharkiv 

 

Introduction 

In today’s fast-paced, technology-driven world, digital marketing plays a 

central role in the success of the hotel industry. As guests increasingly rely on the 

internet to research, book, and review hotels, businesses must adopt smart digital 

marketing strategies to stay competitive. This paper highlights the importance, 

strategies, and benefits of digital marketing in modern hotels. 

1. Increased Online Visibility 

The first and most obvious advantage of digital marketing is visibility. 

Travelers often begin their journey with an online search. A hotel without a strong 

online presence risks being overlooked. Search engine optimization (SEO), Google 

Ads, and social media platforms like Instagram and Facebook help hotels reach 

potential guests. Having an updated website and being listed on platforms such as 

Booking.com or TripAdvisor is also essential. 

2. Social Media Engagement 

Social media is a powerful tool for hotels to connect with guests. Through 

platforms like Instagram, hotels can share attractive images, promote events, and 

build their brand. Social media also allows real-time interaction with guests, 

encouraging feedback and loyalty. Influencer marketing  —  when bloggers or 

travel influencers visit and post about a hotel  —  can also bring attention from a 

wider audience. 

3. Content Marketing and Storytelling 

Good digital marketing is not just about ads; it’s about telling a story. Hotels 

can use blogs, newsletters, and videos to share information about local culture, 

special offers, or guest experiences. This type of content builds trust and emotional 

connection with future guests. Storytelling also helps a hotel brand stand out in a 

crowded market. 

4. Online Reviews and Reputation Management 

Online reviews are extremely important in the hotel industry. Guests often 

choose hotels based on what others have said. Therefore, managing reviews on 
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