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INTRODUCTION

These educational materials are designed for the students of the 2 course of
speciality “Economy of enterprises” to develop their knowledge and skills in English
language according to their profession.

The manual is based on the authentic texts concerning the economic problems.
It also has the tasks for reading, translating, and lexical tasks, texts for self-study. It
has 6 units. Each unit contains:

- activities on vocabulary;
- activities on reading comprehension.

The manual can also be recommended for students’ self-study. It is expected to
teach students working at English texts on their own, to increase the level of their
knowledge and to form foreign communicative competence.



Text 1
1. Think and answer the following questions:

What is a market?
What types of markets do you know?
What do you know about money markets?

I1. Read the text and give a short summary of it:
The Money Market

The money market comprises the demand for money and the money supply.
The equilibrium in the money market is such a state of balance when the demand for
money from households and businesses is satisfied by the quantity of the money
supplied. The equilibrium in the money market is reached by changing bond prices.

People can hold their wealth in various forms — money, bonds, equities, and
property. For simplicity we assume that there only two assets: money, the medium of
exchange that pays no interest, and bonds, which we use to stand for all other
interest-bearing assets that are not directly a means of payment. As people earn
income, they ad to their wealth. As they spend, they deplete their wealth. How should
people divide their wealth at any instant between money and bonds to gain the best
profits possible and not to incur losses?

There is an obvious cost of holding money. The opportunity cost of holding
money is the interest one would have gained if he (she) had held bonds. It naturally
follows that people will hold money rather than bonds only if there is a benefit to
offset this cost, only if holding money is more profitable than holding bonds. It may
only happen when interest rates on bonds are too low to make it profitable to hold
bonds.

Suppose the money market is in equilibrium when the interest rate on interest-
bearing assets (e.g. Treasury bills and other securities) is 6% and the amount of
money demanded is $200mlIn. Now suppose the interest rate goes down, say, to 4%.
In this case interest-bearing assets are no longer profitable as they can’t earn a
sufficient return. Hence, the demand for money will rise and will lead to a temporary
lack of money in the money market. If they lack money, households and businesses
are likely to sell bonds they possess for cash. That will cause an increase in the bond
supply, which lowers bond prices and rises interest rates on interest-bearing assets.
With a higher interest rate the amount of money people are willing to have in hand
will decrease again. Consequently, the money supply will adjust to a current demand
to reflect a higher interest rate.

Conversely, the increase in the money supply creates its temporary surplus,
which results in the demand for bonds and bond prices going up. The interest rate
falls thus restoring balance in the money market, but at a new lower interest rate.



111. Suggest the Russian equivalents to the following expressions:

a) interest-bearing assets are no longer profitable;

b) to sell bonds they possess for cash;

c) the supply will adjust to the current demand;

d) we use to stand for all other interest-bearing assets;
e) thus restoring balance.

1V Fill in the gaps with the words and expressions from the text:

1. The money market comprises and :

2. The equilibrium in the money market is such when the demand for the
money from is satisfied by the quantity of

3. The equilibrium in the money market is reached by

4. Money is the medium of that :

5. We use bonds to stand for all other that are not directly :

6. As people earn income, they their wealth. As they spend, they their
wealth.

7. of holding money is the interest one if he (she) bonds.
8. People will hold money rather than bonds only if holding money is than
holding bonds, that is when on bonds are to make it profitable to
9. In case the interest rate goes down are no longer profitable as they can’t
10. The demand for money will rise and will lead to in the money market.
11. If they lack money, households and businesses are likely to they possess
12. If there is an increase in the bond supply, it will bond prices and

interest rates on :

13. The money supply will to a current demand to a new higher
interest rate.

14. The increase in the money supply creates its , which results in

V. Find in the text the English equivalents for the following:

a) pIBHOBAara rpoliOBOr0 PUHKY;

b) TuMuacoBuii Opak (HaAJIUILIOK) TPOIIIECH;

C) MaTH Ha pyKax;

d) mepeOyBaTu B piBHOBa3I;

€) BIJHOBIIIOBATH PIBHOBATY;

f) mocsrtu piBHOBary;

g) aktuBH (0Omiraiii), 1o NPUHOCITH MPOIIEHTHUN TOX1/;
h) nmpumHOXyBaTH OOraTcTBO;

1) BHUYepIyBaTH OOTaTCTBO;

J) anbTEepHATUBHI BUJATKU BOJOJIIHHS IPOLINMA;
k) xommneHcyBaTH BUJATKH.



VI Answer the following questions:

. BExplain in your own words the term “opportunity costs”. What is the
opportunity cost of holding money?
2. What’s the equilibrium in the money market? How can it be reached?
3. How does the money market work?

Text 2

1. Read and translate the following words and word combinations, learn their
meanings by heart:

auction sales
computer security
data security

9. encrypt

10. facilitate

11. collaborate

12. flourish

1. sensitive information
2. extension

3. remote

4. elaborate

5. sales

6.

7.

8.

1Il. Read and translate the text.
Modern means of Communication and Electronic Commerce

Connecting many computer networks and using common addressing system,
the Internet has been growing rapidly since its creation in 1983, radio, telephone and
cable television wires, satellites being used to deliver Internet services. By the mid-
1990s the Internet linked millions of computers throughout the world and it is sure to
be the most important commercial and popular means of communication nowadays.
The original uses of the Internet were electronic mail, file transfer, bulletin boards
and remote computer access. Having expanded considerably during the 1990s, the
World Wide Web enables users easily to examine the Internet sites and now it is
likely to have become the leading informational service of the Internet.

The first electronic transactions are supposed to have been handled in the
1950s due to telex, radio-teletype and telephone. In the following decades various
industries elaborated upon the system of electronic data interchange before a simple
and independent of any particular machine standard was created. Since the mid-1990s
electronic commerce has become one of the most rapidly growing retail sectors
involving the use of computer telecommunication networks for maintaining business
relationships and selling information, services and commodities. Although e-
commerce usually refers only to the trading of goods and services over the Internet, it
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actually includes broader economic activity such as business-to-consumer and
business-to-business commerce as well as internal organizational transactions that
support these activities.

A large part of e-commerce was transferred to the Internet after the first
graphical “browser” software for the access to the World Wide Web had been
introduced in 1993 and when the number of companies and individuals using “on-
line” had greatly increased. In some fields new Internet retailers such as the Amazon
bookseller company seem to have grown up overnight and begun successfully
competing with traditional retailers. Most of recently established companies are
known to include the electronic commerce in their business as well. For example, the
Intel. Corporation sold almost half of its chips in the annual computer sales directly
through its Web site in 1999 and is planning to move all of its sales to the Web by the
end of 2000.

The further development of secure electronic transfer of sensitive information,
such as credit card numbers and electronic funds transfer orders, is certainly to be
essential to the continued growth of e-commerce. It is often necessary to ensure the
encrypting of Web purchase forms, many individuals also usually encrypting their e-
mail.

Among other innovations that have contributed to the growth of e-commerce
are electronic directories and search systems for finding information on the Web;
software agents that act autonomously to allocate goods and services; and special
identifying services over the Internet. These intermediary services facilitate the sale
of goods (actually delivering the goods in case of information), the rendering of
services such as banking, ticket reservations, and stock market transactions, and even
the delivery of remote education and entertainment. Specialists consider electronic
auction sales and markets to be other rapidly developing parts of e-commerce. The
former offer a large variety of goods from computers and electronics to books,
recordings, automobiles and real estate, while the latter allow a buyer to choose offers
from many sellers. It is interesting that from its establishing in 1995, the world’s
largest on-line open auction site, eBay, grew to more than 5 million members by
1999.

Businesses often develop private intranets for sharing information and
collaborating within the company, these networks usually being isolated from the
surrounding Internet by special computer-security systems. Businesses also often rely
on extranets which are extensions of a company’s intranet. Such extranets allow
portions of company’s internal network to be accessible to collaborating businesses,
access to the ones being generally restricted through passwords.

One should mention some more important benefits of e-commerce. Due to its
development the role of geographic distance in forming business relationships is
being reduced. If you were interested in the beginning of a retail business, it would be
relatively inexpensive to start a retail Web site. Some traditional businesses are being
replaced by their electronic equivalents or are being made entirely useless. Having
published fare information and enabled ticketing directly over the Internet, airlines
have greatly decreased the role of traditional agencies. Prices of commodity products
are generally lower on the Web and its results not only from the lower costs of doing



electronic business but also from the ease of comparison shopping in cyberspace. A
new form of collaboration known as a virtual company is flourishing now. This type
of company is actually a network of firms, each performing some of the processes
needed to manufacture a product or deliver a service.

111. Translate these expressions into Ukrainian:

to grow rapidly, by means of computers, to maintain business relationships, to
include economic activity, for the exchange of documents, a retail sector, to handle
simple transactions, to be relatively inexpensive, any particular machine, the transfer
of information, to contribute to the growth ..., among other innovations, intermediary
services, to restrict the access, to replace by electronic equivalents, to manufacture a
product, the increased number of individuals, within the company, purchase forms.

1V.Make up adjectives from the following nouns:

To add, to economize, to rely, to value, to compete, to limit, to direct, to
compare, to favour, to produce, to finance, to specify, to vary, to differ.

V. Complete the following sentences using the words from the table in the
appropriate form:

To collaborate, to elaborate, to link, to create, to flourish, to deliver, sale, remote,
secure, surrounding, creation

1. Users of e-commerce as well as entertainment industries are interested in ... for
... joint sites in the Internet.
2. E-mail can ... both texts and graphics to computer users.

3. The type of production is often influences by the ... conditions.

4. The development of the Internet system was followed by the ... of e-
commerce.

5. Even people in ... places of the world can have access to the computer
network.

6. The development of programmes ensuring ... storage of information in

computers is one of the important tasks of many programmers.

7. The ... of networks and e-mail system allows a large company to use them for
... employees within the company.

8. Having ... upon a new Web browser called Mosaic, American engineers made
it available to users in September 1993.

9. The latest ... figures for these goods are much in line with market trends.




VI. Complete the following sentences using the words from the text. Use the verbs
in the appropriate form.

1. The World Wide Web gives users access to diverse documents that ... to each
other by means of hyperlinks, that is, electronic connections that ... related pieces of
information.

2. The most common requirement for production cycle to run smoothly is proper
... of raw materials.

3. There are a lot of ... computer network and data services providing indirect
connection to the Internet.

4. Economists often ... their models and concepts with figures taken from
statistical reports.

5. The ... electronic computer using vacuum tubes was kept a great secret for
decades after it was built.

6. The bankers expect the ... of the banking information to restrict access of
competing partners to the important data.

7. Tt is essential to ... and improve access to proper training in computer use to all
students at schools, colleges and universities.

8. Summer and winter ... are popular with consumers in different countries.

Vil Do matching:

Having been created in 1983,
The introduction of the World Wide Web
E-commerce is said to involve
The number of people using “on-line”
Systems for encrypting information
Advertising their goods or services
It is important that electronic auction

8. To be isolated from the surrounding networks collaborating companies
elaborate upon

9. To establish a virtual company

10. Most of traditional retail agencies

AR e

a. one should connect a number of firms through the Internet.

b. many companies often refer to their own Web sites.

¢. considerably promoted the development of e-commerce.

d. are likely to be replaced by their electronic equivalents.

e. the Internet system connects millions of computer users now.

f. special security extranets to be used for information exchange.

g. facilitate the sale and the delivery of goods to consumers.

h. wide computer networks used for diverse economic activities.

i. are sure to support the growth of banking transactions through the Internet.
j. either for business purposes or education is constantly growing.
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VIl Complete the following sentences using like, unlike, the same, as, as well
as, such as, only, the only.

1. Computers can perform complex mathematical calculations ... store, transfer and
manipulate large data bases.

2. In 1956, there were ... about 100 computers in use in the whole world.

3. ... the original models of computers, modern personal computers can not only
perform calculations but are able to receive and process video and sound signals.

4. All types of computers are known to consist of ... four main elements ... input,
output and memory storage devices and CPU (central processing unit).

5. ... the first models, the latest computer models perform operations using the
process known as digitization.

6. Most digital computers require a single microchip known ... a CPU.

7. Due to the computer one can store all kinds of information and use it as a means of
communication ... .

8. The speed and memory characteristics are ...

IX. Answer the questions on the text.

1. What were the original uses of the Internet?

2. Why has the Internet spread so widely all over the world?

3. How can individuals and businesses use the Internet?

4. What does electronic commerce include?

5. When did e-commerce appear?

6. What promoted the development of e-commerce?

7. What are the benefits of e-commerce in comparison with the traditional retail
system?

8. What are intranets and extranets used for?

Text 3
I. Read and retell the following text:

The objectives of the firm.

In a market economy a firm has to cover its costs if it is to stay in business.
Thus regard must be paid to ‘profitability’.

But in practice are firms always single-minded in seeking to achieve money
profits? The answer is no; there is a range of possible objectives.

Personal motives may be important, especially where the manager is also the
owner of the firm. Thus emphasis may be placed on good labour relations, the
welfare of the workers, the desire for power, political influence, public esteem or
simply ‘a quiet life’. To cover such objectives profit would have to be interpreted in a
wider sense than ‘money profit’.

With major companies there is in practice a gap between the ownership and
administration. The business is run by professional managers, and is too complex
for shareholders to be able to exert effective control. This applies even to the

11



institutional shareholders, who avoid being directly involved in the running of the
business. Thus the motives of the full-time executive managers tend to override
the shareholders’ desire for maximum return on capital invested. Managers may be
anxious for the security of their own jobs and, instead of taking the calculated
risks necessary to earn maximum profits, may tend to play for safety. More likely,
they will be motivated by personal desires for status. Provided they achieve a level
of profit which keeps shareholders content, their positions and salaries can be
enhanced by expanding the firm to where it gets in sales rather than profits.

Even when there is an emphasis on money profit, a firm may stress its long-
term position rather than immediate maximum profit. Security of future profits may
be the dominating motive for mergers and takeovers as an alternative to developing
new products and techniques. Moreover, where there is an element of monopoly, a
firm can follow its own pricing policy rather than have it determined by competitive
market conditions. In such circumstances it may not adjust prices to short-term
changes in demand and supply conditions. For one thing, there are the administrative
costs of printing and distributing new price lists. For another, frequent changes in
price tend to offend retailers and customers.

Again, a firm enjoying a degree of monopoly has always to assess what effect
the pursuit of maximum profit may have on its overall position in the long term. Will
a high price attract new entrants or encourage the development of a rival product?
Will it lead to adverse publicity and eventually to government intervention by a
reference to the Office of Fair Trading?

Finally, a firm has often to modify its objectives in deference to government
policy. Thus it may be expected to follow government guidelines regarding wage
increases, to have regard to the environment in the disposal of its waste products and
even to retain surplus workers for a time rather than add to an already high level of
unemployment.

Yet, while we must take account of these other objectives, our analysis cannot
proceed far if any are seen as the main motive force of the firm. In any case they
merely supplement the profit objective, for profits have to be made if the firm is to
survive. Thus it is useful to start with the broad assumption that firms seek to profits.
We can then establish principles concerning how resources should be combined and
what output should be produced.

The decisions of the firm.

To achieve its objective of earning profit, a firm has to assess the demand of
potential customers for its product and produce that output which secures the greatest
difference between total revenue and total cost. Moreover, the cost of producing this
given output must be the lowest possible.

This means that the firm has to answer the following questions:

1. What goods will it produce?

2. What shall be its legal form?

3. How shall it raise the necessary capital?

4. What techniques shall be adopted, and what shall be the scale of operations?

5. Where shall production be located?

6. How shall goods be distributed to the consumer?

12



7. How shall resources be combined ?
8. What shall be the size of output?
9. How shall it deal with its employees?

II. Read the dialogue. Act as an interpreter:

A.: Sl 3Haro, 10 Ticis 3aKIHUCHHS yHIBEpCUTETY B 1iaHyere po3moyaTé CBOIO
ocobucty cnpaBy. Bu He Oyzaere 3aiekaTd BiJ KOTroch iHmoro, Bu cami
OyJzere mpuiiMaTH PIlIEHHS Ta OTPUMYBATH MPUOYTKU. 13UB ke BUPIIIWIH,
YUM 3alHATUCS ]

B.: Of course I have. Picture a small-scale production of toys, mainly hand-made
and using the minimum amount of equipment, perhaps manufactured in a
simple workshop. The toys would probably only be sold locally through
market stalls or small shops. There would be little or no advertising and other
selling and distribution expenses would be slight.

A.: 4 6auy, mo 13uB xe oOgymanu Le NUTaHHA. SKmo irpamku OynyTh
yynoBUMH, a Bam 6i3Hec npuOyTtkoBuMm, Bam, MaOyTb, 3HagoOdSAThCS
JIOJIATKOBI JixKepena (iHAHCYBaHHS?

B.: You are absolutely right. If my toys are particularly good and there is high
demand for them I will need extra finance to buy additional stocks of raw
materials and components or additional labour to help with finishing and
packaging. May be I will need additional capital to buy extra equipment or
extend the workshop.

A.: Bu maere Ha yBa3l OaHKIBCbKI KpeauTH? AJKE OJHOOCIOHI BIIACHUKHU
MOXYTh PO3PaxOBYBaTH TUIBKM Ha KOPOTKOCTPOKOBI MO3WKU. biibin Toro,
I[iHA HAJaHHS TTO3UKH IOCUTh BUCOKA.

B.: I fully agree with you. In addition to the problem of finding extra finance I
can foresee other difficulties such as, for example, the need to provide for
additional managerial skills to cope with the increased workloads as the
business expands.

A.: S nmoBHICTIO 3roJieH 3 Bamu. BincyTHICTh crieniani3oBaHOr0 MEHEIKMEHTY,
SCHa pi4, HETAaTUBHO TO3HAYUTHCS HA €(PEKTUBHOCTI YIPaBIIHCHKOI
ISUTBHOCTI.

B.: One way of solving these problems is to form a partnership. In these case a
common arrangement would be for the partner or partners to contribute
money and managerial skills to the business, drawing a salary and
participating in the profits according to their share of the capital. I can
recommend a very reliable person .

Text 4

L Read and translate the following words and word combinations, learn
their meanings by heart:

1. Challenge
2. bore sb.
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driven

competition

good conversationalist
knowledge management
motivator

persuasive

pushy

0. superficial

B 000N L kW

CONVERSATION

Social communication can often seem like a fruitless activity to goal-oriented
business people. Such communication can also be difficult. What do you say to make
a conversation work? What questions do you ask? How can you avoid getting bored?
How can you avoid boring others? In spite of such difficulties, conversation
management is an essential business competence. It allows people to get to know
each other and build the necessary trust to do business together. Social conversation
can be seen as an informal type of knowledge management, a process by which you
learn what is going on in the minds and workplaces of key players.

11. Discuss these questions before you read the article.

1) How do you become a good conversationalist?
2) What qualities and skills do you need to become a good conversationalist?
3) What motivates people to have social conversations?

111.Read and translate the article.
WHY DO WE TALK?

We all know that people talk in very different ways, and that conversations are
easy with some people and difficult with others. Understanding motivation is the key
to managing these conversations. What exactly motivates people to chat with you, to
talk about the latest film they saw or their plans for the weekend? And what do you
get out of talking to them? Elias H. Porter, creator of “Relationship Awareness
Theory”, suggests that there are four fundamental motivations behind social behavior.
Read the descriptions below and see if you can identify your own main personal
motivator (you may find more that one):

o Motivated to help: Some people are primarily motivated to help other
people. They feel good when they are modest, caring and supportive. They feel great
when they see others feeling good. In social conversations, this means that they make
a lot of effort to check that people are happy (they offer coffee, check about hotels,
offer to make extra arrangements and so on). They may ask a lot of polite questions
to make others feel welcome and accepted. They like to talk about what other people
want to talk about.

14



Tip: These people may sometimes seem superficial and too friendly.
Remember, they are motivated to make you happy, so see the positive in their
motivation.

o Motivated to influence: Some people are motivated primarily by the
possibility of achieving results and influencing others. They see themselves as self-
confident, ambitious and persuasive. In social conversations, they often like to talk
and be heard, and may feel motivated when there is an exchange of strong opinions.
They like the challenge and the competition. They may like to talk about successes
and achievements because they feel that they control their environment. They can
listen to others who share their vision but can quickly become bored, especially with
those who go into too much detail.

Tip: These people may seem arrogant, pushy and self-centred. But these are
driven people who have vision and can achieve things quickly. Recognize these
positive aspects.

o Motivated to be independent: Some people are motivated by order,
stability and independence. Their social style is practical, analytical, reserved and
fair. They feel good when everything is organized and they are autonomous. In social
conversations, they may be rather quiet if they feel this is the best way to maintain
their own autonomy. In discussions, they may seem a little slow and to have a
tendency to stay on safe topics, preferring logic and detail to unfounded opinions.
They may show concern if social arrangements are not clearly structured.

Tip: These people may seem withdrawn, defensive and not interested in
people. But remember that they have a deep respect for your independence.

o Motivated to be flexible: Some people are motivated by the wish to be
adaptable. They see themselves as curious and open to change and to compromise.
They feel happy if they are using the right mix of behaviours in the right way in the
right context. In conversations, they make great efforts to adapt to whatever others
wish to talk about and do. They want to be recognized as flexible and will express
enthusiastic interest on other people’s points of view. They often have a group focus
and will work to create harmony.

Tip: These people may seem to be lacking direction and always changing their
behaviour. But these are people who are very open and important for harmonious
group dynamics.

Elias H. Porter stressed that motivation is not a simple predictor of behaviour.
Life is more complex than this. The influencing type may suddenly fall silent and
stop exchanging challenging opinions if he or she thinks there is no opportunity to
influence. The quiet, independent person may suddenly become very talkative and
forceful in a conversation that questions the right of people to be independent and
control their own destiny. Nevertheless, the key to successful conversation lies in
understanding the motivation of your partner and managing that motivation
successfully.

1V. Using the text find the words which have a similar meaning to the following:

1. influential, convincing

15



determined, motivated

to face up to, to confront

independent, self-directed, self-governing
forecaster, forward planner

demanding, difficult, testing

obtrusive, importunate

full of energy, dynamic

communicator

egotistical, overconfident

S0 0N U AW N

NS

Using the text find antonyms to the following words:

to destroy
outgoing

inflexible

apathetic

profound, thorough
friendship

SAIN A i D

VI. Decide whether these statements are true (T) or false (F) according to the text.
Give reasons for your answers.

1) If people are motivated to help they see themselves as ambitious and self-
confident.

2) People who are motivated to influence may sometimes seem superficial and
too friendly.

3) Some people who are motivated by the wish to be adaptable may seem
withdrawn and not interested in people.

4) People who are motivated to be flexible are very open and important for
harmonious group dynamics.

VII. Answer the following questions:
1) Why social communication can be difficult?
2) Is conversation management an essential business competence?
3) What fundamental motivations behind social behavior are discussed in the
text?

4) What is the key to successful conversation?

VIIL Make up a summary of the text.

16



Text 5

1. Read the following words and word combinations and learn their meanings by

heart:

equitable Ccnpaeeonusuil

survey IHCNeKmY6aHHs

comment KOMeHmap, miymMaqeHHs
disparity HepieHicmb

rate cmaska

income tax nPUOYMKOBULL NOOAMOK
deduct giopaxosysamu

average wages cepeoHill 3apodbimox
concept NOHAMMS, 342ANbHe YSAGICHH S
decline 3anenad, cnao

market price PUHKOBA YIHA

preference nepesaza

stability cmaobinbHicmsb, CMINUKICMb
joint-stock bank axkyionepHull 6amnk
adaptation adanmayis

secrecy CEeKpemHicmo

discretion PO3CYOnuBicmo

insurance company CMpaxoea KOMnamis
entrust 0osipsamu

improvement

NONINULEHHA, y()OCKOHClJleHH}l

1I. Read and translate the text:
THE CENTRE OF THE FINANCIAL WORLD

Britain used to have one of the most equitable distributions of wealth in
Western Europe, but by the early 1990s the situation changed and nowadays it has
one of the least equitable distributions of wealth in Europe. The rich got richer but the
poor did not. Some surveys suggest that the gap between the richest 10 % of the
population and the poorest 10 % is as great as it was in the late nineteenth century
and that large numbers of households are living below the ‘poverty line’, which
means that they do not have enough money for basic things such as food and heating.

Class and wealth do not run parallel in Britain, so it is not a country where
people are especially keen to flaunt their wealth. Similarly, people are generally not
ashamed to be poor. Of course, they don’t like being poor, but they do not feel
obliged to hide the fact. This can sometimes lead to an acceptance of poverty, which
1s surprising for an ‘advanced’ country. So when news of its increasing extent came
to wider public attention, the government neither pretended that greater poverty did
not exist, nor promised to do anything radical about it. Instead, it issued, through the
Ministry of Agriculture, a suggested diet, which it claimed even the poorest could
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afford. There were, of course, public comments about the patronizing nature of this
action, but criticism in the press concentrated on how unrealistic the diet was, on how
the figures didn’t add up.

One reason for the increasing disparity of wealth in Britain is that rates of
income tax changed. For a short period the basic rate was 40 %, then it was reduced
up to 30 % and at last it went down to 25 %. During the same period, the top rate of
income tax fell from a high of 98 % to 40 %. Of course, these figures do not mean
that this is how much is deducted from a person’s earnings. People in different
situations are allowed to earn varying amounts before tax is deducted. People earning
twice the average wages have about 21 % of their gross income deducted.

Wealth and poverty are relative concepts. Despite its relative economic
decline, Britain is still one of the wealthiest places in the world. The empire has gone,
the great manufacturing industries have nearly gone, but London is still one of the
centres of the financial world. The Financial Times-Stock Exchange (FT-SE) Index
of the 100 largest British companies (known popularly as the ‘Footsie’) is one of the
main indicators of world stock market prices.

The reason for this is not hard to find. The same features that contributed to the
country’s decline as a great industrial and political power — the preference for
continuity and tradition rather than change, the emphasis on personal contact as
opposed to demonstrated ability when deciding who gets the important jobs — are
exactly the qualities that attract investors. When people want to invest a lot of money,
what matters to them is an atmosphere of stability and a feeling of personal trust.
These are the qualities to be found in the ‘square mile’ of the old City of London,
which has one of the largest concentrations of insurance companies, merchant banks,
joint-stock banks and stockbrokers in the world. As regards stability, many of the
institutions in what is known as ‘the City’ can point to a long and uninterrupted
history. Some of them have directors from the same family, which started them
perhaps over 200 years ago. Although there have been adaptations to modern
conditions, and the stereotyped bowler-hatted ‘city gent’ is a thing of the past, the
sense of continuity, epitomized by the many old buildings in the square mile, is still
strong. As regards trust, the city has a reputation for habits of secrecy that might be
thought of as undesirable in other aspects of public life, but which in financial
dealings become an advantage. In this context, ‘secrecy’ means ‘discretion’.

Although more than half of the British population has money invested in the
city indirectly (because the insurance companies and pension funds to which they
have entrusted their money invest it on the stock market), most people are unaware of
what goes on in the world of ‘high finance’. To most people, money is just a matter
of the cash in their pockets and their account with one of the ‘high street” banks. Not
every adult has a bank account. At the end of the twenties century only about 30 %
used these banks. But with the increasing habit of paying wages by cheque and the
advent of cash dispensing machines, a majority now does so. Many, however, still
prefer to use their National Savings account at the post office or one of the country’s
many building societies.

An indication of the importance of bank accounts in people’s lives is the strong
dislike of the banks that has developed. The newspapers carried horror stories about
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their practices. Nowadays banking profits rose by 50 % while charges to customers
rose by 70 %. It is often difficult for people to do anything about bank charges — if
they try to discuss them with their bank, they get charged for the phone calls and
letters! So far, the one clear improvement has been in bank opening times. These
used to be from nine-thirty to three-thirty, Mondays to Fridays only. Now, many
banks stay open later and also open on Saturday mornings.

III.  Underline all international words in the text. Give their Ukrainian
equivalents.

IV. Read, translate and learn the meaning of the following words and use
them in sentences of your own.

bank account an account created by the deposit of money at a bank by a

customer.
cash money in the form of notes and coins rather than cheques.
disparity inequality or difference, as in age, rank, wages, etc.

distribution the division of the total income of a community among its
members, especially between labour incomes (wages and
salaries) and property incomes (rents, interest, and dividends).

income the amount of money that they earn from their work or
business, or the money that they get from other sources such as
pension or investments.

income tax a personal tax, usually progressive, levied on annual income
subject to certain deductions.

indication a sign that something is probably happening or that something
is probably true.

invest to give money to a company, business, or bank, in order to get a
profit.

money the official currency, in the form of banknotes, coins, etc.,
issued by a government or other authority.

rate a price or charge with reference to a standard or scale.

wealth a large amount of money and possessions.

V. Find in the text the following words and word combinations, translate the
sentences in which they are used and make up sentences with them.

acceptance of poverty; adaptation; average wages; below the ‘poverty line’;
comment; concept; decline; deduct; discretion; disparity; distributions of wealth;
entrust; equitable; flaunt their wealth; for basic things; improvement; income tax;
insurance company; joint-stock bank; market price; numbers of households;
preference; rate; secrecy; stability; survey; the gap between.
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VI. Find English equivalents of the words and word combinations given below
and make up sentences with them.

ajganTaiisi;  akmloHepHUM ~ OaHK;  BIApaxOByBaTH;  JIOBIPSITH;  3aHEMNAm;
IHCIICKTYBaHHS; KOMEHTap, TJIYMAauCHHS; HEPIBHICTh; IepeBara; IOJIIIICHHS,
YAOCKOHAJICHHS;, TOHSTTS, 3arajbHE YSBJICHHS, NMPUOYTKOBUH IOJATOK; PHUHKOBA
I[IHa; pO3/laBaTH, PO3MOJAUIATH, PO3CYJIMBICTh; CEKPETHICTh; CepeaHild 3apo0iITOK;
CIIpaBeIJIMBHIL; CTA01IBHICTh, CTIMKICTh; CTABKa; CTPaxoBa KOMIIaHIS.

VII. Complete the following sentences with the words and expressions from the
box, using them in the appropriate form.

average wages; bank account (2); cash; comments; concepts; decline; disparity;
distributions (2); equitable (2); income; income tax (2); indication; invest;
market prices; money; rate(s) (2); stability; surveys; wealth (5).

1. An ... of the importance of ... in people’s lives is the strong dislike of the banks
that has developed.

2. Britain used to have one of the most ... ... of ... in Western Europe, but by the
early 1990s the situation changed and nowadays it has one of the least ... ... of ... in
Europe.

3. Class and ... do not run parallel in Britain, so it is not a country where people
are especially keen to flaunt their ... .
4. Despite its relative economic ... , Britain is still one of the wealthiest places in
the world.
5. During the same period, the top ... of ... fell from a high of 98 % to 40 %.
6. One reason for the increasing ... of ... in Britain is that ... of ... changed.
7. People earning twice the ... have about 21 % of their gross ... deducted.
8. Some ... suggest that the gap between the richest 10 % of the population and the
poorest 10 % is as great as it was in the late nineteenth century.
9. The Financial Times-Stock Exchange Index of the 100 largest British companies
is one of the main indicators of world stock ... .
10. There were, of course, public ... about the patronizing nature of this action.
11. To most people, ... is just a matter of the ... in their pockets and not every adult
hasa....
12. Wealth and poverty are relative ... .
13. When people want to ... a lot of money, what matters to them is an atmosphere
of ... and a feeling of personal trust.

VIII. Learn the words given below and their synonyms, consult dictionaries and try
to explain the differences, if any.

amount, n. — quantity, number, measure, total, sum, aggregate, whole.

cash, n. — money, coin, specie, currency, ready money, banknotes, coins, change,
payment.

customer, n. — client, patron, buyer, purchaser, shopper, consumer.

dealings, n. — business, commerce, trade, traffic.
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emphasis, n. — weight, significance, importance, force, power, strength, stress,
accent, insistence, pre-eminence, priority, attention, prominence, clarity.

financial, adj. — monetary, money, pecuniary, fiscal, economic.

obliged, adj. — beholden, indebted, grateful, thankful, appreciative.

profit, n. — gain, return, yield, proceeds, earnings, income, revenue, surplus.

trust, n. — faith, belief, conviction, certitude, confidence, assurance, reliance,
dependence, hope, expectation, credit.

IX.  Match the verbs on the left in column A with their corresponding
definitions on the right in column C (a — m).

A B C

1) to change a) to be in charge of an organization, country, or
team, or a group of people who are trying to do
something.

2) to contribute b) to behave as if something is true when in fact
you know it is not, in order to deceive people or
for fun.

3) to deduct c) to do something that you were not doing
before, and continue doing it.

4) to demonstrate d) to give money, help, ideas etc to something
that a lot of other people are also involved in.

5) to earn e) to happen or be present in a particular situation
or place.

6) to exist f) to intend to do something or intend that
someone else should do something.

7) to flaunt means | g) to keep your real feelings, plans, or the truth
secret, so that they cannot be known by other
people.

8) to hide h) to put or use something new or different in
place of something else, especially because it is
old, damaged, or broken.

9) to lead 1) to receive a particular amount of money for the
work that you do.

10) to mean j) to show or describe how to do something or
how something works.

11) to patronize k) to show your money, success, beauty etc so
that other people notice it.

12) to pretend 1) to support or give money to an organization or
activity.

13) to start m) to take away an amount or part from a total.
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X. Match the words in column A with their synonyms in column B and
antonyms in column C.

A B C
Word Synonym Antonym
average advanced absolute
basic chief aware
clear combined communal
desirable comparative different
different comprehensible exceptional
early contemporary indistinct
equitable essential individual
important fundamental late
joint highest lowest
main identical minor
modern ignorant ordinary
personal just out-of-date
radical medium subsidiary
relative powerful superficial
top private undesirable
same profitable unimportant
strong significant unjust
unaware unusual weak
XI. Fill in prepositions, where necessary.
1. ... most people, money is just a matter ... the cash ... their pockets and their
account ... one ... the ‘high street” banks.
2. ... the increasing habit ... paying wages ... cheque and the advent ... cash

dispensing machines, a majority now do so.

3. ... the same period, the top rate ... income tax fell ... a high ... 98 % ... 40 %..

4. Although more than half ... the British population has money invested ... the
city indirectly, most people are unaware ... what goes ... ... the world ... ‘high
finance’.

5. An indication ... the importance ... bank accounts ... people’s lives is the strong
dislike ... the banks that have developed.
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6. Britain used to have one ... the most equitable distributions ... wealth ...
Western Europe.

7. If people try to discuss bank charges ... their bank, they get charged ... the
phone calls and letters.

8. It is often difficult ... people to do anything ... bank charges.

9. Nowadays banking profits rose ... 50 % ... charges ... customers rose ... 70%.

10. One reason ... the increasing disparity ... wealth ... Britain is that rates ...
income tax changed.

11. People ... different situations are allowed to earn varying amounts ... tax is
deducted.

12. Some surveys suggest that the gap ... the richest 10 % ... the population and the
poorest 10 % is as great as it was ... the late nineteenth century and that large
numbers ... households are living ... the ‘poverty line’.

13. The city has a reputation ... habits ... secrecy that might be thought ... as
undesirable ... other aspects ... public life.

14. When people want to invest a lot ... money, what matters ... them is an
atmosphere ... stability and a feeling ... personal trust.

XII. Fill in articles where necessary. Translate the text, ask and answer
questions and discuss it in class.

1. ... Britain used to have one of ... most equitable distributions of ... wealth in ...
Western Europe.

2. ... class and ... wealth do not run parallel in ... Britain, so it is not ... country
where ... people are especially keen to flaunt their wealth.

3. ... empire has gone, ... great manufacturing industries have nearly gone, but ...
London is still one of ... centres of ... financial world.

4. ... indication of ... importance of ... bank accounts in ... people’s lives is ...
strong dislike of ... banks that has developed.

5. ... large numbers of ... households are living below ... ‘poverty line’, which

means that they do not have enough money for ... basic things such as ... food and
... heating.

6. ... people in ... different situations are allowed to earn varying amounts before
... tax is deducted.

7. Although more than half of ... British population has ... money invested in ...
city indirectly, ... most people are unaware of what goes on in ... world of ... ‘high
finance’.

8. Despite its relative economic decline, ... Britain is still one of ... wealthiest
places in ... world.

9. Many people still prefer to use their National Savings account at ... post office
or one of ... country’s many building societies.

10. One reason for ... increasing disparity of ... wealth in ... Britain is that ... rates
of ... income tax changed.

11. Some surveys suggest that ... gap between ... richest 10 % of ... population and
... poorest 10 % is as great as it was in ... late nineteenth century.
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12. To most people, ... money is just ... matter of ... cash in their pockets and their
account with one of ... ‘high street’ banks.

13. When ... people want to invest ... lot of money, what matters to them is ...
atmosphere of ... stability and ... feeling of ... personal trust.

XIII.  Complete the following sentences.

1. Although more than half of the British population has money invested in the city

indirectly most people are ... .
. An indication of the importance of bank accounts in people’s lives is ... .
. Britain used to have one of the most equitable distributions of wealth ... .
. Class and wealth do not run ... .
. Despite its relative economic decline, Britain is still ... .
. Britain is not a country where people are especially keen ... .
. Many people still prefer to use their ... .
. People in different situations are allowed to earn varying amounts before ... .
. The city has a reputation for habits of secrecy that ... .

10. The empire has gone, the great manufacturing industries have nearly gone, but
Londonis ... .

11. The old City of London has one of the largest concentrations of ... .

12. The one clear improvement has been in bank ... .

13. To most people, money is justa ... .

14. It is often difficult for people to do anything about ... .

15. Wealth and poverty are ... .

16. When people want to invest a lot of money, what matters to them is ... .

17. With the increasing habit of paying wages by cheque and the advent of cash
dispensing machines, ... .

O 0 1N D kW

XIV. Agree or disagree with the statements. Give your reason. The following
phrases may be helpful:

Aslseeit...; (Not) quite so ...; As a matter of fact ...;

In addition ...; I don’t think so ...; Generally speaking ...;

To my mind ...; The thing is that ...; I can’t agree with you ...;

That depends ...; On the contrary ...; I fully agree with you ...;

Furthermore ...; Putting it mildly ...; I’m of the same opinion

In my opinion ...; Strictly speaking ...; o

To tell the truth ...; I should say it’s only
partly true ... .

1. An indication of the importance of bank accounts in people’s lives is the strong
dislike of the banks that has developed.

2. As regards stability, not many of the institutions in the City can point to a long
and uninterrupted history.
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3. Class and wealth do not run parallel in Britain, so it is a country where people
are not keen to flaunt their wealth.

4. Despite its relative economic decline, Britain is still one of the wealthiest places
in the world.

5. Many people still prefer to use their National Savings account at the post office
or one of the country’s many building societies.

6. One reason for the increasing disparity of wealth in Britain is that rates of
income tax changed.

7. People are generally ashamed to be poor as they don’t like being poor.

Some of them have directors from the same family, which started them perhaps
over 200 years ago.

8. The empire has gone and Britain is not one of the wealthiest places in the world
any more.

9. The government issued, through the Ministry of Education, a suggested diet,
which it claimed even the poorest could afford.

10. The same features that contributed to the country’s decline as a great industrial
and political power.

11. People in different situations are allowed to earn varying amounts before tax is
deducted.

12. These are the qualities to be found in the ‘square mile’ of the old City of
London, which has one of the largest concentrations of insurance companies,
merchant banks, joint-stock banks and stockbrokers in the world.

13. To very few people, money is just a matter of the cash in their pockets and
their account with one of the ‘high street’ banks.

14. When people want to invest a lot of money, what matters to them is an
atmosphere of stability and a feeling of personal trust.

XV. Ask questions to elicit the information.

1. A person earning twice the average wages has about 21 % of his gross income
deducted.

2. Although more than half of the British population has money invested in the city
indirectly, most people are unaware of what goes on in the world of ‘high finance’.

3. It is often difficult for people to do anything about bank charges and if they try
to discuss them with their bank, they get charged for the phone calls and letters.

4. No one in Britain likes being poor, but people do not feel obliged to hide the
fact.

5. One reason for the increasing disparity of wealth in Britain is that rates of
income tax changed.

6. People in different situations are allowed to earn varying amounts before tax is
deducted.

7. The same features that contributed to the country’s decline as a great industrial
and political power are exactly the qualities that attract investors.
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8. These are the qualities to be found in the ‘square mile’ of the old City of
London, which has one of the largest concentrations of insurance companies,
merchant banks, joint-stock banks and stockbrokers in the world.

9. This can sometimes lead to an acceptance of poverty, which is surprising for an
‘advanced’ country.

10. Although there have been adaptations to modern conditions, the sense of
continuity, epitomized by the many old buildings in the square mile, is still strong.

11. When people want to invest a lot of money, what matters to them is an
atmosphere of stability and a feeling of personal trust.

12. With the increasing habit of paying wages by cheque and the advent of cash
dispensing machines, a many people now do so.

XVIL Answer the questions. Begin your answers with:
Actually ...; As far as [ know ... ; As far as | remember ...;
Asarule ...; The matter is that ...; As far as I am concerned ...;
In any case ...; I suppose/believe ...; Frankly/strictly speaking ...;
As things are ...; That depends (on) ...; To make a long story short ... .
To tell the truth ... ; | I am declined to think ...;

1. What can you say about the changing of the economic situation in Western
Europe by the early 1990s?
2. What do you know about the gap between the richest 10 % of the population
and the poorest 10 %?
3. What percent of households are still living below the ‘poverty line’ in Britain
now?
4. What does it mean that class and wealth do not run parallel in Britain?
5. Isn’t such acceptance of poverty surprising for an ‘advanced’ country? Why?
6. What was the reaction of the government when news of its increasing extent
came to wider public attention?
7. What did the government issue through the Ministry of Agriculture?
8. What did criticism in the press concentrate on?
9. What are the reasons for the increasing disparity of wealth in Britain?
10. What amounts are people allowed to earn in different situations?
11. Is Britain still one of the wealthiest places in the world? Why?
12. What matters to people when they want to invest a lot of money?
13. Do you agree that most people in Britain are unaware of what goes on in the
world of ‘high finance’? Why?
14. Why do you think many people still prefer to use their National Savings account
at the post office or one of the country’s many building societies?
15. What makes people feel strong dislike of the banks?
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XVII. Translate into English.

1. XapakrepHo, mo y Benukiii bpuranii MaB mMiclie OJMH 13 HalpIBHONIPABHIIINX B
3axigHiid €Bporil po3noauIiB OaraTcTBa.

2. Jlesiki mociimpKeHHs, 110 1X 3MIMCHIIM B KpaiHi, CBiA4aTh MPO 3HAYHY KUIBKICTh
POAMH, SIK1 )KMBYTh HUKYE PiBHS O1THOCTI.

3.V Bpuranii yacTvHa HaCEJIEHHS HE XU3YEThCS BIACHUM J00pOOYTOM, y TOM K€ Yac
1HIIIa OTO YaCTUHA HE COPOMUTHCS CBOET O1THOCTI.

4. OpgHak, KO 3BICTKA MPO 30UIBIIEHHS BiJICOTKOBOTO CITIBBITHOMICHHS O17HUX
POJIMH NPUBEPHYJIA 10 ceOe yBary HIMPOKHX KUI 'POMAJCBhKOCTI, YpsJ HE MOOOILSB
PO3B’s3aTH 11€ TUTAHHS.

5. HesBaxaroum Ha exoHOMIuHWN cman, bpuranis yce 1me € omHie0 13
Hal3aMOKHIIITUX KPaiH CBITY.

6. He3Baxxaroun Ha Te, o B bpuranii Maibke He iCHye 0OpoOHOI MPOMHUCIOBOCTI,
JIoHAOH yce 1€ € OJHUM 13 LEHTPIB (JIHAHCOBOTO CBITY.

7. Konu 11011 X04yTh 1HBECTYBATH BEJIUKI CYMHU IPOLIEH, 1X HacaMIepe ]l LIKaBUTh
MUTAHHS €KOHOMIYHOI CTa0lIbHOCTI B KpaiHi.

8. OpxHi€ero 3 MPUYUH 301IbIISHHS MAatHOBOT HEPIBHOCTI B bpuTaHii € miaBHIICHHS
MO0JIATKOBUX CTABOK.

9. 3a KOPOTKHII MPOMIKOK Yacy OCHOBHA MOJATKOBA CTaBKa 3HMU3MWIIACS 13 COpOKa
IO ABAILISATHU II'SITH BIJICOTKIB.

10. Xoya OunplIe MOJTOBUHU OPUTAHCHKOTO HACEJIEHHS € HENPSIMHUMH 1HBECTOPAMH,
OUTBIIICTD 13 HUX HE MAa€ HAWMEHIIIOr0 MOHSTTS MPO TE, IO BIAOYBAETHCS Y BUIIUX
(biHaHCOBUX KOJIAX KpaiHU.

11. Jlmsa OUIBIIOCTI JIHOJIEH TPOII aCOIIIOKTHCA 3 TOTIBKOK B iXHIX KHIIEHSX 1
iXHbOMY paxyHKYy B OJJHOMY 3 OaHKIB.

12. He B KOXHOro JOpOCIOr0 € paxyHOK Yy OaHky. HampukiHii aBaaisiTtoro
CTOpI4Ys Maibke TPUALATH BiICOTKIB HACEIEHHS KOPUCTYBAINCA MTOCTyraMu OaHKiB.

13. OnHak 13 TeHACHLIELO, KA 30UIBIIYETHCS, IIATUTH 3apIJIATHIO YEKOM, a TaKOXK
13 MOSIBOI0 0AHKOMATIB, OUTBIITICTh HACEICHHS! KOPUCTYETHCA MOCTyraMu OaHKIB.

14. 3apa3 GaHKIBCHKUN MPUOYTOK 30UIBIIIMBCS HA I STIECAT BIJCOTKIB, Y TOM Yac SK
OaHKIBChKa KOMICIS 3pociia 0 CIMAECITHOX BiJICOTKIB.

Text 6

L Read and translate the following words and expressions, learn their
meanings by heart.

1) brand

2) coin ( aterm)

3) inherent: be — in sth.
4) job application

5) market research

6) one of a kind

7) penetration
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8) shell
9) stand out
10) take off
11) unique selling proposition
12) usage pull
13) technique
I1. Read and translate the text.

What is USP?

USP is short for “unique selling proposition”, or, as it is sometimes known,
“unique selling point”. This i1s a marketing term for the special quality that makes a
product different from and better than anything else on the market. USPs are often
used in advertising to brand a product.

The term was coined in the early 1940s by the American advertising firm Ted
Bates & Company. During extensive market research into why some advertising
campaigns were more successful than others, Ted Bates and Rosser Reeves, the
company’s creative director, found that USP was a factor. The campaigns, they
discovered, made “unique propositions” to the customer that convinced them to
change brands. They called this effect “high usage pull”. It was one of two success
factors the firm defined as important to an advertising campaign’s success. The other
was the extent to which an ad was known. This they called its “penetration”.

In 1961, Reeves wrote a book called Reality in Advertising, which described
both these concepts and gave a precise definition of USP as used by Bates. This was
that a USP must make a proposition to the customer that says: “Buy this product, and
you will get this specific benefit.” The proposition must be unique, that is, it must
offer something that no one else offers. Finally, it must be such a strong proposition
that it “pulls” customers to the product.

When his book came out, Reeves was already influential in the advertising
industry for his innovative use of television to build clients’ brands. The book
became a best-seller. In it, Reeves says that, if a product has a real USP, then finding
an ad for it is simple. One example he gives is the famous M&M’s slogan he created
in 1954: “M&M’s melt in your mouth, not in your hand”. He explains: “The idea of
the campaign, which was to say that these candies do not melt because of the sugar
shell, was the easiest thing in the world, because it was inherent in the product.”

Reeves did not believe that an ad should do anything other than to inform the
customer about a product’s USP, mostly in the form of a slogan. This should give one
strong message, and once a good slogan was found, it should not be changed.
Reeves’s ideas lost influence as the so-called creative revolution of the 1960s took off
with witty ads that were successful without following a particular formula. As ad man
William Bernbach, a major contributor to that revolution, once said: “As soon as you
become a slave to the rules, you’re doing what everybody else does; you don’t stand
out.”

Today, however, Reeves’s book is regarded as a classic in advertising, and the
use of USPs to define advertising and marketing campaigns has become standard.
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One disadvantage of the technique is that, with so many products on the market, it is
hard to claim that something is one of a kind. Even Reeves’s M&M’s slogan, which
is still in use, is no longer a “unique” proposition; there are now many chocolates
with a sugar shell. The term “USP” has also come to be used in a variety of new
situations. For example, someone who is writing a job application might ask, “What
are my USPs?” In other words, “Which of my qualities should I mention in order to
get the job?”

N —

Find the words which mean the following:

something produced forsale ..................cooiiiiiii,
a named product or service which is easily recognized by its name, design, and
packaging, which creates distinct expectations among consumers

..................................................................

the manufacture of products, usually in factories, or a commercial activity
ProVIAING SETVICES .uvvineiteeiieeie e e eaieeaaaas

a memorable phrase or sentence associated with a product or a company
a spoken or written piece of information that is passed from one person to
another indirectly ...

the activity of identifying and satisfying customers’ needs by making sure that
the right products at the right price are available; and that customers are made
aware of their benefits through appropriate advertising and promotion

..................................

111. Answer the questions.

A e BN e

What does the term “USP” mean?

Where are USPs used in?

When was the term coined?

Who coined it?

What was found during extensive market research?

What was described in the book “Reality in Advertising”?

Why did Reeves’s ideas lose influence?

Is Reeves’s book regarded as a classic in advertising today?

Can the term “USP” be used in a variety of new situations? Give examples.

1V. Make up a summary of the text.
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Text 7

Read fluently, as one word, the word combinations taken from the article below
and translate them:

industrial robot business
capital spending

in order to progress
advanced automation technology
drastically lower labour costs
corporate entertainment
made-up face

industrial technology

. a pale imitation

10. as its reasons

11. in urgent need

12. to take advantage of

13. to compete against countries
14. fear of capital expenditure
15. nothing more than

16. cosmetic surgery

17. to drain it away

18. its former self

N SR B e

I1. In the following list of words find nouns, verbs, adverbs, and adjectives paying
attention to specific suffixes. Explain the meanings of all the words, consult the
dictionary if necessary:

decision, industrial, stated, continuing, retrenchment, constantly, automation,
drastically, lower, expenditure, cosmetic.

111. Guess the meanings of derivatives:

e to manufacture — poouTu manufacturing - ?
e to continue — MPOJOBXKYTHU continuing - ?

e constant — MocTiMHUN constantly - ?

e drastic — pi3kuii drastically - ?

e low — HU3BKHI lower - ?

e to advance — npocyBartucs advanced - ?

1V. Look through the text and say whether it contains information on the following
problems:

- Recent progress in UK manufacturing industry.
- A giant of UK industry.
- Advances in automation technology.
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V. Read the article and fulfill after-text assignments.

Plea to UK plc: confront your fears

By Nigel Smith
December 23 2002
From Mr Nigel Smth.

Sir, I was sad to see that IMI, a giant of UFC industry, has made the decision to
close its industrial robot business (“Robots setback costs IM J31m”, December 19).
IMI stated as its reason customers continuing to “pull their horns in over capital
spending”. This retrenchment highlights two matters in urgent need of address. And
they lie with IMI’s customers, not the company itself.

First in order to progress, UK manufacturing must constantly take advantage of
the most advanced automation technology. Only by doing this can we hope to
complete against countries with drastically lower labour costs. Second, in order to
advance, UK plc must address its fear of capital expenditure. Fine; cut corporate
entertainment and other fringe costs. These things are nothing more than the UK’s
made-up face, and cutting them is nothing more than cosmetic surgery. But invest in
industrial technology — this is our lifeblood. To drain it away will leave UK
manufacturing a pale imitation of its former self.

Nigel Smith, Managing Director, TM Robotics (Europe), Welwyn Garden
City, Herts AL7 2AA

(From the Financial Times)

VI In the text find phrases equivalent to:

1) Meni Oy0 BaXKO JOBIAATHCS

2) BupoOHHUIITBO TPOMHCIOBUX POOOTIB

3) VYkazanu siKk Ha IPUUUHY

4) 3HWKyBaTU BUTPATH Ha KaIliTaJOBKIAAHEHHS

5) lle ckopodeHHs BUTpAT BUCYBA€ HA MEPUINI MJIaH
6) Haranpna notpebda

7) o6 pyxartucs Briepes

8) BukopucTOoBYBaTH lepeBaru

9) IlepenoBa TexHOOTIS aBTOMATH3AITI]

10) 3HayHO HM3bKA BApTICTh pOOOYOI CHIIU

11) IloGoroBaHHS KamiTaabHUX BUTPAT

12) CkopoTuTH BUTPATU HA KYJIbTYPHI 3aXO/AHM 1 MUIbIU
13) He Ginpm Hix

14) XwutTeBa cuiia / HalBaKITMBIIIIE

15) XKamrorimna momo6a camoro cede B MUHYJIOMY
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Vil. Complete the following statements basing your arguments on the content of
the article above:

> According to Nigel Smith, it is not pleasant to see IMI ...
IMI decided to close ...

The reason for closing industrial robot business was ...
Two urgent matters in need of address lie with ...

UK manufacturing should take ...

UK can hope to complete ...

UK’s made-up face is nothing more ...

YV YV VYVYYVY

VIIl. Agree or disagree with the following statements:

TM Robotics Managing Director, Nigel Smith, was sad to see that IMI had
decided to close its industrial robot business.

The reason was customers continuing to “pull their horns in over capital
spending”.

The urgent matters lie with the company itself.

Manufactures should take advantage of the most advanced technologies.

UK will not compete against countries with drastically low labour costs.

It is necessary to fine, cut corporate entertainment and other fringe costs.

All these things are nothing more than cosmetic surgery.

UK’s lifeblood is investing in industrial technology.

NN NE N N N N SR

IX Answer the questions using clichus which are normally suitable in
conversations:

1) What company decided to close its industrial robot business?

2) Why was the decision made?

3) What was stated as the reason for this closure?

4) How many urgent problems have to be addressed to?

5) Do these problems lie with IMI’s customers or with the company itself?

6) What should be done in order to progress?

7) Will it be possible to complete against countries with drastically lower labour
costs?

8) What can be called cosmetic surgery for UK?

9) Will investing in industrial technology help?

X. Say it in English:

1) KommaHisi nOBUHHA CMUIMBO TUBUTHUCS B MallOyTHE.

2) Kommnanis IMI Bupimmna 3akpuTu BUpOOHULITBO TPOMHCIOBUX POOOTIB.

3) Knientu IMI mpo1oBXKyIOTh CKOPOUYBAaTH BUTPATH HA KAIITAJTOBKIAIHCHHS.

4) Take CKOpOYEHHsI BUTPAT BHCYBA€E Ha MEPIIHIA IJIaH JB1 BaXKIUBI IPOOJIEMHU.

5) BupoOuuku BenmkoOpuTaHii MOBUHHI KOPUCTYBATHUCS TepeBaraMu mepeaoBoi
TEXHOJIOT1i aBTOMaTHU3aIlli.

6) ExoHoMist Ha ApiOHMIISX — 1€ BCHOTO JIUIIIE KOCMETHUYHA XIpYpPrisl.

7) PeanbHe )KUTTS IPOMUCIOBOCTI JACTh TUIBKM IPOMHUCIIOBE 1HBECTYBAaHHS.
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Text 8
WHAT’S IN A BRAND?

I. Read the text about marketing and do the tasks after it.

A People often wonder what makes a brand different from a product? Quite
simply, in marketing terms, products aren’t brands. Products are general, while
brands are something quite unique. Brand identity consists of far more than the
physical product itself. It includes all the psychological features that we have learnt to
associate with it. Top brands form a personal relationship with consumers; they’re
able to make us feel more confident, more powerful, healthier, and happier. Brands
are promises and people buy what they believe in.

B A brand has USPs (Unique Selling Propositions), specific features which set
it apart from its competitors. For example, Barbie was the first doll to look like a
young woman, and a metal rivet was the unique feature of Levi jeans. Both brands
have had numerous imitators, but generally speaking, a “me-too” product won’t
achieve the success of the one it follows.

C People who say you don’t need to worry about your competitors couldn’t be
more wrong. Competent managers have to know how to position their brand in
relation to the competition, in terms of factors like price and quality of the product.
Managers should relate the brand’s values in a meaningful way to the consumers they
have targeted. With worldwide brands this may mean changing your message from
country to country.

D The product life cycle is a familiar one in marketing. A product is launched,
developed, goes through a period of growth, enters maturity, declines, and eventually
dies. A top brand should go on and on if it is well managed. A brand manager is like
a doctor or plastic surgeon, who can keep the brand healthy and looking fresh down
the years. Knowing what stage your branded product is at in this cycle may help you
decide when to launch a line extension — such as a different size or colour — or if you
ought to relaunch it with “added-value” features. Newer versions of cars, for instance,
will come with air-conditioning as a standard feature, or they will have a face-lift to
modernize the look even though what’s under the bonnet may stay the same.

11. Which paragraph (4-D) do these headings belong to?
1. Dare to be different ...
2. Be global think global ...
3. Marketing medicine ...
1. The feel-good factor ...
111. Decide if these statements are true (T) or false (F) and say why.

1) Brand is just another word for product. ...
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2) Brands can help us feel good about ourselves. ...

3) USPs aren’t as important as people believe....

4) It’s better to be first in the market with a new idea. ...

5) People worry too much about competition. ...

6) If your audience changes, it might be necessary to change what you say about
your product. ...

7) There’s little you can do to keep a brand alive. ...

8) Some changes to products are simply superficial and cosmetic. ...

1V. Answer the questions.

1) What makes a brand different from a product?

2) What does brand identity consist of?

3) What does the term USPs mean?

4)  What points of a product’s life cycle do you know?

Text 9

TURNAROUND AT HARLEY-DAVIDSON

» What’s the most important thing for you when you buy a product: price,
quality, or image?

» You are going to read about how Harley-Davidson changed itself for the
better.

I.  Read the first paragraph and make questions for these answers.

1)In 1903

2) They were better value and more reliable.
3) Because they lost oil.

4) More than 50 per cent.

5) They dropped by 18 per cent.

6) Just 5 per cent.

Founded in 1903, Harley-Davidson is perhaps the best known name in
motorcycling. Yet, in the early 80s, they faced strong Japanese competition; H-D’s
machines were much more expensive and far less reliable than its Japanese rivals’.
Only 5 per cent of Japanese bikes failed quality control checks compared with over
half the H-Ds coming off the production line. In showrooms, the machines were even
put on cardboard because they leaked oil! Dealers who had sold H-Ds for decades
switched to selling Japanese models. In 1981, in a single year, H-D sales dropped by
18 per cent. While Honda’s share of the heavy bike market rose to 33.9 per cent, H-
D’s fell to 29.6 per cent. Only one bike in twenty sold in the US was a H-D.
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11. Before you read the next paragraph, look at this information.

Total Quality Management (TQM)

Make everybody responsible for checking and measuring quality at every
stage. In other words, build quality into the product, don’t just test for defects.

Introduce ’quality circles’ where staff at all levels work together to solve
problems and make improvements.

Constantly look for ways to improve quality, improve production, and cut
waste.

Aim for zero defects, not “that’s good enough”.

Just In Time (JIT)

A production system where parts and components arrive just before they are
needed. This cuts down on the need for storage, provides more space on the factory
floor, and reduces the amount of money that is tied up in keeping large amounts of
stock.

I11. Read the second paragraph and answer these questions.

a.  What made H-D realize it had to change?
b. How did H-D implement the principles of TQM and JIT to its activities?

The following year went extremely badly and produced a $25m loss. After
visiting a Honda factory, executives realized they could only survive by adopting
Japanese total quality management practices.

Ironically, these had largely been based on the work of an American,
W Adwards Deming. H-D introduced three key changes. The first, “Just in Time”
delivery of parts, meant that stock and storage were reduced and that two assembly
plants could operate without stockrooms. Next, H-D worked hard to break down the
differences between levels: for example, top managers and line workers worked side
by side to redesign the factory floor. Finally, employees were encouraged to measure
quality scientifically and to think constantly about how production could be
improved.

The results were dramatic. After two years it only needed to sell 35.000 bikes
instead of 53.000 to break even*. However, even though their bikes had become as
good as the Japanese in the market place, it hardly made a difference. H-D was
caught in a price war between Yamaha and Honda who made their models cheaper
than ever and flooded the US market. H-D sales fell still further. Eventually, the US
government agreed to put heavy, but temporary, tariffs on imports of large Japanese
bikes. H-D used this breathing space to rebuild its relationship with customers. It did
this by emphasizing Harleys as a symbol of the American way of life. Its test-ride
promotion and the Harley Owners’ Group made owners feel like one of the family.
Riders enjoyed wearing H-D clothing and thousands met at an emotional 85th
birthday celebration. By 1989, H-D had jumped to 59% of the heavy bike market.
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However, by now the average rider was no longer a “blue-collar” worker but a far
wealthier 35 year-old professional — a so-called “Rolex rider”.
*break even cover costs before making a profit.

1IV.Read the final paragraph. Complete these sentences in your own words to
summarize the paragraph.

These changes completely transformed H-D ...

However it wasn’t enough because ...

The government finally agreed to help the company by ...

The company used this opportunity to ...

Harley-Davidson’s “secret weapon” which the Japanese didn’t have was ...
It exploited it by ...

H-D riders had changed from ...

@ o Ao o

V. Answer the question:

e What products from your country have the same kind of emotional relationship
with consumers?

Text 10
1. Think and answer the following questions:

e Which celebrities from your country are used in advertising?
e Which products or types of products do they advertise?
e Do you think his kind of advertising is effective?

I1. Read the article. Match the celebrities mentioned to their sport.

What makes Nike’s advertising tick?
By Stefano Hatfield

Phil Knight, the co-founder and former Chief Executive of Nike, prefers to let
his superstar athletes and advertisements do his talking for him. Named Advertiser of
the Year at the 50" Cannes International Advertising festival, he is the first person to
win the award twice.

Knight has an absolutely clear and committed strategy to use celebrity athlete
endorsement. He describes it as one part of the “three-legged stool”” which lies behind
Nike’s phenomenal growth since the early 1980s, with the other two being product
design and advertising.

He has built Nike’s expansion into sport after sport from its athletics roots on
the back of sporting masters: Carl Lewis on the track; tennis’s Jimmy Connors and
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John McEnroe; Tiger Woods, who led Nike into golf; Ronaldo and the Brazilian
national football team; and the basketball star, Michael Jordan, who famously rescued
the company.

From the beginning Nike has been prepared to take a gamble on sporting bad
boys others would not touch: Andre Agassi springs to mind. It was a strategy that
began with Ilie Nastase, the original tennis bad boy. The Romanian had the quality
that has come to represent Nike and its advertising: attitude.

After extraordinary growth, Nike became number one trainer manufacturer in
the US. But Knight admits the company then lost its way as it failed to cope with its
success. It experimented unsuccessfully with expansion into non-athletic shoes, and
lost its number one position to Reebok in 1986.

Knight bet the future of the company on a new feature: a new air technology
inside the trainer. He launched the product with a David Fincher — directed ad which
used the Beatles track Revolution, and then marketed the Air Jordan brand on the
back of Michael Jordan. Sales took off and the rest is history.

This brings us to the subject of globalization and the question of how American
the brand can be. Nike uses a mix of global ad campaigns such as “good v evil” and
local advertising such as its famous poster campaigns in the UK.

During a 21-year partnership with the agency Wieden and Kennedy, Nike has
created some of the world’s most attention-grabbing advertising: for example the
Nike “good v evil” campaign and two advertisements both for World Cups and the ad
“tag”, last years’ Cannes grand prix winner. Other famous ads star Pete Sampras and
Andre Agassi playing in the streets of Manhattan; Tiger Woods playing “keepy-
uppy’”’ with a golf ball; and Brazil’s team playing soccer at the airport terminal.

It is a remarkable body of work, both in its variety, daring and consistent
originality. At Nike there is a streamlined decision-making process that gives
marketing directors real power. They do not rely on market research pre-testing
which often reduces the impact of more experimental commercials. There is also the
long relationship with one of the world’s best ad agencies, and what Wieden
describes as “an honesty about sport”. Things only happen in Nike ads that sportsmen
and women can really do.

“My number one advertising principle — is I have one — is to wake up the
consumer,” concludes Knight, with an absolute conviction that is unique among
modern-day chief executives. “We have a high-risk strategy on advertising. When it
works, it i1s more interesting. There really is no formula.”

From The Guardian

111. Now answer these questions.

1) According to Phil Knight, what are the three factors which have led to the huge
success of Nike?

2) Why did Nike lose market share in the mid 1980s?

3) Which innovation saved the company?

4) Which celebrity saved the company?

5) What is Phil Knight’s key idea about advertising?
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1V. Which of these statements are true? Correct the false ones.

a) Nike has been Advertiser of the Year three times.

b) Nike uses only worldwide advertising.

c) Nike believes market research pre-testing is very important.
d) A lot of computer tricks are used in Nike ads.

V. What are the advantages and disadvantages for a company of using celebrity
endorsement in its advertising?

VI. The article mentions an attention-grabbing advertisement. This type of phrase
is common in advertising. Match the words I to 6 to the words a) to f) to make

word partnerships.
1 energy a) teasing
2 eye b) saving
3 thirst ¢) watering
4 money d) catching
5 mouth e) quenching
6 brain f) saving

VII. Which of the words partnerships in Exercise 4 would you use to describe
these products?

1 a soft drink

2 a fruit bar

3 a computer quiz game

4 a low-power light bulb

5 a range of smart clothing

6 a range of supermarket own-brand products

Text 11
Marketing value of names and images
1. Read and translate the text.

Elvis Presley, who left an indelible impression on American music, is also
leaving his mark on the law, a Memphis State University professor says.

Disputes over the use of the name and image of the late king of rock’n roll are
helping to create a new and valuable right under American law, says Larry Moore.
Celebrities’ names and likenesses, thanks to Presley’s lawyers and the ever-present
mass media, can mean big bucks.

“Publicity has become a property right,” said Moore. “It gives a person who
has achieved celebrity status of fame the right to market this accomplishment as an
asset and to profit from it.”
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Entertainers, sports figures, retired generals and even disgraced, former public
officials can earn huge amounts of money by renting their names and images to sell
perfume, automobiles, clothing or other products.

And, largely due to the efforts of the Presley estate and its lawyers, Moore
says, courts and some state legislatures have recognized that celebrities may pass on
control of their names and images to their heirs.

“If you take the trouble to create a value out of your image when you are alive
so that you can take care of your family, then you certainly want to leave something
when you are gone,” Moore said. “So it makes sense that you want your family to be
able to control what is done with your image when you die and to profit from the
marketing value of that image.”

Only recently has the right of publicity been recognized in the law, says
Moore. Not all states allow celebrities to control use of their names and likenesses.
Tennessee, home of Presley and a galaxy of soul and country music stars, has been
one of the leaders in the publicity rights movement.

Moore, who practiced entertainment law early in his career, traced the history
of publicity rights in an article, “Regulating Publicity: Does Elvis Want Privacy,”
which appeared in Fordham Entertainment, Media and Intellectual Property Law
Forum.

In his article, Moore notes that the right of publicity has grown out of the right
of privacy, another relatively new development within the law.

“The development of publicity as a right and as a concept, throughout its short
history, has been intertwined with the development of privacy and has alternately
been treated as a legitimate offspring of that right or as an unwelcomed stepchild,”
Moore said in conclusion.

11. Confirm or contradict the statements. Add information to right statements.

. The right of publicity was recognized in the law thanks to Presley’s lawyers.
. All the states of the USA allow celebrities to control use of their names and
likenesses.

3. The development of publicity as a right and a concept was intertwined with the
development of privacy.

4. A person with celebrity status shouldn’t have the right to market this
accomplishment. It isn’t an asset.

5. Any celebrity may profit from fame and status during life and after death.

N —

111.Match the words on the right with the correct definitions on the left.

1. physical or psychological qualities 1. testament
transmitted or able to be transmitted

2. the transmission of qualities from 2. hereditary
parent to offspring

3. any property, esp. real estate, which 3. inheritance

can be inherited
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4. the act of inheriting or smth. Inherited 4. inheritor

5. someone who inherits or an heir 5. heredity

6. a will, a solemn covenant 6. hereditament

7. atax on the estate of a dead person 7. Will (n.)

8. a written statement of how one wishes 8. death duty (Br.) = inheritance
one’s property to be dealt with after tax (Am.)

one’s death. It’s a legal document.
1V Discuss the following:

1. Disputes over the use of the name and image of some celebrity after his or her
death. Give your examples.

2. The right to market celebrity accomplishment, status, fame as an asset and to
profit from it.

3. Give names of some figures who do earn amounts of money by renting their
names and images to sell goods and services.

4. Is it easy or difficult for celebrities in our country to pass on control of their
names and images to their heirs according to acting laws of Ukraine?

5. The publicity rights movement is an international one.
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