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INTRODUCTION

To the Teacher

Modern stage of the integration process development in Europe and globally is marked by more frequent and versatile cross-cultural contacts in academic and professional spheres. Such contacts present a “dialog between cultures” which can not be successful without cross-cultural understanding. Therefore, the importance of  socio-cultural competence forming is mentioned as one of the objectives for ESP teaching (English for Specific Purposes) at the Universities. The ‘National Curriculum for Universities’ says  that by the end of ESP course (level B2) students will be able to:

· understand how core values, beliefs and behaviour in Ukrainian academic or professional environment differ from culture to culture (international, national, institutional)
· understand different corporate cultures within specific professional contexts and how they relate to each other
· apply intercultural insights while interacting orally or in writing to immediate academic and professional situations
· behave and react appropriately in common social, academic and  professional situations in everyday life, and know rules of how people should interact in these situations (recognize appropriate gestures, eye contact, personal space, and body language in each situation (1:38(
In the methodical recommendations the materials for the first two content modules (змістовні модулі) are presented, which help to start the process of socio-cultural competence forming. There are “People and Culture” and “Technology and Culture” modules. Module 1 “People and  Culture” is focused on social and academic situations in everyday life and Module 2” “Technology and Culture” introduces basic professional situations. Each module includes several content units.

It should be highlighted that as far as only authentic materials are suggested to the students, it helps to provide authentic, meaningful communication in class. The materials mostly reflect the cultural aspects of the English speaking countries, i.e. Great Britain, the USA, Canada etc. but an attempt has been undertaken to present and discuss some specific features of other cultures and, therefore, make a step in understanding and valuing the cultural diversity of the globe.

Each unit presupposes a set of various activities which helps students to develop integrated skills in reading, speaking, listening and writing. The students are also expected to enforce grammatical competence, develop skills in their vocabulary enlarging, making presentations, participating in role games, doing project work (including Internet search).

Designing tables is considered to be especially suitable for cross-cultural competence forming as tables allow to compare certain aspects in different cultures, including Ukrainian culture, and develop cross-cultural awareness and socio-cultural sensitivity. The activities cover topics relevant to the students to motivate their involvement and active participation in the class work. Many activities can be performed both in class or at home (as self-study) with further discussing and evaluating of the results.

Depending on the teacher’s strategy as well as students’ learning styles some materials or units can be viewed as optional without damaging the main aim of the present methodical recommendations, i.e. socio-cultural awareness forming.

INTRODUCTION

To the Student

The booklet you have in your hands will help you understand how to behave and react appropriately in various situations when you meet and socialize with people of different nationalities, both in Ukraine and abroad.

It is quite natural before you start learning to ask such questions as:

· Why should I study the culture and rules of behavior for people of other nationalities of the world?

· Why should I study their behaviour if I know the rules of the  “right behaviour” for different situations which I have been taught in my family, at school, in the society?

· What are the possible situations to apply my new knowledge in practice and what are the benefits? 

We hope the booklet will help you to answer these particular questions and many others. 

Think of our today’s world. We see that traveling to all corners of the globe gets easier and easier. International contacts will increase visually in the coming years. The prospect of our country’s joining European Union as well as the internationalization of education in Europe and in the world will bring a lot of chances to continue studies, work for an international company in Ukraine, participate in international conferences and congresses, meet international partners in Ukraine and abroad, travel on business and for rest, receive guests in Ukraine at hotel and at home. These are only some of possible situations in which we can meet people of different nationalities and cultures in person not speaking of contacting them through Internet and e-mail. In all the situations mentioned knowledge of other  cultures and ability to understand them is needed to escape problems. We live in a “global village”, but how well do we know and understand each other? 
Life supplies more and more evidence of the fact that the more you know the culture of the country you are dealing with, the less likely you are to get into difficulties. It might be rather hard to explain that the reason you lost your contract or an invitation for the next conference was the fact that you offended your host in a light-hearted comment or  wrong behaviour at a party. So the deal is worth the effort.

We wish you enjoy studying cultures, traditions and customs of the world.

MODULE 1

People and Culture

UNIT 1

CROSS-CULTURAL UNDERSTANDING
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BRAINSTORMING  Try to answer the following questions:

1. Do you agree people of different nationalities behave differently in similar situations?

2. Do you agree people’s lifestyle is influenced by their culture, values, traditions and social standards?

3. If you have an experience of staying abroad or having friends of different, nationalities, could you tell if you sometimes thought other people’s behavior to be strange?

4. What is necessary to help people understand each other better?

· Do the quiz and decide if you have good cross-cultural skills:

Quiz:  Do you have good cross-cultural skills?
When you meet someone for the first time, what should you do? 

True(T) or False(F)?
	A
	It's usual to shake hands the first time you meet a British colleague.
	

	B
	It's not a good idea to call German colleagues by their first names at work.
	

	C
	When a Japanese business person gives you his/her business card, it's polite to say thank you and put it in your pocket.
	

	D
	In the Mediterranean, embrace colleagues when you meet them.
	

	E
	Take off your shoes when you visit someone's house in Poland.
	

	F
	 In Saudi Arabia it is rude to refuse a cup of coffee.
	

	G
	In the UK ask about your host's family when you meet for the first time.
	

	H
	In Asian countries, it is rude to look people in the eyes.
	

	I
	British people like to talk about their salaries.
	

	J
	When you visit Poland, your host gives you flowers at the airport
	


(from S. Robbins. New Insights into Business. 2000)

I.  TALKING ABOUT CULTURE

What is culture

Look at the Iceberg in the picture and try to guess how it relates to culture
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(from R. .L. Oxford. Patterns. of Cultural Identity 1995)

· There are cultural aspects which everyone realizes to be special for each culture, different from other cultures, e.g. national costumes, dances, cuisine. These aspects are placed above the water line (aspects primarily in awareness).

· As for the majority of cultural aspects, like rules of behavior, education, family relationships, they are not realized by many people to be different from culture to culture. This misunderstanding can be damaging as it can result in communication failures and offencing people. These aspects lie below the water line (aspects  primarily out of awareness).

SELECTING SOLUTIONS

1. Look at the aspects of culture given below and try to place them above or below the water line of the iceberg. Add as many cultural aspects as you know and place them where you believe they belong.

2. Compare your arrangement with your partners and check it in the right arrangement given in the Appendix.

[image: image3.png]ancient competition vs. cooperation
_m = y

- "ﬂimho,, T
‘sewing and weaving ‘

wlmpt ol life after death




3. Using the words given below try to reconstruct one of a great variety of definitions for the concept “culture”


II. READING AND MAKING PRESENTATIONS

To understand cultural differences better, read the articles presenting rules of behavior for different nationalities.

1.  Make up four groups and in your groups read Texts A, B, C, D.

Text A

In Germany, as you walk sadly back to your hotel room, you may wonder why your apparently friendly hosts have not invited you out for the evening. Don't worry, it is probably nothing personal. Germans do not entertain business people with quite the same enthusiasm as some of their European counterparts.

The Germans are also notable for the amount of formality they bring to business. As an outsider, it is often difficult to know whether colleagues have been working together for 30 years or have just met in the lift. If you are used to calling people by their first names this can be a little strange. To the Germans, titles are important. Forgetting that someone should be called Herr Doctor or Frau Directory might cause serious offence. It is equally offensive to call them by a title they do not possess.

Taking off your jacket and rolling up your sleeves is a sign of getting down to work in Britain and Holland, but in Germany people regard it as taking it easy.

In Denmark a visitor who is invited to a business associate's home should take flowers or some unusual delicacy.

In Norway, to be totally correct, the visitor should send a gift the day after the dinner.

The British, however, consider it impolite to interrupt a visitor, even after all business has been transacted. The commercial caller is expected to be sensitive to this point, know when to stop, and initiate his or her own departure.

(from L. Jones, R. Alexander. New International Business English. 1998)

· COMPREHENSION CHECK
Mark the statements as True (T) or False (F).

1. People in Britain shake hands just as much as people in Germany.

2. Visitors to Germany never get taken out for meals.

3. In Britain, business visitors can stay as long as they like.

4. German business people do not like to be called by their surnames.

5. Make sure you know what the titles of the German people you meet are.

6. You should expect the gift from your Norwegian partner a day before his/her visit to your home.

LOOKING BACK

What title can you suggest for Text A?

Text B

Good office manners in Indonesia require the visitor to present a business card immediately. If no card is offered, long delays may result. The mark of a thoughtful executive is to have one side in English and the other in Bahasa. In Japan a visitor should be prepared to distribute as many as 40 business cards a day.

In Japan certain guests at evening business gatherings will leave early. They should be allowed to leave without effusive good-bys. The Japanese consider formal departures to be disruptive in such cases and disturbing for remaining guests.

In the Middle East, the word “no” must be mentioned three times before it is accepted. In contrast, it is considered good business manners to make many and long efforts to pick up the check. You should take care not to admire anything in your hosts’ home. They will feel that they have to give it to you. 

Young Korean businessmen expect their wives to be invited by foreigners to attend business or pleasure meetings in the evening. They also expect their wives to decline the invitation.

In Korea guests of honor (as well as the elderly and revered) are supposed to serve themselves first from community dishes. Good manners, however, require that the foreign guest of honor decline the privilege at least once, sometimes twice.

Middle East visitors also should not be surprised "if others barge right into the office in the middle of your conversation with the person you are seeing," notes "Travel Pak." An old Arab custom calls for keeping an "open office."

 (from B. Hunter, American Way, 1983)
· COMPREHENSION CHECK
Mark the statements as True (T) or False (F)

1. A formal departure from parties is important for Japanese people.

2. An Indonesian businessperson will appreciate if you give him/her a card in two languages.

3. Wives of Korean businessmen do not usually attend social occasions.

4. In the Arab world never make compliments to the things in the host’s home.

5. Uninvited visitors are welcome in Middle Eastern offices.

6. In the Middle East, the guest always pays the bill.

LOOKING BACK

What title can you suggest for Text B?

Text C
In Europe the most common challenge is not the content of the food, but the way you behave as you eat. Some things are just not done. In France it is not good manners to raise tricky questions of business over the main course. Business has its place: after the cheese course. Unless you are prepared to eat in silence you have to talk about something - something, that is, other than the business deal which you are continually chewing over in your head. 

Italians give similar importance to the whole process of business entertaining. In fact, in Italy the biggest fear, as course after course appears, is that you entirely forget you are there on business. If you have the energy, you can always do the polite thing when the meal finally ends, and offer to pay. Then, after a lively discussion, you must remember the next polite thing to do - let your host pick up the bill.

In Italy the question of title is further confused by the fact that everyone with a university degree can be called Dottore - and engineers, lawyers and architects may also expect to be called by their professional titles.

In many European countries handshaking is an automatic gesture. In France good manners require that on arriving at a business meeting a manager shakes hands with everyone present. This can be a demanding task and, in a crowded room, may require gymnastic ability if the farthest hand is to be reached. Protocol in France calls for listing academic credentials in one’s calling card.

(From L. Jones, R. Alexander New International Business English 1998)

· COMPREHENSION CHECK 

Mark the statements as True (T) or False (F)

1. In France you are expected to shake hands with everyone you meet.

2. It is polite to insist on paying for a meal if you are in Italy.

3. In France people prefer talking during meal.

4. Italian professionals are usually addressed by their titles.

5. It is not necessary to mention the degrees and titles in your business card when you meet French partners.

LOOKING BACK

What title can you suggest for Text C?

Text  D

American executives sometimes signal their feelings of ease and importance in their offices by putting their feet on the desk whilst on the phone.

American business people usually use first names when addressing each other. But only call a person of a higher position by first name if they invite you to. In many cases, Americans will insist  on using first names almost immediately, this is just a cultural norm rather than a sign of real intimacy. It is necessary to shake hands with an American if you are meeting for the first time.

A handshake is the customary greeting for both men and women, although you should wait to see if the woman offers her hand first. 

When talking to Americans, never ask what their house cost and how much rent they pay.

If you are houseguest in the USA, you should send a handwritten note of thanks to your host and hostess afterwards.

When you go out to a nice restaurant in the States, you must wait in a line for a table and be prepared to a 15% tip at the end of the meal.

If you want to smoke in the USA, you should always ask if you may. Many areas are non-smoking and many people object to this habit.  

There is no pressure to drink when you go out with Americans for lunch or dinner. Alcohol may not even be available.

(from http//www.executiveplanet.com) 

COMPREHENSION CHECK 

Mark the statements as True (T) or False (F).

1. It is polite to discuss the amount of house rent with an American.

2. You should always address an American partner by his/her first name.

3. After visiting an American home you should send a letter of thanks to your host and hostess.

4. The amount of tips at American restaurants depends on your satisfaction by the service.

5. American woman offers her hand first.

LOOKING BACK

What title can you suggest for Text D?

2. In your group try to define which regions of the world are described in the terms of national cultures and traditions. Then, prepare and present a short summary of the text without mentioning the name of the region before the other groups. Let the other groups guess what region of the world your group has presented.

3. Correct your answers to the quiz. Discuss the new information on cultures and traditions of different regions of the world. 

4. Try to fill out the table using the information from texts A, B, C, D. Some parts of the task have already been done for you. Add the information about Ukraine.

	Country/Region
	Business protocol
	Social customs

	USA
	
	

	Britain
	
	

	Denmark
	
	People visit their partner’s home with flowers or delicacies

	France
	Academic credentials should be listed in the business card.
	

	Germany
	
	

	Indonesia
	
	

	Italy
	
	

	Japan
	
	

	Korea
	
	

	Middle East
	
	

	Norway
	
	

	Ukraine
	
	


ANY COMMENTS?

Comment on the proverb ‘When in Rome, do as the Romans do.’ Do we have a similar saying in Ukrainian/Russian?

CREATIVE WRITING

Before you start voicing your ideas try to comment on the saying of English philosopher John Locke ‘Reading furnishes our mind only with materials of knowledge; it is thinking that makes what we read ours’. Why is it so important to think over what you have read and give your ideas? Now, try to give your ideas on customs and traditions in Ukraine in a small summary (100 words).

a. What are the rules of greeting people in Ukraine? When do you shake hands? When do you kiss?

b. Think of one or two examples of bad manners in Ukraine. For example, in Britain, it is considered impolite to ask people how much their earn.

c. What advice would you give somebody coming to live and work in Ukraine?

UNIT 2

NATIONAL STEREOTYPES
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A stereotype is a fixed, formalized or standardized (and, therefore, perhaps false) phrase, idea, belief.

Stereotyping occurs when certain typical characteristics of some members of a group are treated as belonging to all members. For example, all Americans put their feet on the table during the meetings, all Gipsy people are thieves, all blonds are dumb etc.

Stereotypes are based on lack of information, ignorance and limited experience, they can be damaging.

I. MAKING COMMENTS
The perfect European

1. Look at the postcard which presents national stereotypes of the European Union members (antistereotypes). Discuss them in small groups. Are some of them new for you?  Do you agree with some of them?

2. In small groups try to design a stereotype and an illustrating picture for Ukrainians.
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II. SPEAKING AND MAKING PRESENTATIONS

	a
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	b
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1. Look at the pictures and answer the questions

· What nationalities are the people? What makes it easy for you to identify them?

· What is the stereotype of an English man or woman? Think of the stereotypes of your nationality? Do you believe in stereotypes?

2. Using your knowledge (sometimes stereotypes) try to choose at least 10 adjectives typical of different nationalities. In small groups make a short presentation of one nationality.

	hard-working   easy-going   punctual   friendly reserved    emotional    lazy    outgoing hospitable   sociable   formal   casual enthusiastic   quiet   tolerant   talkative sophisticated well-dressed fun-loving respectful humorous   serious   nationalistic   romantic    nepotic   reserved   casually dressed     mean   patriotic   naive


III. READING AND SPEAKING

PRE-READING TASK 

In small groups write down as many facts and opinions, stereotypes about Scotland and the Scots as you can.
What is the thing a mean person does NOT like doing?
Compare what other members of your group have written.
1. Read the article and do the comprehension check
Scots in Sweden upset by cheap jokes 

SCOTS working in Sweden have complained to the European Commission for Human Rights that jokes about mean Scotsmen in advertising are an insult to the image of their race.
A case was put to Strasbourg by the Scottish Group for Civil Rights in Sweden, an organization formed recently of Scots people working there, to protest against Swedish Railways using such a traditional joke in an advertising campaign.
It showed two Scotsmen accepting the offer of travel for two for the price of one first-class ticket, while a third hides in the luggage rack.
‘We are not against Scots jokes in everyday life,’ said Mr. David Webster, a 38-year-old marketing manager working near Stockholm, who helped to form the group. ‘There are nationalistic jokes like this in every country. What we don’t like is the frequency of such jokes in commercial advertising.
But the commission did not feel that the group had fully explained its case, and has asked for more information on some points before it decides whether the case can continue.

“There is even one group of cut-price shops in the Stockholm area that has changed its name to The Scot,’ said Mr. Webster. ‘Their motto is, “You can’t get it cheaper anywhere else”. These things are offensive only because they happen so often, we believe. 
Apart from the further information demanded by the European Commission for Human Rights, the Scots in Sweden are up against another difficulty. They have so far spent several hundred pounds on their campaign, but voluntary contributions from group members have totaled only £50.
(from J. Soars, L. Soars. Headway. Intermediate. 2002)

· COMPREHENSION CHECK
a. What is the advertisement that the Scots don't like?

b. Who have they complained to?

c. What is the name of their organization?

d. What is the point that Mr David Webster is trying to make?

e. What is amusing in the last paragraph?

2.  Match the summary with the correct paragraph

	
	a.
	A description of the advertisement the Scots are complaining about.

	
	b.
	The commission's reaction.

	
	c.
	The exact reason why the Scottish people are complaining

	
	d.
	A financial problem for the Scots in Sweden

	
	e.
	Some Scottish people have complained to the European Courts about the advertisement.

	
	f.
	Another example of the reason for complaining

	
	g.
	Scottish formed an organization and explained why they were complaining to the court.


ANY COMMENTS?

Comment on the saying of the late American president John F. Kennedy ‘Let us not be blind to our differences ‑  but let us also direct attention to our common interests and the means by which these differences can be resolved’

CONTRIBUTE YOUR IDEAS

· Do you think the Scots were right to go to the European Commission for Human Rights, or do you think they took it too seriously?

· Do you agree nationalistic jokes can be come across in every country? Is it an example of stereotypical thinking? Which nationality is considered to be mean by Ukrainians? 

· In your opinion, why funny stereotypes of the postcard ‘Prefect European’ do not hurt people, in contrast with cheap jokes about Scots?

IV. Fill out the table of stereotypes for different nationalities. Some parts of the table have been done for you as an example. For the last column choose any nationality you like. Discuss your answers with the partners.

Stereotypes

	
	American
	English
	Ukrainian
	Japanese
	Your choice

	Works:
	
	
	
	
	

	Lives:
	in a house


	in a flat
	
	
	

	Hobby:
	
	
	
	
	

	Carries:
	
	an umbrella
	
	
	

	Drinks:
	
	
	
	
	

	Eats:
	
	
	
	
	

	Newspaper:
	
	
	
	
	

	Favourite part of paper:
	
	
	
	
	

	
	American
	English
	Ukrainian
	Japanese
	Your choice

	Wears:
	
	a bowler hat

dark suit


	
	
	

	Talks about:
	
	weather


	
	
	

	Loves:
	
	
	
	
	

	Has:
	
	a garden

a pipe


	
	
	

	Pets:
	
	
	
	
	

	Sport:
	
	cricket


	
	
	

	Behaviour:
	
	reserved


	
	
	

	Emotions:
	
	
	
	
	


UNIT 3

LIFESTYLE AND CULTURE
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Working mothers

	Birthrate figures
	USA
	UK
	Australia

	Average age of mothers giving birth
	27
	30
	29

	Average age for having  a first baby
	25
	28
	27

	Average number of children per family
	1.9
	1.64
	1.75


PRE-READING TASK 

Look at the table of birthrate figures.

Do you think

∙ the statistics might have been different 30 years ago?

∙ the statistics has changed in recent years? 

∙ the statistics is similar or different in Ukraine?  

I. READING AND SPEAKING 

1. Read the text and answer the questions that follow the text:

Who is holding the baby?

These days better education and career opportunities for women in the English speaking world mean that many women are leaving it until the age of 30, or even 40, to start a family. By this age, many woman already have successful careers which they are often reluctant to give up. These days  there are a number of men, especially those in couples where the woman earns the most money, who are happy to stay at home in the traditional role of the “housewife”, but for a large proportion of couples this is not an option. Financial pressures, particularly in the UK, where house prices have reached astronomical heights, mean that many couples cannot afford to give up one of their salaries when a baby arrives. In 39% of British couples with children, both parents work, and some women return to work when their babies are only three or four months old. So who is holding the baby for these couples?

(from E. Sharman. Across Cultures. 2004)

a. Why do some women in the English speaking world have babies later in life?

b. What sometimes happens in couples where the woman earns more than the man?

c. What causes particular financial pressure on families in the UK these days?

d. In what percentage of British families do both mother and the father work?

e. Who, in your opinion, is holding the babies for working couples? 

2. Study the meaning of the words in Column A and try to match them to their definitions in Column B. 

	A
	B

	1. childminder
	a. a special type of ‘school’ where parents can leave very young children all day (American English)



	2. day care center
	b. a special type of ‘school’ where parents can leave  very young children (British English)



	3. nanny
	c. someone who looks after one family’s children in the family home



	4. nursery
	d. various people’s children in their own home




3. Agree or disagree with these statements:

a. Women these days have babies too late in their lives.

b. Women who have young children should not  continue to work.

c. It’s OK for men who have young children to continue to work.

d. Men who look after their children while their wives work are silly.

e. It’s wrong to pay someone else to look after your young children while you work.

CREATIVE WRITING 

Make up a short summary (about 100 words) on the topic under discussion using your answers to the previous tasks, your own family experience, the experience of the families which are models for you

II. MAKING COMMENTS ON STATISTICAL DATA

Read the statistical data based on the lifestyle in Canada
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Career Statistics Women in the Workforce
· 57% of Canadian women (15 and up) have jobs, compared to 24% in 1951 (and to 68% of men today)
· 63% of Moms with kids under 3 work, up from 28% in 1976; 71% of mothers with kids under 16 have jobs
· 28% of working women are part-timers – 1 in 5 to take care of family; 11% of working men are part-time
· 75% of female execs (women executives) believe commitment to family hinders advancement; 41% delayed or skipped having children
· 91 minutes: average daily time a mother spends on child care in a 2-income family with a kid under 5; dad: 47 minutes
(from Macleans. Ca, March 15, 2004)

1. Make out questions to which the following numbers are answers:

15; 61; 41; 75; 47.

2. Complete the sentences using comparative constructions:

a. _____________ minutes more a Canadian mother ____________than a Canadian father.

b. ________ % more Canadian mothers with kids under 3 work now than __________ in 1976.

c. ________ % more Canadian women have jobs now than __________ in 1951.

d. ________ % more women in Canada work part-time than the men.

e. ________ % more Canadian female execs (women executives) believe career advancement is hindered by the family than those who have the opposite opinion. 

3. Make comments on the tendencies in women/mothers’ occupation in Canada.

4. Try to compare this information with the situation in Ukraine. Do you think there are similar tendencies on mothers’ occupation, career preferences over the family, delay on having children? 

ANY COMMENTS ?

Comment on the saying  of the writer Marya Mannes’ Nobody objects to a woman being a good writer or sculptor or geneticist if at the same time she is a good wife, a good mother, good-looking, good-tempered, well-dressed, well-groomed, and unaggressive’

PROJECT WORK 

Try to find in the Internet or any other sources of information statistical data concerning women occupation (full-time/part-time), two/one parent families, salaries of working mothers, legal support of maternity, mothers’ discrimination at the workplace etc. and make up a short summary (about 100 words). 

UNIT 4

NATIONAL VALUES

ANY COMMENTS?

Read the definition outstanding people give to the term “values” and explain the idea in your own words. Which of the definitions do you like most of all? Give your reasons

1. The only real voyage of discovery consists not in seeing new landscapes, but in having new eyes, in seeing the Universe with the eyes of another, of hundreds of others, in seeing the hundreds of Universes that each of them sees (Marcel Proust)

2. We see things not as they are but as we are (Anais Nin).

3. Values are established, taught and maintained by a culture. They determine what is good, what is beautiful, and what is right for each member of that society. They are what ‘make a people tick’. To understand others, we must understand their values as much as their language (O. Zatsepina).

I. READING 

Ideals, Values and Group Identity

“The land of the free and the home of  the brave”. These closing words of the U.S. national anthem, "The Star Spangled Banner," sum up the ideals that many citizens of the United States have for their country. Ideals and values play an important role in the cultural life of the United States, just as they do in any country.

One of the most important ideals of the United States — and an important part of the way many people in the United States see themselves — is that of freedom. From the time of the American Revolution, when the colonists declared indepen​dence from England, the United States has attracted people seeking freedom.

A second ideal of great importance in the United States is that of rule by the people. The framers of the Constitution of the United States strove to ensure that political power would lie in the hands of the voters, not a king or dictator. So they created a federal government composed of three branches — legislative, executive, and judicial — to prevent any one part of the govern​ment from becoming too powerful. The balance of power among these branches is called the system of checks and balances. Also, by reserving much political power for the states that form the national union, the framers strove to prevent the federal government itself from becoming too powerful. This system was hailed by President Abraham Lincoln (1861-1865) as "government of the people, by the people, and for the people."

Another key value in the United States is that of the rights of the individual. The Bill of Rights — the first ten amendments, or additions, to the Constitution — is intended to safeguard the rights of the individual and guarantee protection from unjust treatment by the government or the majority. The importance of this protection is reflected in newspaper articles about violations of individual rights. Family, minority group, worker, student, and professional issues often revolve around questions of individual rights.

Nonetheless, individuals and groups together contend for prominence in the United States of today. For all of the importance of individualism, group identity also plays an important role in people's cultural values. And many diverse groups, in​cluding non citizens and naturalized immigrants, have an impact on the cultural life of the United States. 

(from Crossroads USA. 2003)
COMPREHENSION CHECK

1. Mark the following statements as True (T) or False(F)

a. The ideals and values of American people are mentioned in the Constitution of the United States.

b. There are three branches of the local government in order to avoid giving too much power to one of them.

c. The government is elected by people voting.

d. The system of checks and balances is used for financial accounting of the government.

e. The President Abraham Lincoln introduced the system of power balance between the federal and state government.

f. Individualism is valued nowadays more than group identity.

g. Immigrants have no impact on cultural life in the United States.

h. Any individual can appeal against the unjust treatment by the majority.

2. Find out the titles for the paragraphs of the text

a. Rule by the people

b. Group identity

c. The importance of values and ideas

d. Freedom as the main value of American people

e. Rights of individual

3. Explain the meaning of the following phrases:

Rights of the individual, rule by the people, key values, group identity, state government, federal government, the balance of power, to safeguard the rights.

II. DISCUSSING VALUES THROUGH PROVERBS 

National values are often reflected in the proverbs as popular wisdom is concentrated in them

1. The following proverbs will help you understand American values.

Match the proverb with the cultural value implied in it and write down the right value into the box provided on the right

	A man's home is his castle
	

	Time is money.
	

	Don't cry over spilt milk.
	

	Waste not, want not
	

	A penny saved is a penny earned.
	

	Early to bed, early to rise makes a man healthy, wealthy and wise.
	

	God helps them who helps themselves.
	

	It's not whether you win or lose, it's how you play the game.
	

	You've made your bed, now lie in it.
	

	Birds of a feather flock together.
	


	Practicality
	Initiative
	Sportsmanship
	Value of time

	Cleanliness
	Thriftiness
	Diligence
	Privacy

	Work Ethic
	Responsibility
	Frugality
	Guilt by Association


2. Look at the following proverbs. They belong to people of six nationalities (two for each). The proverbs from other languages are translated into English. Try to match two proverbs to the nationalities and comment on the values they present

a. A man’s home is his castle.
b. Everything is for the King first and then for me.

c. Together we can fight against the father

d. God helps  those who help themselves
e. Our own calf is better than an overseas cow

f. The Devil is not as frightening as he is painted

g. Even silly child is dear for the mother

h. A penny saved is a penny earned
i. When this man is sleeping the Devil is lulling him

j. Duties are as hard as a nut. 

k. Take a bullock and a wife from the next farmstead

l. Don’t cry over spilt milk

	English
	h
	French
	

	Italian
	
	Ukrainian
	

	American
	
	German
	


UNIT 5

TRAVEL AND CULTURE
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Look at the picture presenting a French businessmen visiting China and try to answer the questions:
1. Where is this French businessman at the moment? Does he look relaxed? What do you think he is feeling?

2. Have you ever arrived in a country without any knowledge of the language or without knowing anyone?

BRAINSTORMING

Today more and more people travel around the globe on different reasons.

On their way travelers face various challenges coming in contact with people of different nationalities and cultures. It is often in the hotel where the cultural differences are most evident.
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· What special cultural difficulties and needs would a person from abroad have in Ukraine? Think about social customs/behaviour, greeting people and meeting in general, language difficulties, food and eating habits (and meal table etiquette), and business situations (dress, negotiating, making deals, etc.)

· What can the hotel administration do to help people of different nationalities and cultures feel at home and able to communicete with others? Think about reception procedures, room design and facilities, information sheets and signs, restaurants, and staffing and make up a list of your suggestions

I. READING AND MAKING PRESENTATION

A significant proportion of business travellers are Japanese, and some hotels try to cater for their specific requirements.

PRE-READING TASK:

1. Why would a Japanese visitor probably not want to stay in room 444? 
2. What particular features would a Japanese visitor want to find in a hotel bathroom? 
How hoteliers can prepare to welcome their Japanese visitors

The following points suggest how hoteliers can make adjustments to satisfy Japanese visitors ' requirements

The manager or a senior member of staff should be on duty when a party of Japanese visitors is checking in and should preferably have a Japanese business card and a lapel badge. This person should, if pos​sible, remain as their main contact in the hotel throughout their stay and extend a personal welcome and farewell. To say goodbye is extremely important in Japan.

Avoid putting Japanese visitors in rooms with the number 4,44,444, etc., as this is considered unlucky. Four is ‘Shi’ in Japanese, the verb ‘to die’ being ‘Shinu’, so this superstition should be taken seriously. Some hotels in Asia do not designate a 4th floor at all.

Ensure a consistently prompt response for service, as well as complaints, in all departments. The Japanese are used to abundant staff on duty and a high level of service. This may initially require a higher level of staffing, but the benefits in terms of future business are obvious.

A welcome sign in Japanese at the reception desk is much appreci​ated. Exit and other directional signs in Japanese throughout the hotel will make the guests feel more at home. Try to have at least one Japanese national on your staff; the other staff should receive basic training in Japanese language and should receive cross-cultural training.

Japanese print should be available at Reception or in rooms, for exam​ple, a letter of welcome and guidance notes, general information, Yellow Pages, a city guide, and a newspaper. Sources of Japanese publications could also be provided.

A selection of toiletries and a hair-drier should be provided in bathrooms. It is also appreciated if a yukata (cotton dressing-gown) and slippers are provided in rooms.

Bathrooms must have a constant supply of hot water and should have a bath and shower attachment. The Japanese are accustomed at home to showering outside the bath tub before soaking in a tub of clean water. There should be a drain in the bathroom floor, or else a notice in Japanese and at least one other language, advising on the correct use of the shower and bath. This could prevent flooding or other dam​age caused through misunderstanding.

Twin beds should be provided for Japanese guests rather than double beds, even for honeymooners.

In the case of groups, care should be taken to give all members rooms of a similar standard.

For refreshment, the Japanese like to have green tea bags, plum tea sachets, and miso soup packets in their rooms with kettle, cups and saucers.

The Japanese like to see evidence of a high level of security, especially with so many ladies traveling unaccompanied. Relevant information could be provided in room literature and promotional leaflets.

For the business visitor, some hotels provide a Business Centre staffed with Japanese linguists, offering translation and word processing.

(from K. Harding, P. Henderson. High Season. 2001)

1. According to the text, which of these things are especially important to a Japanese visitor?
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	a. plenty of staff on duty

b. notices and signs in Japanese

c. TV and video in their rooms

d. A Japanese-speaking staff member 

e. politeness

f. a high level of security

g. Japanese newspapers

h. Japanese food




2. ROLE PLAY Split into two groups. One of the group will do Task 1 and the other group will work with   Task 2
TASK 1 You are the ‘Astoria’ hotel manager and you are going to be responsible for receiving a VIP delegation from Japan. It is very important for the hotel to make a good impression on the guests as it is planned to receive other Japanese  delegations in future. Give instructions to your team members on the reception procedure for the delegation of: 

a. a General Manager of a large software company (aged 62);

b. a member of the Board of Directors (aged 54);

c. another member of the Board of Directors (aged 46);

d. personal assistant of the General Manager (aged 31).

It is quite natural for  the members of your team to ask questions about the details.

TASK 2 You are the members of the Japanese delegation: 

a. a General Manager of a large software company (aged 62);

b. a member of the Board of Directors (aged 54);

c. another member of the Board of Directors (aged 46);

d. personal assistant of the General Manager (aged 31).

You understand your visit is very important for the hotel ’Astoria’. Describe the procedure of the reception you expect from the hotel manager. 

Make your presentations and compare the core ideas of them.

II. READING AND MAKING COMMENTS

Tips for foreign visitors to Thailand

Thailand is a very popular tourist destination and a country possessing an old and specific culture. The country is famous for its hospitality, and the average visitor will have no difficulty in adapting to local customs. The following tips are mostly common sense, but to avoid giving offence, foreign visitors may find them useful.

1. Read the interview given by Mr. Nipotam to the British journalist. Mr. Nipotam speaks about the challenges foreign visitors can have during their stay in his country, Thailand.

I = interviewer    N = Nikam Nipotam

I:
 So what kind of things would a visitor to Thailand need to know about? Are there any social customs that are very different from a European country, say? 

N:  
Well, there are a lot of things that are different ... um ... for example, the names, the way you address people is different. 

I: 
How is that? 

N: 
Well, you always call people by the first name ... the polite way to address people is by their first name. 

I:
What, even in a formal situation? 

N:  
Yes, you say 'khun' - it's like 'Mr' or 'Miss'  or 'Mrs'. 

I:
Oh, you mean it's the same for men and women? 

N:
Yes, 'khun' is for men and women, it's the same. You say 'khun' and the first name, and also, when you meet people, you don't shake hands usually, there's a traditional greeting called a 'wai'. 

I:
A ‘wai’? And what's that exactly?

N:
Well, you put your hands together, like when you pray, when you say a prayer, and you bow your head forward slightly and the other person does the same. But it's not usually for friends, you don't need to do it, you just do it for people older than you. 

I:
I see. And in public are there any things that you find different? Is it true that it's not acceptable for a young couple to hold hands in public?

N:
Well, nowadays some of them do, maybe because of the influence of Western society, but it's not so common. I think twenty years ago you couldn't do this, you couldn't hold hands in public, and even now, a couple kissing in public ... no, you wouldn't see that.

I:
Uh, uh.

N:
Another thing that people might find very different is that the head is very important for Thai people - you can't touch another person's head. You have to respect people, and in the same way as the head is the most important part, the feet is the lowest part. It's very rude to point at anything with your feet. If you want to open a door with your foot, you can't do it. 
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I: 
Right. So if someone invites you to their home, is there anything you should know about how to behave?

N:
Yes, you have to take off your shoes! Don't forget! 

I:
You have to? 

N:
You have to. And if you're invited to eat in someone's home, it’s a little bit different. When we eat a meal, we always put the food in the middle, for sharing, you have a big bowl for the rice and everyone helps themselves to the other dishes with a spoon and fork. We don't have salt and pepper, and we have something called 'nam pla' on the table. It’s a fish sauce. It’s got a very strong taste, it’s typical of Thailand. For me, Thai food is very good, very delicious!

I:
Right. Anything else, any other ‘dos’, ‘don’ts’?

N:
Mm ... let me see. Maybe one thing you should know is about the royal family, the Thai royal family - it's not the same as in England. In England you can say anything about the royal family, but in Thailand you can't talk about them like that - you always have to show respect.

I: 
That is very different from England. Well, thank you very much for your help. I'll try to remember everything you've told me! 

N:
You’re welcome. 

(from J.Soars, L. Soars. Headway. Upper-Intermediate. 2002)

2. Read the following statements and using the information of the interview make a choice between the two options

a. When addressing a Thai person it is polite to use just their (1) first name / their surname.

b. In more formal situations you should use the word 'Khun'. This is like 'Mr' and is used for addressing (2) men / both men and women.

c. It is not usual to shake hands when you meet a Thai person. Instead you do a ‘wai’ - you put your hands together as if you are saying a prayer, and bow your head slightly. You should always use this greeting when you meet (3) older people / your friends.

d. Couples should be careful about how they behave. You don't see Thai couples (4) holding hands / kissing in public.

e. The head is very important in Thai culture. It is very (5) respectful / not respectful to touch another person's head.

f. If you're invited to someone's home, you should (6) always take off you shoes / never take off your shoes. It's very important to remember this!

g. When eating a meal with Thai people, you should expect the food to be served in large bowls in the centre of the table. Everyone helps themselves, using (7) chopsticks / a spoon and fork.

h. Finally, you should never insult the Thai royal family. Thais always show respect towards their royalty, and they expect visitors to do the same.

III. READING AND DISCUSSION 
Gestures

Many important facts are contained in the non-vebal world of gestures. Gestures can be helpful when people travel abroad and they do not know the language of the host country. But keep in mind: gestures can be damaging as some of them are universal but others have specific cultural colouring.

	Culture clip

Gesture-loving cultures include Israel, France, Italy, Portugal, Mexico, Costa-Rica, Guatemala, Bolivia, Jamaica, and many African and Middle-Eastern countries.

Many Northern European countries dislike frequent gesturing 

(from R.L. Oxford. Patterns of Cultural Identity. 1995)



IV. SOME MORE READING

1. Read the text about some of the gestures used in Great Britain and the United States of America and compare them with gestures having similar meaning in Ukraine. Comment on the differences

Important gestures

Some gestures are used by all British and American people. Many are appropriate only in informal situations; others are considered rude. 

Head

People nod to indicate 'yes'. Sometimes people nod repeatedly during a conversation to show that they agree with the speaker. Nodding to somebody while you are talking to someone else shows that you have noticed them.

Shaking the head from side to side means 'no'. When somebody makes this gesture with their eyes wide open it indi​cates disbelief. If there is a slight smile then the person is also amused.

Fingers and thumbs

Thumbs up is a gesture showing ap​proval or success. It is usually made with the thumb of only one hand. Thumbs down is a similar gesture but the thumb points down towards the ground. It is used by somebody to indicate they have failed to do or get something.
Pointing with the forefinger (= first finger) at somebody or something shows which person or thing you want or are talk​ing about. But in both Britain and the US it is considered rude to point.

People can indicate that they think somebody is mad by pointing one finger at the side of their forehead and turning it. A finger held to the lips indicates “Sh!” (Be quiet!).
Fingers crossed is a wish for good luck. 

Drumming your fingers, i.e. tapping them repeatedly on a desk or table, suggests impatience. Scratching your head suggests you are not sure what to do. These gestures may also be a sign that a person is nervous.

Hands and arms
People often shake hands when they are introduced to each other. Business people may shake hands when they make an agreement.

We wave when saying goodbye to somebody. Waving is also used as a greeting, especially by somebody famous. 

Lifting the arm is used to attract attention. In schools teachers say “Hands up” when they ask a question, so that all the children get a chance to answer. Adults also lift their arm to attract the atten​tion of a waiter or a taxi driver. In Britain people stop a bus by holding one arm out at right angles while facing towards the bus.

People clap their hands to show they are pleased about something. After a concert, play, etc. they clap repeatedly to show they enjoyed it.

Shoulders

Shrugging your shoulders shows impatience or lack of interest. It can also be used to indicate that you do not mind which of several things is chosen. 

(from “A Guide to British and American Culture”)
2. The following example of’ ‘Gestures of Approval’ can help you understand how different gestures can be used in different cultures to convey the same meaning  
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Thumbs-up in France Two-thumbs-up in Kenya Fingers together in a Tilted head in Greece
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Downward nod in Lebanon Raised eyebrows in Cheek screw in Italy Fingertip kiss in Europe
Tonga and Latin America




(from R.L. Oxford. Patterns of Cultural Identity. 1995)

3. Eye contact can be also challenging for representatives of different cultures. Read the following passage and answer the questions:

Eye language

In Japan eye contact is a key to the way you feel about someone. And the less of it, the better. What a Westerner, considers an honest look in the eye, the oriental takes as a lack of respect and a personal affront. Even when shaking hands or bowing ‑ and especially when conversing ‑ only an occasional glance into the other person’s face is considered polite. The rest of the time, great attention should be paid to fingertips, desk tops, and the warp and woof of the carpet. “Always keep your shoes shined in Tokyo”, advises an electronics representative who has logged many hours there”. You can bet a lot of Japanese you meet will have their eye on them”.

(from R.Axtell. Do’s and Taboos Around the World)

a. According to the text, which culture  dislikes direct eye contact?

b. Which culture likes direct eye contact?

c. Why is it so important to have your shoes polished in Japan?

d. How can you comment on the international saying “The eyes are the window of the soul”? Is there a similar saying in Ukrainian / Russian language?

3.How would you interpret the following body language in your culture

	The other person
	Meaning

	Leans forward when listens to you
	

	Maintains eye contact at all times
	

	Sits upright
	

	Looks down and does not look at you
	

	Looks at a watch or a clock
	

	Covers his/her mouth with hands
	


UNIT 6

SUBCULTURES

SUBCULTURES ‑ groups of people who share a distinct set of cultural traits within a larger society. In some cases the factors that bind a subculture together play a more significant part than national culture.

I. Do you know any of the following subcultures? Describe their particular philosophy of life, their philosophy about work, their dress, appearance, values, etc.

Hippies            Bikers           Environmentalists 

Cowboys           Militia movement          Animal Rights Activists 

Cyberists           Feminists           Primitive living supporters

Skinheads          Gothic

II. While discussing the subcultures decide which of the following cultural values they may have. Make up a list of values for  at least two subcultures.

	Formality
	Informality

	Indirectness/Face/Ritual
	Directness/Openness/Honesty

	Change as positive
	Stability/Tradition/Continuity

	Spirituality
	Materialism

	Group welfare/Dependence
	Individualism/Independence

	Practicality
	Idealism

	Hierarchy/Rank Status
	Equality/Fairness

	Past Orientation
	Future Orientation

	Fate/Destiny
	Control over environment

	Cooperation
	Competition

	"Being" oriented
	Action/work oriented


III. Identify which subculture would support the following slogans on the bumper sticker or a T- short.
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IV. READING AND MAKING A  PRESENTATION
Youth Culture

PRE-READING TASK

Try to answer the following questions

· Do you agree teen’s values are different from adult people’s values in all countries?

· Do you agree “youth culture” is similar in different countries on the globe?

· Which factors influence the young people’s values globally and in Ukraine?

· Write down 3 -5 words presenting the values of young people in Ukraine.

· Do the opinions of parents, friends, teachers, public people help to form the values and change them? 

1. Read the first part of the text presenting general information on teen’s values.

The Six Value Segments of Global Youth

A survey of global youth done by Elissa Moses was called The $100 Billion Allowance: Accessing the Global Teen Market. Moses studied more than 27,000 teenagers in 44 countries to find out what motivates them in life and what drives their buying choices. She found six distinct value segments for global youth. She found that teens are not the same from one country to the next and that they are not all the same within countries. This summary is taken from the May 22, 2000 issue of Brandweek magazine
Teen values were placed on a value spectrum which ranged from being inner directed (me) versus outer directed (we), or conformist versus nonconformist. Teens can be defined in the following groups:
Thrills and Chills
(18%)
Upholders
(16%)
Quiet Achievers
(15%)
Resigned
(14%)
Bootstrappers
(14%)
World Savers
(12%)
2. Design a pie chart presenting all six groups of the global youth and make comments. Try to guess the most important values for each group.
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3. Divide into six groups. In your group read the information about the values of one youth group and make a presentation on it

1. Thrills and Chills
Key countries: Germany, England, Lithuania, Greece, Netherlands, South Africa, United States, Belgium, Canada, Turkey, France, Poland, Japan, Italy, Denmark, Argentina, and Norway.

Key definers: Fun, friends, irreverence and sensation.

These teenagers reflect what it is like to be young - somewhat of a stereotype of the devil-may-care, trying-to-become independent hedonist. For the most part they come from affluent or middle-class parents, live mainly in developed countries and have money to spend. The prevalent attitude is that "I'm only young once and I want to enjoy it whatever the cost." They reside mostly in Europe and like to be out socializing and dancing, and visiting cafes and pubs. They like body rings and coloured hair. They may be acquainted with drugs and probably have sexual experiences earlier than the other five groups.

They worry about unplanned pregnancies, finding someone to love, and not looking good enough.
2. Resigned
Key countries: Denmark, Sweden, Korea, Japan, Norway, Germany, Belgium, Netherlands, Argentina, Canada, Turkey, England, Spain, France, and Taiwan.

Key definers: Friends, fun, family, and low expectations.

These young people have very low expectations for their futures. They believe that the success train has pulled out of the station and they are not on it. They often decorate their bodies with rings and dye. However, they are alienated from society and pessimistic about their chances of success. They are the punk rockers of the world who sometimes take drugs and drink to excess. They may act out negative and destructive behaviour. They respond to negative and angry music, and enjoy ads which make fun of society. They tend to be cynical.

They enjoy doing something artistic and creative. They worry about not getting a university degree, being treated with disrespect, and not living up to others' expectations.

3. World Savers
Key countries: Hungary, Philippines, Venezuela, Brazil, Spain, Colombia, Belgium, Argentina, Russia, Singapore, France, Poland, Ukraine, Italy, South Africa, Mexico, England.

Key definers: Environment, humanism, fun and friends.

These are the models of what gives hope to the next generation. They are the "good kids", the responsible ones possessed of a world soul. They really care. These teens have a long list of global causes which spark their interest and participation. They try to effect positive change. World Savers are the intelligentsia in most countries and do well in school. They are class and group leaders. They want good jobs, not only for money, but also to make a difference in the world. They attend parties and enjoy them more for the social relationships than for the thrills and excitement. They attend concerts, operas and plays, and enjoy outdoor activities such as hiking and camping. They are prevalent in many Latin American countries where their Catholicism is blended with humanism. They are also well represented in countries seeking new definition and respect, such as Hungary, Russia, and Ukraine.

They worry about poverty, war, the environment, finding someone to love, and having children.

4. Quiet Achievers
Key countries: Thailand, China, Hong Kong, Ukraine, Korea, Lithuania, Russia and Peru 

Key definers: Success anonymity, anti-individualism, and social optimism
These teens are the least rebellious of all groups, conforming to the values of local society. They do not want to stand out in a crowd. They are bookish and tend to study for long hours. One important trait is their fierce ambition. They are highly goal-directed. Their top priority is to make good grades and use higher education to their further career advancement. Their drive often stems from parents who are eager for them to do well and instill in them the importance of self-discipline. They have strong family ties and realize that success reflects back on the family. They worry about not living up to parental expectations. Most of the quiet achievers live in Asia. The ones in the USA and Canada are often regarded as techies or nerds. Their preoccupation with scholastic achievement limits their enjoyment of other teen activities. These teenagers are rarely out in the evening unless to study with friends. They avoid parties and drinking. They love to purchase stuff. They are keen on music and will spend money on CDs and stereo equipment. They are serious minded and do not respond to the sarcastic or irreverent. They expect their world to improve.

They worry about not living up to others' expectations but not about the consequences of drugs, smoking and early sexual activity. They do not do these things.

5. Bootstrappers
Key countries: Nigeria, Mexico, United States, India, Chile, Puerto Rico, Peru, Venezuela, Colombia, and South Africa.

Key definers: Achievement, individualism, optimism, determination and power.

The teenagers in this group are distinguished by their enthusiastic determination to succeed. They make their parents proud and show unrestrained joy in teenage life. They spend a lot of time at home, doing homework and helping around the house. Although they enjoy spending time with family and relatives, they also pursue many independent activities. Their key goal is achievement, although not necessarily academic achievement. They are eager for power and are class leaders who may become politicians. They view the use of authority as a means for securing rewards, and they are constantly seeking out recognition. They will not rebel as a way of achieving power but are well behaved and respectful. They play by society's rules to be successful. Bootstrappers are young yuppies in training. They want the best of everything, including luxury brands and goods. They dress for success and work to succeed financially. They represent 25% of all US teenagers.

They don't worry about much.

6. Upholders
Key countries: Vietnam, Indonesia, Taiwan, China, Italy, Peru, Venezuela, Puerto Rico, India, Philippines, Singapore.

Key definers: Family, custom, tradition, and respect for individuals.

The upholders are the most dreamy and childlike of the six groups. They are slow to make the leap in adulthood and live sheltered and ordered lives which seem to lack the typical teen fun and adult-emulating activity. They behave dutifully and adhere to the strictly held beliefs of their families and countries. Traditions act as rigid guidelines for dress and behavior. These teens would be hard pressed to rebel or confront authority. They are different than quiet achievers because they do not have overwhelming ambitions to succeed. They are content to remain unnoticed. The girls seek mostly to get married and have families and don't have career aspirations. The boys perceive that they are fated to have jobs similar to the jobs that already exist in their families. Upholders predominate in Asian countries and in Catholic countries where the church and tradition guide schooling, attitudes, and values. A rewarding family life and fitting into society are the measures of their success. They watch cartoons and are avid media consumers. They are highly involved in watching and playing sports, particularly basketball and soccer. More than any other group, they play to live their lives in their country of birth.

They worry about not living up to the expectations of others.

(from Brandweek Magazine. May, 22, 2000)

4. Fill out the table of values and make comments on common and different values

	№
	The name of the youth group
	Key countries
	Key values
	Key worries

	1.
	
	
	
	

	2.
	
	
	
	

	3.
	
	
	
	

	4.
	
	
	
	

	5.
	
	
	
	

	6.
	
	
	
	


5. Decide which group you belong to and give your reasons

ROLE PLAY 

Organize a videoconference among young people of different regions belonging to different value segments. Each group should prepare a number of reasons to support their values.

MODULE 2

Technology and Culture

UNIT 1

TECHNOLOGY AND LANGUAGE

I. READING AND SPEAKING
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PRE-READING TASK

· Answer the questions:

a. Using the title can you guess what are the main topics discussed in the text are?

b. Do you know what is the proportion of English websites in the Internet? What is the proportion of websites in Russian? In Ukrainian? 

c. Can you comment on American English dominating in the Internet websites?

d. In your opinion, is the proportion of Internet websites in English increasing/decreasing? Give your reasons.

· Make up a list of ten words/phrases which are to be found in the text. Compare your answers with your partners

1. Read the article and choose the most suitable heading (A-I) for each paragraph (1-7). There is one extra heading which is not needed. One paragraph (0) was done for you
	A
Smaller firms will benefit
	F
Surprising figures

	B
False impressions
	G
Time is needed

	C
A challenge for translators
	H
Personal preferences

	D
Realising the need for variety
	I
Proficiency in English

	E
Different cultures, different needs
	


A Multilingual Internet

As both Asian and European markets use the Internet more and more to conduct business, there will be an increasing need for language choices for different markets. 0 

B

 English is so often used on the Internet that it might make you think everyone in the world speaks English, or at least give you the impression that it is the world's most widely-spoken language. If it were true, it would, of course, bring benefits for worldwide communication and understanding, though it could also possibly become a treat to cultural diversity. English certainly seems to be everywhere, from films to pop music and TV, and from business to science and other fields.
1 ________________  Information varies, but suggests that about 75% of the pages on the Web are in English. Yet English is the mother tongue for only 5.4% of the world's population, while further 7% of the world's population are proficient speakers of English. This means that only around 12% of the world's population can communicate well in English. This figure is nowhere near the total number of people speaking Chinese languages, which, at 20.7%, is much higher.
2 ________________  More and more people are accessing the Internet nowadays, including many companies to conduct e-business. As a consequence, the position of English is beginning to change. Both Europe and Asia are growth areas, with businesses increasing their use of the Internet and people would apparently rather buy things online if they can order in their own language.
3 ________________  It was predicted that by 2003 only one third of Internet users would be speakers of English. As a result, companies wanting to reach world markets are beginning to realize that they will have to translate their websites for their various customers.
4 ________________ However, creating a multilingual website is not an easy task. Companies wishing to translate their sites for different markets basically face both technical and linguistic problems. They are unable to use automated translation systems, which already exist in the market, simply because the quality is not good enough for professional use. Businesses all over the world are now faced with this huge challenge.
5 ________________ Moreover, translating websites is only the beginning. Customers with questions and problems will need to discuss matters in their own language, for example, while prices will need to be in the local currency. Dates will also need to be the right format to avoid confusion. Companies will need to adapt their advertising materials so as not to offend different cultures. They may also have to change their way of doing business to suit certain customers - in Japan, for example, as the Japanese do not tend to give their credit card details over the Web. There are also legal issues to take into consideration.
6 ________________  Such vast changes will not happen overnight. It is impossible to say exactly how many texts there are on the Web as the number is changing all the time. One thing which is certain, however, is that a growth in the use of Internet is guaranteed. Companies doing e-business simply need time to translate their sites into the various languages necessary to do business. Meanwhile, more and more material in different languages is being added to the Web at a fast pace.
7 ________________ While all this is happening, local companies, with few employees, doing e-business only in the language of their target market and who are aware of the cultural aspects of that market, will certainly be at an advantage. The problems of language and culture could well limit larger companies from expanding and so offer more opportunities to smaller businesses in poorer areas of the world.
(from B. Obee, V. Evans, Upstream. Upper Intermediate. 2004)

2. Compare the list of key words you predicted to be in the text  with the text. Are there any differences?

3. Read the text again. Find out the phrases and word combinations close in the meaning to those stated below. The number of the paragraph is given for you in each phrase

· a pleasant thing for cultural variety (0)

· native language (1)

· the number differs greatly from something (1)

· to make business operations on line using Internet (2)

· developing regions (2)

· to sell and buy products globally (3)

· a website where information is presented in some languages (4)

· to meet a problem situation (4)

· to make something appropriate for the client (5) 

· laws of the country /region (5)

· to occur very quickly (6)

· rapidly (6)

· the place where most of business operations are concentrated on (7)

· to enjoy a privileged position (7)

· to restrict development (7)

· to give chances (7)

4. Which of the following statements can the author agree with?

a. It is a false impression the majority of the word’s population can speak English.

b. The growth in the use of Internet is guaranteed globally.

c. Websites should be translated into local languages using automated translation systems.

d. Materials in different languages are added to the Internet very slowly.

e. The position of English is changing as more countries start using Internet.

f. Information of the website should suit the country’s traditions and mentality.

LOOKING BACK

What are the four main factors that make business people translate their websites into local languages? What is the main conclusion the author makes in the last paragraph?

CONTRIBUTE YOUR IDEAS 

1. Why do people prefer to buy things on line using their own language?

2. Why is it important to take into consideration language and mentality for advertising?

3. In your opinion, does the fact that most of the websites are in English speed out/ delay business operations between Ukrainian and foreign partners?

ANY COMMENTS?

Make your comments on the saying by Federico Fellini ‘A different language is a different vision of life’

II. READING AND MAKING A SUMMARY

1. Make up a list of English words that are connected with computers and the Internet? Do these words have equivalents in your language?

2. Read the text ‘Welcome to Weblish!’ and match the titles given below to the four paragraphs.

a.
The spread of American English

b.
A period of huge change for English

c.
Changing style and tone

d.
Changing words and meanings

Welcome to Weblish!

New technology always brings changes and new additions to the language, but the telecommunications revolution of the last few years has caused some of the most rapid and widespread changes yet seen.

New words, such as webcast, are entering the language all the time to put a name to concepts that haven't existed before, and existing words are being used in a new way. For example, the words access and text, previously used only as nouns, are now commonly used as verbs in phrases such as to access the Internet and to text someone. Other words, such as chat, which used to mean ‘casual verbal communication' but now means live email communication', have taken on entire new meanings.

In addition, many of these English words - the most obvious being computer itself - have spread outside of the English-speaking world and become part of a global language of technology. Thanks to the influence of the American computer industry, users of British English have abandoned some British spellings in favour of their American equivalents, such as program instead of programme and disk instead of disc.

Finally, the style and tone of the language itself is changing. Although they are written forms of communication, the immediacy of emails and text messages means that their language is usually much more informal than a letter would be, even in a business context. And, to the concern of many people, spelling and punctuation are becoming much more unconventional.

(from E. Sharman. Across Cultures. 2004)

New words

blog (web+log)  a personal on-line diary or journal that anyone can access.

cyberspace the imaginary 'space' through which Internet messages travel.

dotcom an Internet business

spam unwanted emails sent to you by commercial companies.

webcam (web+camera) a videocamera that can transmit images live over the Internet

webcast (web + broadcast) a live ‘television programme’ on the Internet, broadcast by a webcam.

VOCABULARY

Read the New Words text. Fill in the gaps in the sentences below with the correct words from the text

1. Did you know you can watch a live .......... of Big Brother 24 hours a day?

2. 'Did you get any interesting emails this morning?' 'No, just a lot of...........'

3. My sister works for Web Systems in London - its one of the new ..........s.

4. They're putting up a .......... in the City Hall so they can broadcast the concert on the Internet.

5. Have you read this girl's .......... today? Some of her views are really extreme.

6. ‘I never received that email you sent me.' 'Didn't you? It must have got lost                in ............'

LOOKING BACK

Write a short summary (100 words) of the text ‘Welcome to Weblish’ and try to present your own ideas on the special language of Internet and computers and how it has changed the vocabulary of Ukrainian youth 

III. SENTENCE STRUCTURE

Most of the lines in the text below contain one unnecessary word. Find the unnecessary words and write them in the spaces. If the line is correct, put a plus on the line. The first two lines have been done for you

The Making of an Internet Enthusiast

	A friend of mine, is a lawyer, had never used a

computer in his life. But when he decided to work

from home, he realized that he would need to get the

one. He was being quite worried about it because

he had no idea about how to use them. I'm sure

he would have been satisfied with a one very basic

machine; but he decided that, if he was going to have

a home office, he should have a 'good' computer. So

as, he phoned to order one, and they sold him

the most powerful computer they had. After a few

days past, he had a super-machine which he hadn't a

clue what to do with that. But two months later, he

has become the greatest Internet enthusiast I know

him. He now uses words like 'log on' and "IP address"

like he's been using them all his life. He does

everything'online': pays for his bills, orders books,

and stationary, contacts his family in America and reads

the news on BBC. The Internet has become part of his life.
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(from B.Obee, V.Evans, Upstream: Upper Intermediate. 2004) 

· COMPREHENSION CHECK

1. The author’s friend has to work from home.

2. The author decided his friend needed a basic computer.

3. The friend bought the most powerful computer in the shop.

4. The friend mastered the computer from the first day.

5. Less than three months were needed for the friend to become an Internet enthusiast.

6. It’s easier for him to order books online.

7. His family contacts him from America.

CREATIVE WRITING 

Make up a short summary (100 words) of the text and try to give your own ideas as for the Internet mastering and using
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UNIT 2

TECHNOLOGY AND CULTURE
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I. READING AND DISCUSSING

PRE-READING TASK 

What do you know about e-commerce?  Have you ever used this service? In your opinion, which country dominates in selling goods through the Internet?

1. These 7 words are missing from the article below. Decide where they fit and put them into the space provided. 

	cards
	goods
	markets
	reasons
	retailers taxes
	telephones
	websites


First America, then the world

Before e-commerce can go global, it needs to overcome a few obstacles.

Something like three-quarters of all e-commerce currently takes place in the United States. The country also accounts for 90% of commercial websites. Given that the Internet is, by its very nature, global in reach, these two facts raise a vital question about e-commerce for the rest of the world: are America and American websites inevitably going to dominate it?

The answer is not immediately obvious, for several 1. ___________________ . For a start, it is surprisingly hard to cross borders in the retail world. In industries such as drink manufacturing, car making or investment banking, it is comparatively easy for a Coca-Cola, a Ford or a Goldman Sachs to establish itself around the globe. But in shopping or retail banking, cultural, linguistic and  regulatory barriers often          get in the way.

Surely the Internet will give retailers a further boost? It may well do so: but that does not mean going global will suddenly become straightforward. One big reason is the crucial importance of fulfillment and delivery. Being good at these inside the United States is clearly a plus, but, because they are by definition local, that does not guarantee success in other 2. _____________________ . Several American websites no longer take orders from outside the country for this reason (although Amazon reckons that as many as a quarter of visitors to Amazon.com live abroad). Another reason is that in Europe, the biggest marketplace for e-commerce after America, various government, tax and regulatory obstacles are deterring would-be American electronic vendors.

The third reason that American global domination should not be taken for granted is that many American web 3. ___________________________ may have left it too late: a surprising amount of e-commerce is starting to take place in other countries.   In   roost   Scandinavian countries Internet use is now higher than in the United States, and in Britain and Germany it is catching up.

In some ways Europe and Asia are at a disadvantage compared with America. Credit 4. ____________________________ are far less widely used, which is one reason for the success of mixing online (to place orders) and offline (to pay and pick them up) business. Another problem is telecoms costs. In Europe these can be Five times as high as in America, where local calls are often free. Despite the success of "free" Internet service providers in Europe, it still costs twice as much there as in America to surf the web.

Yet in telecoms both Europe and Japan could now find themselves at an advantage, thanks to their lead over America in mobile telephony. Computer experts like to argue that nobody wants to surf the web on a one-inch screen. But it seems more likely that mobile 5. ____________________________ and other handheld devices are about to become the instrument of choice for Internet access. 

But the tax debate is not just about what happens inside America, Tax is also an international issue. In several EU countries the rate of value-added tax (the nearest thing to American sales 6. ______________________ ) can be as high as 250/0, and VAT accounts for an average of 40% of Europe's tax revenues. There is no prospect that, once e-commerce takes off, goods or services sold over the Internet will be allowed to avoid such an important tax. 

But it is regulation, rather than tax, that American e-commerce firms are most concerned about when they look at Europe. They are worried about some unhelpful recent cases. In one case, Land's End, a clothes retailer, was found to be breaching German consumer law by offering its normal 100% replacement guarantee for any clothing that wore out. Advertising on 7. ________________________ in  Europe  is  a colossal headache: for example, Denmark bans advertising to children, France bans advertising in English and Germany bans comparative advertising. 
(from L .Jones. Business Communication. 2001)

2. Which statements are True (T) or False (F) according to the article?

a. Retailers have to overcome problems with culture and language if they want to do business around the world.

b. Delivery is not really a problem for retailers.

c. Europe is the second largest market for e-commerce in the world.

d. A higher percentage of Americans use the Internet than any other nationality.

e. It's cheaper to surf the web in the USA than in most other countries.

f. In the USA, if you buy on the web, you don't have to pay sales tax.

g. If Europeans buy from the USA over the web, they can avoid paying VAT.

h.  American firms can use the same advertisements all over the world.

3. Make out questions to which the following numbers are answers

25, 90, 40, 100

4. Put the eight paragraph titles into the correct order the paragraphs appear in the text. One title is extra.

· Costs are high 

· Delivery problems

· Domination in commercial websites

· Governments initiate e-commerce

· Mobile telephony as an alternative

· Taxes are obligatory

· Regulations differences

· Crossing the borders in the retail world

· Competitors start e-commerce

5. Study the meaning of the following idioms in the text. Match the idioms in Column A with their meaning in Column B

	A
	B

	to find oneself at an advantage
	to be strong for challenges

	to take for granted
	to be responsible for

	to take off
	to prevent something

	to give boost
	to increase the value and reputation

	to get in the way
	to accept someone or something as a matter of course 

	to be concerned about
	to move faster in order to reach someone or something who is moving in the same direction

	to account for
	to discover what one’s benefits are

	to overcome obstacles
	to become popular and successful

	to catch up
	to worry, trouble about something


LOOKING BACK

What are the main problems American commerce faces in Europe?

CONTRIBUTE YOUR IDEAS

Give your ideas on the factors that stand in the way of e-commerce development in Ukraine

· shortcomings of the Ukrainian legal system;

· unreadiness of people to buy on-line; 

· unattractiveness of Ukrainian market for foreign investors;

· insufficient number of Internet users;

· fear of customers to be deceived
II. READING AND DISCUSSING

PRE-READING TASK 

In small groups discuss what you know about Ireland. Can you name any places in Ireland or any famous Irish people? Compare your ideas with the ideas of other groups. 

1. Read the text and do the comprehension check

Wired Ireland

(A) The stereotypical view of Ireland is of a rural, agricultural country where the people are friendly, but short of money and not very much in touch with the modern world. Nothing could be further from the truth. Today, only about 8% of Irish people work in agriculture, and the population is young and well-educated. Nearly a third of Irish residents are aged between 25-44. 

(B) In the last decade, government initiatives have encouraged manufacturing and service industries in Ireland and have brought in much foreign investment, especially from Europe. Ireland is a member of the EU and, unlike the UK, adopted the euro as its currency at the beginning of 2002. 

(C )Electronics is the largest manufacturing industry in Ireland, and a third of the country's exports these days consists of products from the telecommunications and computer industries. 

(D) About 300 computer and software companies, including world leaders such as Apple, Dell, Microsoft and Intel, have operations in Ireland. Almost a third of personal computers and 60% of packaged software sold in Europe comes from Ireland.

(from Е. Sharman Across Cultures, 2004)

COMPREHENSION CHECK
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	1. What is the stereotypical view of Ireland? Does it correspond to the reality?

2. What proportion of the Irish population are aged between 25-44?

3. What industries are supported by the government?

4. What currency does Ireland have?

5. What proportion of Europe’s computers and software originates in Ireland?




2. Match the summary with the correct paragraph

	1.
	Electronics is developing rapidly

	2.
	World leading computer companies have operations in Ireland

	3.
	A false stereotype

	4.
	Irish government encourages industries and investments


CONTRIBUTE YOUR IDEAS 

Do you think a great development of computer and software industries in Ireland can be explained by the fact that one third of the country’s residents are aged between 25-44?

Why the world leading computer and software companies have chosen Ireland for their operations?

UNIT 3

TECHNOLOGY AND FUTURE 
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I. READING AND DISCUSSING

PRE-READING TASK 

1. Make a list of any other modern gadgets or appliances which you use at work or home. Example: a microwave oven.

2. Individually, decide how important they are in your everyday life. Put them in order 1-10 (10 being the least essential).

3. Discuss your list with others in the group and give reasons for your choices.

4. Do you think modern technology has a positive or negative effect on life at work and home? Give reasons.

READING
1. The article identifies two problems of modern life ‑  too much information and an increase in shyness. What do you think is causing these problems? Discuss with a partner.  

2. Read the text and check your predictions.

Stop the World!

The fax is spewing out a 50-page document, the answering machine is flashing six messages, the mobile phone is ringing again, there are 20 e-mails to respond to and the Internet has found 11,000 articles on the subject you are researching. No wonder information-overload syndrome is the latest ailment to strike office workers.

Our ability to generate information has simply exceeded our ability to review and understand most of it, let alone to decide on priorities. And prioritizing is vitally important when you consider how much information we are exposed to - more information has been produced in the past 30 years than in the past five millenniums. The fact that not all of it is of equal importance means that it needs to be sifted first. Likewise, it is crucial that we avoid getting caught up in the urgency culture, where everything has to be done 'by yesterday'.
The growth of computer technology is also fuelling a worldwide 'epidemic' of shyness, the psychologist Professor Zimbardo said yesterday. He believes we are at the beginning of a new 'ice age' of non-communication. The growing use of e-mail and the disappearance of jobs such as shop assistants means that face-to-face conversations are becoming a rarity and it may well soon be possible to go through the entire day without talking to another person directly. Less and less time is spent on personal hobbies, holidays and with friends and relations.

We are sending information but not conveying emotion. Zimbardo's theory is that there is much less small talk (the recounting of the inconsequential trivia the important feature) of social life that forms the social glue which holds communities together. Computers have eroded the opportunity for small talk and this means that people now feel they need a serious reason to start an everyday conversation. 
(from J. Soars, L. Soars. Headway. Upper-Intermediate, 2002)

3. Read the text again and answer the questions

1. Why is prioritizing so important?

2. What is meant by 'the urgency culture'?

3. What does the professor mean by a new 'ice age'?
4. What are we not doing as we concentrate on sending out information?

5. Why are people reluctant to start an everyday conversation nowadays?

4. Arrange the paragraph titles in the right order 

a. Face to face conversation disappear 

b. Computers destroy small talk 

c. Prioritizing is difficult 

d. Informational overload.

5. Explain the words or expressions in italics by paraphrasing the sentences

a. The fax is spewing out a 50-page (line 1)

b. No wonder information-overload syndrome is (line 5) 

c. let alone to decide on (line 25) 

d. Computers have eroded (line 49)

CONTRIBUTE YOUR IDEAS

· Do you agree that computer technology can be detrimental to our lives? Have you, or has anyone you know, had any experience of this? Should we and could we change this aspect of our culture?

· How could we deal more effectively with a large amount of information?

· Is 'small talk' becoming less common in our country?

· Do you think men or women are more affected socially by the impact of technology?

· Do you think using of modern technologies / equipment makes people in all corners of the world closer? Do you believe in ‘technological culture’?

II. READING AND DISCUSSING

PRE-READING TASK 

a. Do you know what new technologies the scientists are developing for the home and the car?

b. In which way can these technologies change our life?

1. Read the text quickly and find the answers to the questions in the Pre-reading section.

Technology of the Future

Talking fridges and intelligent central heating systems could become standard in houses all over the UK within a few years. The UK government announced that it is spending a budget of £40 million on new technologies over the next few years. The fridges and central heating systems will be able to speak to a service centre when they need a new part or when there is a problem. Some of the new types of fridges will also be programmed to inform the owner when they are running out of certain food items. These fridges will speak to the owner when the owner opens the door and will tell them what they need to buy.

Televisions on wristwatches, the Internet on microwave ovens and DVD players on fridges will all be potential future products. Scientists might also develop energy-saving systems to reduce bills and the cost to the environment. Research is already taking place to find out what those costs will be.

The home isn't the only focus for new developments: researchers are going to develop cars that talk to service stations and personal digital shopping assistants. They are going to program the shopping assistants not only to do the shopping but also to deliver it to people's homes.

So going shopping and buying spare parts for your fridge may become a thing of the past.

(from E. Sharman. Across Cultures. 2004)

2. LOOKING BACK What title can you suggest for the text?

3. Find out: the development of which facilities are NOT described in the article: cars, central heating systems, DVD players,  fridges, TV-sets, microwave ovens, wrist-watches, digital shopping assistants

4. COMPREHENSION CHECK

Mark the following statements as True (T) or False (F).

a. The UK  government will distribute talking fridges to the citizens.

b. All fridges of the new type will inform the service centers about their problems.

c. Fridges of the new type will speak to the owner when he/she opens the door.

d. Internet will be used to control the microwave oven.

e. Scientists will not take into consideration the cost of the environment.

f. The digital shopping assistants will be programmed to deliver things to the customers  homes.

5. Complete the table with the examples of future tenses from the text. Then explain why each tense is used in that particular sentence

	Will
	Be going to
	Present continuous

	will be able to…


	
	

	
	
	

	
	
	

	
	
	

	
	
	


6. Now read the text again and find three modal verbs which are used to express possibility or uncertainty about the future

III. SOME MORE READING 

Read the text ‘Powering the Network’ and choose the best option for the future form (1-7)
Powering the Network

In the future, high-speed Internet access (1) will be/ is being essential in order to power the networked home. However, there (2) will be/ are going to be problems because certain parts of the country (3) are never having/ will never have this sort of technology.

The government says it (4) will give/ is giving  £ 30 million to provide broad-band to all parts of the UK, especially rural areas, over the next three years.

However, critics say this (5) isn’t being/ isn’t going to be enough.

‘People (6) will have / are going to have  problems, ‘said one critic’, when they buy an item for their networked home but can’t use it because there is no broadband in the area where they live’.

The total budget (7) is splitting / is going to be split equally between the government and industry. 

DISCUSSION 

Discuss in your class which of the new facilities mentioned in the text you think to be most useful for your everyday life. Give your reasons.
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UNIT 4

CIVILIZATION AND TECHNOLOGY

I. READING AND SPEAKING

A Single Lucid Moment

This is a story written by a young American teacher living in Papua New Guinea and teaching English in a village there. He has a "single lucid moment" that enables him to see into the heart of Papuan culture — and to see his own culture from a new perspective.

PRE-READING TASK

Brainstorm on the following 

· Do you believe that there are civilized and uncivilized peoples in the world? How do you define civilization?

· What features of a culture prove to us that it is civilized?

· Is technology the first and foremost feature of countries we consider to be civilized?

· Is technology always good?

· What other things are important to human beings?

1. Read the text and reconstruct the story. Match the starting phrases (a –i) with the correct paragraphs (1 - 9)

	a
	A villager began staring intently at one of the photos

	b
	Early the very next morning , we  heard a knock at the door

	c
	Maimafu, our village, was a modal of communal living 

	d
	One day we were sitting in a circle on the ground and telling stories

	e
	Please, contact these two men as well as your government

	f
	There were no cars, electricity, or telephones

	g
	The plan could not work, we finally had to tell them

	h
	I tried to explain “homelessness” to the group, adding that the men were asking for food 

	i
	What does one say to such an offer


We were greeted by a group of beautiful people wearing friendly, curious smiles. Naked children hid giggling behind trees. A lively entourage balanced our boxes on their heads as they carried them over the muddy trails.
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(1)________________________________ ‑ only grass huts surrounded by large gardens and rain forest. Women spent their days in the gardens. Men worked growing coffee, earning a small yearly income of $200. The village had lived in harmony with its natural surroundings for millennia.

(2)_____________________________________________ . Men would rally to the build a new home; the elderly worked and lived with their families; mothers breastfed their neighbor's children. The one man in our village with Down's Syndrome was fed, housed, and clothed by everyone. He would spend a few days with one family before happily wandering away to stay with the next.

(3)____________________________________________ , the favorite pastime in Papua New Guinea. I passed around photos from back home in Chicago. I was planning to "wow" the Papuans with pictures of the enormous buildings of an American city.

(4)______________________________________________ . He had noticed two homeless men on a Michigan Avenue sidewalk with crude handwritten signs propped between their legs. "Tupela man wokem wanem?" he asked. (What are these two men doing?)

(5)______________________________________________________ . Crowding around to look at the photograph, the villagers could not understand how men might be without homes, especially in a city of glittering towers, or why others would simply walk past. I understood from their questions and serious mood what they were thinking ‑ these two men must lack not only food and shelter, but also love and a sense of worth and purpose in their community.

(6)___________________________________________ . Opening it, I was greeted by Moia, Kabarae, Kavalo, and Lemek. My wife and I walked out into the beautiful sunlit morning. Each man gave us a pineapple. Moia spoke, "After you left last night, the men of the village council had a meeting. For a long time we discussed the two men in your picture. We have reached a conclusion and have a proposal for you." "What could this be?" we wondered.

(7)____________________________________________ . Ask the government if they will fly those two men to Maimafu, just like they did for you. We have marked two spots of land where we will build houses for those two men, just like we built for you. Our men will build the houses and the women will plant the gardens to feed them."

(8)____________________________________________ . We searched for a polite response and made some expla​nations of the possible difficulties ‑ a lack of money or government bureaucracies. But the councilmen would not accept no for an answer. They could not understand that humanity would allow such an injustice. They wanted action.

(9)____________________________________________ . Their hearts sank, and I could see in their eyes that this dream would not die easily. "Sori tru, sori tru we no inap wokern dospela samting," they told us (We are truly sorry, truly sorry this can't happen). They clicked their tongues and shook their heads in disappointment.

(from J. Zdanowski.  Crossing Cultural Borders. 2004)

2. Mark the following statements as True (T) or False (F).

a. Papua New Guinea belong to civilized countries from the Westeners’ point of view.

b. Men earned their living by growing coffee.

c. The elderly people looked after neighbor’s children.

d. The teacher planned to stagger the villages by the pictures of America.

e. The local people were mostly impressed by glittering towers.

f. The villagers were not aware of the concept “homelessness”.

g. The local people planned to ask American government to build houses for the two homeless men.

h. The villagers suggested their help in building houses and planting gardens.

i. The local people were surprised by the impracticability of their plan as for homeless people.

LOOKING BACK

Check your understanding answering the following questions

1. What was the favorite pastime in the village?

2. Which tradition of local people while visiting each other’s home is mentioned in the text?

3. In the opinion of the villagers, what were the feelings of the homeless people?

4. Can you prove the local people had serious plans to host the two homeless men in the village?

5. What, in your opinion,  were the main obstacles on the way of inviting the two Americans to the village?

6. When did  the American teacher had his ‘single lucid moment’? Give your reasons.

ANY COMMENTS?

Comment on the saying of an American historian A. Toynbee ’Civilization is a movement and not a condition, a voyage and not a harbor’

CONTRIBUTE YOUR IDEAS 

· Try to name the main values of the villagers of Papua New Guinea.

· Do you think homeless Americans could be happy in the village?

CREATIVE WRITING

Imagine you are a villager of Maimafu. Make a short summary (100 words) of the story giving your thoughts and feelings

BRAINSTORMING
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	Find out the country Papua New Guinea on the map. What do you know about this country? Tell your group-mates what information you have found




PROJECT WORK 

Decide with your teacher on any country or region of the world the culture, traditions and lifestyle of which you would like to investigate. Use the recommended encyclopedias, guidebooks and websites to get the information. Design a presentation in writing, prepare the necessary visual aids needed and make an oral presentation in your class 
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APPENDIX

Gary Weaver (American University) 

ICEBERG ANALOGY

PRIMARY IN 

AWARENESS:

fine arts 

drama * cooking 

literature * games 

folk dancing * dress 

classical/popular music

PRIMARY OUT OF 

AWARENESS:

ideals governing child raising

arrangement of physical space 

notions of modesty * rules of descent 

patterns of superior/subordinate relations 

conversational patterns * eye behavior 

relationship to animals * conception of beauty 

definition of sin * dating practices * conception of justice 

incentives to work * notions of leadership * tempo of work 

patterns of decision-making * conception of cleanliness 

attitudes toward the dependent * conception of status mobility 

roles in relation to status by age, sex, class, occupation, kinship 

conception of past and future * definition of insanity 

nature of friendship * ordering of time * social interaction rate 

notions about logic * emotions * facial expressions * body language .

 …AND MUCH MUCH MORE…

Just as nine-tenths of an iceberg is out of sight (below the water line), so nine-tenths of culture is out of conscious awareness. The out of-awareness part of culture has been termed as "deep culture."
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