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INTRODUCTION

These educational materials are designed for the ESP students of
Management specialties of the 1% year of studies to develop their knowledge and

skills in English language.

This manual is based on the authentic texts from different sources
concerning management issues. It contains the tasks for reading, translation, and

vocabulary tasks.

Each unit contains:

e an authentic text for reading and translation;
e comprehension exercises;

e exercises for memorization and mastering key vocabulary;

The manual is recommended for practical studies
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UNIT 1
PEOPLE IN TOURISM

The Tour Operator

The tour operator works in a tourist company. He develops tours also known
as tour packages. Tour packages include transportation, accommodation, catering,
transfers and other services.

In order to develop a tour package the tour operator works with
transportation companies or carriers, hotels, restaurants, museums and other
suppliers.

The tour operator usually markets the tours. He advertises them in mass
media or in brochures.

The tour operator is a wholesaler. He sells tour packages to travel agents
wholesale and pays commission to them. Sometimes he sells tour packages direct
to the public.

Tour operators organize tours, so they are the main producers in the tourist
industry.

Answer the questions

1. Where does the tour operator work?

1. What does he do?

2. What do tour packages include?

3. What kind of companies does the tour operator work with?

4. How does the tour operator market the tours?
5. How does the tour operator sell tours? What does «a wholesaler» mean?

The Travel Agent

The travel agent works in a travel company. The travel agent like the shop
assistant sells goods to customers. The goods which he offers are tour operator's
packages.

The travel agent is a retailer. He sells tour packages retail to consumers. He
gets a commission from the tour operator. The commission is from 5 to 10 per cent
of the tour cost.



The travel agent also sells separate services. They are flights, hotel rooms,
sightseeing tours, car rentals, travel insurances and so on. The travel agent works
directly with the public.

Travel agents sell tours, so they are the main sellers in the tourist industry.

Answer the questions

1. Where does the travel agent work?

1.What does the travel agent do?

2.What kind of goods does the travel agent sell?

4.How does the travel agent sell tour packages? What does «a retailer» mean?
5.How high is the travel agent's commission?

6.What kind of separate services does the travel agent sell?

The Tourism Manager

The tourism manager works in a tourist company. He runs some
tourist business. He supervises all kind of operations in a tourist
company. He also supervises the tourist company staff.

Sometimes the tourism manager is just the head of some department in a
large tourist company: a sales department, a marketing department, or a public
relations department. In this case he reports to the general manager.

The tourism manager plans tourist business: operations, new products,
profits. He controls the results.

In a travel company — a tour operator or a travel agency — the tourism manager
decides on development and promotion of new tour packages, advertising and
sales. He also decides on prices and discounts.

The tourism manager hires employees. He selects them and provides their
training.

Answer the questions

1.Where does the tourism manager work?

2.What does he supervise?

3.In what case does the tourism manager report to the general
manager?

4.What does the tourism manager plan and control?

5.What does the tourism manager decide on in a travel company?

6.How does the tourism manager hire employees?



The Tour Guide

The tour guide handles tour groups. He shows tourists round a city, a sight,
or a museum. The tour guide conducts sightseeing tours or tours of museums and
exhibitions. The tour guide is also called the tour conductor.

The tour guide accompanies tourists during a local tour or during the whole
journey. He or she caters to the needs of tourists. During a journey the tour guide
deals with all kinds of problems.

The tour guide speaks the language of the tourists perfectly well. He or she
interprets and translates well from one language into another.

Answer the questions

1. What does the tour guide do?
2. How does the tour guide handle tour groups?
3. What does the tour guide cater to?

4. How well does the tour guide know a foreign language?
5. What other subjects does the tour guide know and why?
6.What kind of person is the tour guide?

The Animator

The animator organizes and provides entertainments for guests in a hotel or
a holiday resort. He also organizes entertainment programmes for passengers on a
cruise ship.

The animator organizes and conducts parties, shows, sports or arts contests,
games for children and grown-ups. He involves guests in action: games and shows.

The chief animator manages the staff of animators. He is also called the
social director. He communicates with guests a lot.

The animator speaks a few foreign languages. He communicates with guests
in their native languages.

The animator not only speaks well. He is very artistic. He usually dances
well, sings well and acts like an actor.

The animator is an easy-going and cheerful person. He is a pretty good
mixer.

The animator is the main entertainer in the tourist industry.

Answer the questions

1.Where does the animator work?
2.What does the animator do?



3.Why is the chief animator called the social director?
4.Why does the animator speak a few foreign languages?
5.What does the animator do like an actor?

6.What kind of person is the animator?

1. Match up:
1) tour a) agent
2) social b) destination
3) travel c) operator
4) destination d) tour
5) tourist ¢) animator
6) car f) director
7) sightseeing g) rental
8) chief h) geography

2. Cross out one odd term in each line:

1) customer, interpreter, travel agent, booking agent, guide, ticket agent;

2) flight, car rental, transfer, commission, hotel accommodation, sightseeing tour;
3) accommodation, arrangements, promotion, destination, entertainment,
commission;

4) discount, career, separate, resort, contest, brochure;

5) passenger, tourism manager, consumer, career, social director, chief animator.

3. Group the following terms according to the titles in the
table (4 terms in each group):

Destination geography, profit, car rental, accommodation, commission, retail,
tutoring, social director, sale, knowledge, discount, guide, catering, shop-assistant,
animator, cost, interpreter, entertainment, wholesale, graduation.

Tourist staff education services money matters travel

4. Pick out the right definition:

1) a hospitality a) a set of businesses which provide social services for elderly
industry people
b) a set of businesses which provide services for sick people in
hospitals
c) a set of businesses which provide services for hotel guests
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2) goods

d) a set of businesses which provide accommodation, meals, and
entertainment

a) a lot of good things

b) products on sale

c) sales

d) discounts

3) a commission a) money paid by a tour operator for a travel agent's services

b) money paid by a customer for a travel agent's services
¢) money paid by a customer when booking a tour
d) money paid by a traveller when booking a ticket

4) a tour package a) a set of tours offered for a traveller's choice

5) a customer

6) a wholesaler

7) a destination

8) sightseeing

9) staff

b) a list of services offered by a travel agency

c) a tour which includes travel, accommodation, meals and other
services at one price and is paid for in advance

d) an envelope from a travel agency with all travel documents for
the customer going on a tour

a) a specialist in national customs

b) a person who works at the Customs

c¢) a consumer of travel services
d) a buyer of goods or services

a) a person or a company that sells packaged goods or services

b) a person or a company that works on a travel market

c) a sales person or a company that has a number of agents or
agencies

d) a person or a company that buys goods or services in bulk

from suppliers and sells them to retailers

a) a place to which a traveller is going

b) a place which a traveller visits during a tour

c)a place of arrival

d)a place of departure

a) attractions and places of interest of a city or a town

b) visiting or looking at the places of interest

c¢) looking through catalogues with city or country views

d) watching videos with city or country views

a) personal things
b) personnel

c) a lot of people

d) a lot of customers



10) a retailer a) a person or a company that buys a tour package direct from a
tour operator
b) a person or a company that buys separate travel services
c) a person or a company that sells goods or services direct to the
public
d) a person or a company that sells tickets direct to the public

5. Fill in the blanks:
a retailer carriers the tour guide
a commission  the tour operator the travel agent
the animator  destination sightseeing
suppliers the tourism manager entertainment
the social director a wholesaler promotion

1 ..... supervises all operations in a tourist company and its staff.
2 ..... handles tour groups.

3 ..... sells tour packages and separate services to customers.

4 ......provides entertainment for holiday-makers.

5..... develops tour packages.

6. The tour guide knows all sights in the.......

7. The tourism manager decides on........... and advertizing of new tours.
8. The tour operator pays ........ to travel agents.

9. The tour guide conducts........... tours.

10. The animator arranges and conducts............ programmes.

11. The travel agent is............

12. The tour operator is............

13. The chief animator is also called...........

14. The tour operator works with........ , hotels, museums and other.........

6. Translate from Russian into English:

1. Menemkep Typusma yIOpaBiseT TYpUCTCKOW Kommnanwed. OH  npu-
HAMAeT peueHus O Typax, UeHax U ckujakax. OH  ympaBisieT nepco-
HasioM Komnanuu. OH He Bcerjaa HaxoauTces B ouce. OH 4acTo €3AUT MO JIeIaM.

2. 51 — rua-nepeBoquuK. Sl He paboTar0 B TYPUCTCKOW KOMIAHWU. Sl 3aHMMAarOCh
TYPUCTCKUMHU Tpynnamu. Sl IpoBOXKY DKCKYpPCHUHU. Sl 4acTO OTBEYar0 Ha BONPOCHI
TYPUCTOB. I MHOTO IEPEBOKY C OJHOTO A3bIKA HA IPYTOM.
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3. Uem 3anumaercsa typoneparop? ['ne on paboraer? — TyponepaTop — IiaBHbIN
MPOU3BOJAUTENh B HMHAYCTpUUM Typusma. OH palOoTaeT C MOCTAaBIIMKAMU U
pa3pabaTheiBaeT makeTbl TypoB. OH peanu3yeT NHakeThl TypoB ontoM. MHorma
TypoIepaTop MpPOAAET TyPhl B PO3HULLY.

4. A xro Takue aHumartopbl? Yem OHHM 3aHUMaOTCA? — AHUMATOpPHI
OpPraHu3yIOT ¥ MPOBOJAT pa3BieKaTeIbHbIe TporpaMmbl. OHU BOBJIEKAIOT FOCTEH B
JercTBUe. AHUMATOPBhl OYEHb APTUCTHUYHBI. OOBIYHO OHU OYEHBH OOIIUTEIbHBIC
moau. OHU XOPOIIIO TOBOPSAT HA POJTHOM M MHOCTPAHHBIX SI3bIKAX.

5. Typarenr He  pa3pabarpiBaeT Typbl. TypareHT TmpojaeT  MaKeThl
TypOB KJIMEHTaM B PO3HUILy. TypareHT Takke MmpejiaraeT paziuyHble OTAC/IbHbIC
ycayru. - Kakwe ycimyrm mpenocraBisier TypareHT? TypareHT HnpeaocTaBiisieT
OWIIEThI, SKCKYPCUH, apEHIy aBTOMOOUIICH, CTPaXOBKH.

UNIT 2

TOURIST COMPANIES

Read the texts and answer the questions:

Tour Operators

Tour operators are tourist companies which develop and put together tour
packages.

Tour operators do market research. They promote their tours and advertise
them. Tour operators publish colourful brochures, booklets and travellogues.

Tour operators sell tour packages wholesale to travel agencies or sometimes
direct to the public.

There are tour operators which also act like travel agencies. They produce
and sell their products themselves.

There are independent tour operators. But among tour operators there are
major airlines and shipping companies.

There are large tour operators, such as Thomas Cook & Sons Company or
American Express Company. Thomas Cook is the oldest tour operator in the
world.

Answer the questions

1.What kind of companies are tour operators?
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2.What do tour operators do?

3. How do tour operators promote their tours?

4 How do tour operators sell their tours?
5. What kind of tour operators are there?

6. What are the best-known tour operators in the world?

Travel Agencies

Travel agencies are retail tourist companies which work directly with the
public. Travel agencies are often called travel shops where customers buy different
tourist products.

Travel agencies sell tour operators' tour packages and individual tourist
services. Among tour packages there are inclusive tours, charter inclusive tours and
inclusive tours with an excursion. Travel agencies also sell coaching tours and
cruising tours.

Travel agencies form groups of tourists who take part in ready-made prepaid
tours. They also make individual travel arrangements.

Among separate tourist services there are air tickets, train tickets, boat or
ferry tickets, hotel rooms, car rentals, sightseeing tours, services of a guide or a
guide-interpreter. Travel agencies also offer travel insurances and theatre tickets to
their customers.

Large travel agencies branch out and have got branches and outlets within a
city, a region, a country or all over the world.

There are large travel agencies which are members of a chain. A chain is a
group of agencies which belong to the same company. In this case they often have
the word «Group» in their names, for instance, Barry Martin Group or Blue Heart
Travel Group. Usually such travel agencies act as tour operators as well.

Answer the questions

1. What kind of companies are travel agencies?

2.Why are travel agencies called travel shops?

3.What do travel agencies do?

4.What kind of tours do travel agencies offer?

5.What kind of separate tourist services do travel agencies offer?
6.What kind of travel agencies are there?
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Tourist Information Offices

Tourist information offices are also called tourist information centres.
Sometimes they are called visitor information centres.

There are tourist information offices at major airports, railway stations,
hotels, holiday or leisure centres and many tourist attractions.

Tourist information offices have got office clerks who give and advice to
customers on car hire, sightseeing and other coach tours, accommodations, flights
and so on. The clerks also give city orientations to guests.

Tourist information office clerks answer a lot of phone calls and give
information on passports and visas, the Customs and luggage, weather and climate,
city public transport and food service.

The office clerks speak foreign languages fluently because they deal with
many international travellers.

There are usually racks full of city maps and guide books, book- lets and
folders, travellogues and timetables, billboards and posters in tourist information
offices. Travellers get most of them free of charge.

Answer the questions

1.What kind of companies are tourist information offices?

2.Where are tourist information offices located?

3.What kind of advice do tourist information office clerks give?

4.What do tourist information office clerks do? What sort of information do they
give?

5.Why do tourist information office clerks fluently speak foreign languages?

6.What kind of manuals for travellers are there in tourist information offices?

Tourist Outlets

Many large travel companies have got a lot of outlets within a city, a region,
a country or throughout the world. An outlet is a point of sales of a company.
There are outlets of travel agencies, airlines, car hire companies, coaching and
cruising companies.

There are travel agency outlets in hotels, airport terminals, railway stations,
big department stores, at large factories and plants, and in office sites.

If a travel company has got an outlet at a factory or in an office building, it
means that it serves employees of those companies. Such an outlet provides the
same services as other outlets and the head office of the travel company. It means
that offers and prices are the same in all outlets.

13



There is usually just one travel clerk at a sales outlet. He or she does all the
work. He or she answers phone calls, meets customers in person, works on the
computer, does paperwork. This clerk makes bookings, issues and sells tickets,
collects money and gives receipts. Of course, the clerk keeps in touch with the
head office and knows all the up-to-date information on tours and tickets.

Answer the questions

1.What is an outlet?

2.What sort of tourist outlets are there?

3. Where are travel agency outlets located?

4. What kind of customers does a travel agency outlet at a factory
or in an office building service?

5. What does it mean that all travel agency outlets provide the
same services?

6. How many clerks are there normally at a sales outlet?

7. What does a tourist outlet clerk do?

8. How does an outlet clerk get to know all the up-to-date information?

Free-lancers

There are people in tourism who work for themselves. They are called free-
lancers. They don't work full-time for any tourist company. They work part-time or
in high season only. They don't work in low and off-season.

Among free-lancers there are guides, guides-interpreters, escorts, animators,
travel writers. Tourist companies employ them for seasonal work. Cruising
companies, resort hotels and holiday centres employ animators for summer high
season. Travel agencies which deal with in-coming tourism employ guides, guides-
interpreters, escorts. Travel writers offer their articles to magazines and
newspapers when they wish to. Often magazines order special articles on tourist
subjects from travel writers.

Free-lancers are registered. It means that, on the oae hand, they have got
licences. Licences prove their qualifications and give them permission to work. On
the other hand, if they are registered, they pay taxes.

Free-lancers are, as a rule, members of professional associations.

In high season free-lancers earn a lot of money. In low and off-season they
don't earn any money at all or do some other job. Teachers work as free-lance
guides. Students work as escorts. Actors work as animators. Travel writers are
often permanent free-lancers.

14



Answer the questions

1.What kind of people are called free-lancers?

2.How and when do free-lancers work?

3.What are some of the free-lance jobs?

4.What kind of companies employ animators?

5.What kind of companies employ guides, guides-interpreters and escorts?
6.What do travel writers do?

7.What does it mean that free-lancers are registered?

8.What are the advantages and disadvantages of being a free-lancer?

1. Match up:

1) market a) board

2) tour b) tour

3) tourist c¢) book

4) travel d) research
5) inclusive e) site

6) guide f) package
7) office g) store

8) department h) insurance

2. Cross out one odd term in each line:

1) permanent, attractive, rewarding, independent, timetable, reasonable;

2) magazine, store, department store, travel shop, travel agency, sales outlet;

3) guide book, brochure, folder, luggage, manual, magazine, booklet;

4) ferry, rack, car, coach, train, charter plane;

5) airport, airlines, chain, charter plane, air terminal, air ticket;

6) cruising tour, department store, holiday centre, timetable, air ticket, inclusive
tour.

3. Match the terms with the definitions:

1) a receipt a) a catalogue of tours or a short video film about a tourist
destination for advertising purposes
2) a tourist outlet  b) an official paper which allows a person to do some kind of
work
3) a free-lancer c) a package holiday, where the price includes transportation,

15



accommodation and meals and is cheaper than it would be if
all items were bought separately

4) a travellogue  d) an official organization which promotes
tourism in a certain part of the world

5) atravel insurance  e) a point of sales of a tourist company

6) a tourist board ) a paper showing that money has been paid for some goods
or services

7) a tour package g) a person who is not attached to any company staff and works
for himself having a licence to do such work

8) a licence h) a paper that insures a traveller against accident, illness or loss of
luggage during a tour

4. Pick out the right definition:

1) a free-lancer a) a person who is allowed to work without any permission
b) a person who is not a company staff member working for
himself
¢) a person who works for a few companies
d) a licence which allows a person to work for himself
2) atimetable a) a table clock
b) an office clock
¢) a schedule of work in an office
d) a time schedule
3) a folder a) a folding booklet
b) an envelope
c) afile
d) a fold-away seat
4) a licence a) a pass
b) a permission
c)an allowance
d) a quota
5) a store a) a shop
b) a stock
c) a market
d) a place of storage
6) a rack a) a pack
b) a desk
c) a shelf
d) a hook
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7) a charter a) an airplane flying to a popular destination
b) a plane or a boat travelling in summer season only
¢) a person or a company hiring transport for a special purpose
d) hiring of transport for a special purpose
8) luggage a) baggage
b) carriage
c)clothing
d) equipment
9) a sales outlet a) a shop which is open round the clock
b) a point of sales of a large company
c¢) a shop in the open air
d) an exit from a shop
10) areceipt  a) a prescription
b) a recipe
c)a paper showing that money has been paid
d) a paper showing that money must be paid

5. Fill in the blanks:
free-lancers racks a chain
sales outlets airlines research
travellogues high season licenses
inclusive tours arrangements  receipts
air tickets advice taxes

1. Tour operators publish colourful.......

2. There are........ and shipping companies among major tour operators.

3. Tourist information office clerks give...... to customers on passports and visas,
luggage and the Customs.

4. Travel agencies make individual travel..........

5.A sales outlet clerk sells tickets and tours, collects money and
gives... ....... herself.

6. People who work for themselves are called..........

7. Tour operators always do market......... when they develop tours.

8. There are......... among tour operators' products.

9. ...give free-lancers a permission to work.

10. There are......... with booklets and folders at travel agencies and

their outlets.

11. Free-lancers are registered and they pay.........

12. Major tourist companies branch out and have........

17



13.Some tourist companies are members of..........
14.There are hotel rooms, train and...... among separate tourist services.
15. Most free-lancers work in..........

6. Translate from Russian into English:

1. B »sTomM yHHBepMare HaxoAWUTCS TOYKAa PO3ZHUYHOrO CObITA TYPUCTCKOMU
KOMIIaHUU. — 3/1eCh €CTh Kakue-HUOyAb OpOIIIOphI U KATaJOr'W MyTEleCTBUN? —
31ech HET TOJCTBIX KaTajoroB, HO HMMEETCS HECKOJIBKO PaCKJIAIbIBAIOIINXCS
IIPOCIIEKTOB.

2. B BaiieM ropoje €cth Kakue-iubo TypUCTCKUE JOCTONMpUMEYaTeNbHOCTU? — Y
Hac B TOpOJIE UMEETCS BBICTABKA U HECKOJbKO My3eeB. — Kakne My3eun y Bac B
ropozae? — B ropoze ectb 1Ba XyA0KECTBEHHBIX MY3€l.

3. Uto HaxoauTCs HA cTeUIakaxX y HUX B opuce? Tam ecTb pacnucanue Ha JIETHUI
ce3oH? — Ha cremnaxkax HaxoauTcss MHOTO OecruiatHbiX Ooomrtop. Ho tam et
HOBEHIIIETO PACIIMCAHMUS.

4. CKOJBKO CHyXallluX B ATOM TYPUCTCKON KOMIaHWU? — B 3TON KOMIIaHHH
UMEETCs] MEHEeKEP, HECKOJIBKO TypareHToB u Oyxrantep. — CKOJIbKO Y HUX THIIOB

U compoBoxaaromux? — Tam HET TUAOB W CONPOBOXKIAWOIIKNX. MeHemxkep
HAaHMMAET UX Ha pabOTy TOJIBKO B BHICOKUI CE30H.
5.Uto wumeeTcs B HOBOM Kartajore myTemecTBuii? — TaM HECKOIbKO

HOBBIX HWHKIIO3UB-TYpOB U uH(popmamust 00 OTHAENbHBIX —ycayrax. —
Ectp nu kakue-uuOynp ckunku? — EcTe ckuaku Ha aereit 1o 12 ner. Ha B3pocibix
TYPUCTOB HUKAKUX CKHJIOK HET.

6. B BameM TypHCTCKOM LIEHTpE HMEETCA a’ponopT, He Tak jau? — Her, Bbl
omubaeTech. 31eCh HET a’poNopTa, HO HENAJIEKO OT HAIllero KypopTa HMEIOTCS
pedHoil mopT u aBTOOyCHAsl CTaHIMs. — B MOpTy HET mpeAcTaBUTENLCTBA Ballen
TYPUCTCKOUN KOMITAaHWH, HE TIpaBnaa ju? — Her, ecTb.

UNIT 3
TYPES OF TOURISM

Leisure Tourism

Leisure tourism is also called pleasure tourism or holiday tourism. It is a
type of tourism when a person goes on holiday and does not travel on business.
Thus, the purpose of tourism in this case is recreation.
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Leisure travellers look for sun, sea and sand. They want to go sunbathing,
swimming and diving. So this kind of travellers go to sea resorts or holiday camps
and stay at resort hotels.

Leisure travellers enjoy organized entertainment and sport. In a resort hotel
there are always swimming-pools, fitting-centres, tennis courts, discos. A resort
hotel offers its customers contests, concerts, shows, animation programmes for
children. Usually it offers tours and visits to different tourist attractions: local
sights or amusement or theme parks.

Holiday-makers normally travel with their families and children.

There are other ways to travel for pleasure: cruising and coaching, motoring
and hiking.

More and more working people will have longer paid holidays and long
weekends in future. More and more people will retire at an earlier age. It means
that more and more people will travel for leisure in future.

Answer the questions

1. How is leisure tourism called?

. What type of travel is leisure tourism?

. What do leisure travellers look for?

. Where do leisure travellers go on holiday?

. What do leisure travellers enjoy?

. What does a resort hotel offer?

. What are other ways to travel for pleasure?

. Why will more and more people travel for pleasure in future?

e BN B o) RNV, I SNRUS I \O)

Sports Tourism

Sports tourism is a type of active holiday. The purpose of a sporting tour is
to exercise and to keep physically fit. At the same time travellers enjoy natural
surroundings, fresh air and clean water.

Travellers combine action and relaxation during a sporting holiday.

Tourist companies offer hiking, cycling, boating, rafting and other kinds of
sporting tours.

Very often sporting tours require preparation and special training.
Sports tour instructors will plan the itinerary. Then they will train tourists how to
use sporting equipment. They will explain all the details of the route. They will
define means of transportation, provision of meals and overnight accommodation.

During some tours travellers carry their luggage and sporting equipment
themselves. During some other tours special earners transfer the luggage for them.
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It depends on the difficulty of the tour, on the tourist destination and the local
practice.

Within sports tourism there is water tourism, mountain tourism and
mountaineering, skiing. Sports tourism is popular all year round.

Answer the questions

1. What type of holiday is sports tourism?

2. What is the purpose of a sporting tour?

3. What do travellers enjoy during a sporting tour?

4. What kind of sporting tours do tourist companies offer?

5. How will instructors prepare travellers for sporting tours?

6.What will instructors plan before the tour?

7.Who carries the tourists' luggage during a sporting tour? What
does it depend on?

8.What types of tourism are there within sports tourism?

Business Tourism

Business tourism is a travel for business purposes.

Business travellers are businessmen and government officials.
They travel on different missions. They often travel to attend a convention.
Convention tourism 1s a part of business tourism. It involves
taking part in a conference or a seminar.

Business travellers often travel to attend an international exhibition or a
trade fair.

There are tourist companies that provide business services. Those are fax,
telex and telephone communications, secretarial services, answering service,
business meeting arrangements. There are business facilities for business travelers
at hotels, airports, on airplanes.

Business travel will develop faster than other types of tourism in future.
There will be more business tourists and more tourist companies which will deal
with business tourism. They will provide more services in future. They will collect
information on markets and trade partners, provide economic data on monitors,
arrange negotiations, and offer pre-convention and post-convention tours.

Answer the questions

1.What kind of travel is business tourism?
2.What kind of tourists are business travellers?
3.What do business tourists travel for?
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4.What does convention tourism involve?

5.What business services do tourist companies provide?

6.Where are business facilities?

7.What kind of other business services will tourist companies provide in future?
8.What sort of tours will tourist companies offer to business travelers?

Incentive Tourism

Incentive tourism means that a business company offers holiday tours to its
employees and covers all travel expenses.

On the one hand, the company does it as a reward or a bonus to a person for
his successful work.

On the other hand, the company does it as an incentive for the future. The
company hopes that the employee will work even better in future and bring profit
to the company.

Very often an employer sets a target for an employee: «You will earn a
holiday in France for your family if you exceed your quota by 10 per cent next
year».

Incentive tourism emerged in the 1960s in the USA. Later on it spread in
Europe. But only large progressive corporations offer incentive tours to their
employees.

In some countries there are specialist tourist companies which arrange
incentive tours for business corporations. They take great responsibility because
incentive tours go under the name of the business corporation. It means that good
travel arrangements will improve its reputation. Bad travel arrangements will shake
its reputation.

This type of tourism is still a very small part of international tourism. Most
probably this type of tourism won't grow in future.

Answer the questions

1.What does incentive tourism mean?

2.Why does a business company offer incentive tours to its employees?

3.What sort of target does an employer set for the employee?

4.When and where did incentive tourism emerge?

5.What kind of companies offer incentive tours?

6.Why do tourist companies take great responsibility when they
arrange incentive tours for business corporations?

7. How popular is this type of tourism?
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Familiarization Tourism

Familiarization tourism is often called just FAM tourism. It means that a
business company sends its staff on educational tours to its branches or other
business companies in other cities and countries.

If a travel agency sends its travel clerks on FAM tours, it means that they
will have educational visits to a tourist destination. There they will get familiar
with local facilities, hotels, restaurants, and attractions. They will study a tour
operator's or local travel agency's practice.

The main purpose of travel clerks on a FAM tour is to get necessary
knowledge from personal experience. When the clerks return home, they will know
what to offer and what to explain to their customers about the destination.

Some experts say that FAM tourism is a part of incentive tourism. On the
one hand, such a tour is an incentive to the travel agency staff selling holidays. On
the other, it is a benefit to the tour operator which arranges them.

FAM tourism is very popular and will become even more popular in future.

Answer the questions

1.What does familiarization tourism mean?

2.What do travel agencies send their clerks on FAM tours for?

3.What do travel clerks get familiar with during FAM tours?

4.What is the main purpose of travel clerks on a FAM tour?

5.What will the travel clerks know when they return home?

6.Why do some experts say that FAM tourism is a part of incentive tourism?

1. Match up:

1) holiday a) service

2) answering b) surroundings

3) theme ¢) accommodation
4) natural d) equipment

5) sporting e) camp

6) government f) data

7) overnight g) official

8) economic h) park

2. Cross out one odd term in each line:

1) expenses, secretarial services, communications, goods, facilities, surroundings,
negotiations;
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2) expensive, international, cultural, cookery, ecological, educational;

3) training, motoring, gambling, mountaineering, cycling, cruising, hiking;

4) to depend on, to devise, to report to, to sort out, to spread out, to deal with, to
slow down;

5) itinerary, tour, destination, quota, route, tour package.

3. Match the terms with the definitions:

1) convention tourism a) a type of tourism which involves visits of tour operators
and travel agents to travel destinations so that they get
to know their facilities well

2) incentive tourism  b) a type of tourism which involves tours and visits for
disabled people

3) sports tourism c) a type of tourism which involves journeys for people
who share the same hobby

4) leisure tourism d) a type of tourism which involves holidays awarded to
staff members as a bonus and to encourage them to work
better

5) familiarization tourism e) a type of tourism which involves holidays for
relaxation and entertainment purposes

6) third-age tourism  f) a type of tourism which involves taking part in
meetings, conferences and seminars

7) fourth-age tourism  g) a type of tourism which involves tours and visits for
elderly and retired people

8) special-interest tourism h) a type of tourism which involves tours with a lot of
physical training, exercising and keeping fit

4. Pick out the right definition:

1) gambling a) hunting
b) ferry-boating
c¢) bungee-jumping
d) gaining
2) special-interest  a) travel with special purposes
tourism  b) travel for experts and specialists
c) travel with specific business missions
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d) travel for the tourist industry employees
3) hitch-hiking a) cross-country running or skiing
b) white-water rafting
c)travelling by asking drivers for lifts
d)motoring with no driving licence
4) survival tourism a) camping or caravanning
b) holiday-making with no modern conveniences
¢) starving, slimming and keeping fit
d) travelling to isolated places with extreme natural conditions
5) to attend a) to be present
b) to enter
c) to come and stay
d) to pay a visit
6) FAM tourism a) travel of regular customers to familiar destinations
b)incentive travel with families and children
c)cultural travel for sightseeing purposes

d)travel of tourist staff for getting to know new destinations
better

7) data a) number
b) date
¢) information
d) statistics
8) aconvention a) a party
b)a formal meeting
c)a resolution
d)an announcement
9) itinerary a)a list of places to be visited during a tour
b) a programme of stay
c)a route from one place to another
d) an inclusive tour
10) fourth-age a) tourism for elderly people
tourism b) tourism for disabled people
¢) tourism for retired people
d) social tourism

5. Fill in the blanks:

equipment missions a bonus
travel expenses a target data
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answering service convention staff
recreation mountaineering training
the itinerary surroundings  a FAM tour

1 ..... tourism is one part of business tourism.

2. FAM tourism means that a company sends its .......... on educational tours to
other companies.

3. Sporting tourists enjoy exercise and natural ........

4. Tourist companies provide special services for businessmen. Among them
are...... and business meeting arrangements.

5. Within sports tourism there is water tourism, mountain tourism and ...........

6. During.. ...... travel clerks get familiar with local facilities.

7. The purpose of pleasure tourism is ............

8. Sports tour instructors will always train tourists how to use sporting .........

9.Tourist companies will provide business tourists with economic........
on monitors.

10. Sporting tours require preparation and special............

11. The incentive tour is areward or .............. to a successful employee.
12. Business tourists travel on different ...........

13. An employer often sets............ for an employee to exceed his quota.
14. A sporting tour instructor will carefully plan..........

15. The employer covers the employee's....... during an incentive.......

6. Translate from Russian into English:

1. 3aBTpa HammM MeEHEKEephl OyayT oTOuUpaTh W TpPHHUMAT, Ha pabdo-
Ty HOBBIX TypareHTOB.

2. Ha coOpanuu B KOHIE ToJa MEHEIKep TypusMa OylIeT NpUHUMATh
pelieHne O pa3pabOTKE W  TPOJABMKEHHUH HOBBIX YCIYr U TAKETOB
TYpOB.

3. Ml He OyneM TIUIaHUPOBATh OOJBIIYyI0 NPUOBLIL Ha OyIymuid ToOj.
MBI TOJIBKO HAYHEM H3Yy4YaTh PHIHOK.

4. Ber Oyzmere mpemjaratb Kakue-TuOO HOBBIE Typhl B Oyaymem ce-
3oHe? - Jla, wHama Typomepatopckas (Qupma OyIer peKIaMHpOBaTh
U pealM30BBIBATH ONTOM M B PO3HUIY KAHUKYJSPHBIE HHKIIO3UB-TY-
pel Ui feteid. - B kakue cTpaHbl BBl HampaBuTe nAeTe? - ITo Oyjaer
Typuusi, I'peuns, Wcnamus u Hrtanuga. - A Kkorma Bbl H3AaAUTE CBOM
Karajor TmyTeumecTBU Ha Oyayumuil TypucTckuii ce3oH? - Mol che-
JIaeM 3TO B KOHIIE STOTO CE30HA.
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5. Ceromusa  BeuepoMm  OyJeT  HWHTEpEeCHas  pa3BJieKaTelbHas  MPOTpaM-
Ma. - Yrto st0 Oymer 3a mnporpamma? ITo OyAeT mnporpamMmma s Je-
Tel wian Ans B3pocabix? UTo oHa OyAeT BKIOYATh? - DTO OyAeT aHMMAallMOHHAs
nporpamMma c oy, KOHKypcaMu u urpamu u TUIS
B3pOCHBIX, M g Jered. Bwl Oynmere yuwactBoBath? - borock, s He
Oyny mnpucyrcrBoBaTh. CerogHsi BeuepoM MBI ye€lAeM Ha 3KCKYPCHIO
B IIPUTOPOJI U OCTAaHEMCS TaM Ha HOYb.

6.5 cobuparoch cTaTh THAOM-TIEPEBOAYMKOM. B  crmemyromem  romy
g Oyny wusy4yaThb emle OJWH WHOCTPAHHBIM s3bIK. - Kakoil S3BIK  THI
Oynemb ocBauBaTh? - S HauHy C UWTaIbSIHCKOTO, a TMOTOM MPOJOJIKY
U3yyaThb HCHNAHCKUH. - A Oynemb JM Thl HW3y4aTh HCTOPUI0O U  HUCKYC-
ctBo? - Jla, ompenenenHo. Bce Oynymme rtuasl OyayT wu3ydaTh HCTO-
puto U reorpaduio, KyJIbTypy W HUCKyccTBO. Haneroch, ™Mbl Oyaem
3HaTh ~ BCE  JIOCTONPHMEYATEIbHOCTM  HAIIETO  TYpLEHTpa B  KOHILE
Kypca oOy4eHus.

7.Tne Bama Typrpynma Oyner mocie3aBTpa? - Msl Oyaem B ropax.
3aBTpa MBI OTHpaBIsiEMCs B CHOPTUBHBIA Typ. - Bac mnoBemer HHCT-
pyktop? - Jla, ceromHs OH TOKaXeT HaM MapHIpyT Ha Kapre U 00b-
SACHUT, KakK TIOJIb30BaThCAd  CIOPTUBHBIM  OCHAallleHWeM. -  Mapupyrt
Oyner Tpynubeii? - Hanmeroch, oH He Oyner oueHb TpyaHbld. S uw Moum
MOy TYUKH TOMZAEM B TOPHI BIIEPBHIE.

8.0ta  TypucTckas  KoMmMmaHusg OyAeT 3aHUMATbCS  JCJIOBBIM  TypH3-
MoM u B Oyaymem? - Jla, HO oHM He OyAyT OpPraHuW3OBBIBaTH WHAU-
BUJlyallbHbIE Typbl Juisi OuzHecmMeHoB. OHu OyAayT 3aHUMAThCS  KOH-
IPECCHBIM TYPU3MOM.

UNIT 4
PEOPLE IN HOSPITALITY

The Receptionist

The receptionist works in a front office of a hotel.

The receptionist is in charge of the check-in. She meets and greets guests,
registers guests and assigns rooms to them.

The receptionist must ensure that the check-in procedure is brief and
convenient.

The receptionist must help guests do the hotel formalities. She takes the
guest's name. If the guest is a foreign visitor, the receptionist must take the guest's
passport number. Then she asks the guest to sign the hotel register. In larger hotels
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the receptionist asks the guest to fill in a registration card and to sign it. She must
explain how to do it correctly.

The receptionist must send the signed registration card to the cashier's office.

The receptionist answers the phone. She answers questions of visitors who
have come to see the hotel guests. She can help the visitors find the hotel guests.
She may take messages for the hotel guests when they are not in.

In smaller hotels the receptionist is in charge of the room keys.

Answer the questions

1. Where does the receptionist work?

2. What is the receptionist in charge of?

3. What must the receptionist ensure?

4. How must the receptionist help the guests?

5. What does the receptionist ask the guests to do?

6. What must the receptionist do with a signed registration card?

7. How can the receptionist help the visitors who have come
to see the hotel guests?

8. What is the receptionist in charge of in smaller hotels?

The Concierge

The concierge works at a hotel's information desk. The concierge must speak
a few languages because she has to help guests from other countries. Usually the
concierge speaks major world languages: English, French, German and Spanish.
Sometimes she speaks other languages, too. It depends on the language of the
customers whom the hotel receives.

The concierge must help guests in all ways. She can give orientations in the
city, arrange taxis and sightseeing tours. She can offer entertainment. She can
make theatre bookings. She can recommend shops, restaurants or nightclubs.

Actually the concierge in a hotel can act as a travel agent: book flights,
tours, visits. She may find a guide or a guide-interpreter for the guest.

The concierge can find a babysitter.

The concierge must help guests mail letters and packages. She may even
provide paper and a pen for writing letters. In some hotels the concierge is in
charge of messages. In some hotels the concierge may be in charge of the room
keys.
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Answer the questions

1. Where does the concierge work?

2. Why must the concierge speak a few foreign languages?

3. What kind of languages does the concierge usually speak? What does it
depend on?

4. How must the concierge help guests?

5. What can the concierge recommend?

6. How can the concierge act as a travel agent?

7. How can the concierge help parents with children?

8. How can the concierge help guests with their correspondence?

9. What is the concierge in charge of in some hotels?

The Hotel Manager

The hotel manager is the head of a hotel. He may have the name of the
general manager or the managing director.

The hotel manager may hold a management position in an individual hotel.
Or he may work in a hotel chain.

In a small hotel the manager may be the owner of the hotel. But in a large
hotel he is just a professional hotelier.

For the hotel guests the hotel manager is the host who must offer hospitality
to his guests.

For the hotel staff the hotel manager is the person who must establish the
policy of the hotel and its operations. The hotel manager has to plan and control
the hotel business. He has to check up how different hotel departments carry out
their functions. Often he has to deal with the hotel guests in person. He has to
handle their problems and complaints.

There may be different management positions in a hotel: the assistant
manager, the resident manager, the night manager.

The assistant manager helps the manager and manages the hotel when the
manager is not present.

The resident manager is the manager who permanently lives in the hotel.

The night manager is on duty during the night.

Answer the questions

1.What are other names for the hotel manager?
2.Where may the hotel manager work?
3.What is the hotel manager for the hotel guests?
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4.What is the hotel manager for the hotel staff?
5.What does the hotel manager have to do?
6.What may other hotel management positions involve?

The Chief

The chef works in a restaurant or in the food and beverage department of a
hotel.

A restaurant may have different chefs. At the head of them is the head chef.

The head chef is the kitchen supervisor. He manages the kitchen of a
restaurant. He has to select menus and to plan the meals. He has to taste the dishes.
He also manages the kitchen staff: the chefs, the cooks and the helpers.

In a big restaurant there may be different specialist chefs: the soup chef, the
sauce chef, the vegetable chef, the pastry chef and others.

The soup chef is in charge of making soups. The sauce chef is in charge of
preparing sauces. The vegetable chef is in charge of preparing vegetables and
pasta. The pastry chef is in charge of preparing pastries and sweet dishes.

The chef may have the chefs special. It is a special dish which goes apart
from others on the menu. It may be the dish for which the chef or the restaurant is
famous.

The good name of a restaurant or a hotel's kitchen may depend on its chef.
The reputation of the chef may increase its business.

Answer the questions

1. Where does the chef work?

2. What is the head chef? What does he have to do?

3. Whom does the head chef manage?

4. What sort of specialist chefs may there be?

5. What are specialist chefs in charge of?

6. What is the chef’s special?

7. How may the name of a restaurant depend on its chef?

The Restaurant Manager

As a rule, the restaurant manager runs a restaurant but he doesn't own it.
Sometimes the restaurant manager may own and run his small restaurant.

The restaurant manager is in charge of the restaurant policy and operations.
He has to decide on the image of his restaurant. He has to plan its business. He has

29



to decide on purchases and sales. He hires the restaurant staff and provides their
training.

The restaurant manager has to meet the guests. He must see to it that the
guests are happy with the service and have no complaints. The guests may often
see the restaurant manager in the dining-hall.

In a large restaurant there are other management positions: the purchase
manager, the sales manager, the production manager, the personnel manager and
others. All these managers report to the general manager. In an individual
restaurant the restaurant manager decides on the type of cuisine and the types of
menus.

In a family-owned restaurant the whole family may be in charge of the
restaurant operations. The wife may act as a hostess or a chef.

Answer the questions

1. What does the restaurant manager do?

2. What is the restaurant manager in charge of?

3. What does the restaurant manager have to decide on?

4. How can the restaurant manager provide for good restaurant staff?

5. Why does the restaurant manager have to see the guests?

6. What are other management positions in a restaurant?

7. What does the restaurant manager decide on in an individual
hotel?

8. Who may be in charge of operations in a family-owned restaurant?

1. Match up:
1) background a) appliances
2) front b) card
3) travel ¢) music
4) room d) lounge
5) wine e) arrangements
6) cocktail f) office
7) registration g) special
8) chefs h) steward

2. Cross out one odd term in each line:

1) computer literate, fellow-students, language fluency, makeup,
internship, to choose a major;
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2) cart, desk, cab, maid, key, fridge, sign, hair-dryer, towel,

3) waitress, toiletries, errands, maids, appliances, beverages;

4) to meet, to greet, to seat, to escort, to unlock, to assist;

5) information desk, receptionist, porter, cashier, bellboy, doorman, concierge,
maitre d'hotel;

6) host, barman, housekeeper, stewardess, hostess, waiter, bar maid, steward,
waitress;

7) pastry chef, specialty chef, sauce chef, vegetable chef, soup chef, chef;

8) to vacuum-clean, to scrub, to complain, to make up, to dust, to general clean, to
pick up, to clean.

3. Pick out the right definition:

1) a beverage a) a drink

b) an alcoholic drink

c) beer

d) services of barman
2) a cuisine a) cooking

b) cutlery

c) a table-cloth

d) a culinary art

3) a chef a) a boss
b) a general manager
c)a cook
d) a chief cook

4) an errand a) a mistake

b) a special duty
c) a specific task
d) a misunderstanding
5) amaid a) a young lady
b) a mermaid
c¢) a chambermaid
d) a housekeeper
6) appliances a) electric devices and utensils
b) computer hardware
¢) computer software
d) applications
7) pasta a) rolls and pastry
b) spaghetti, macaroni, noodles
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c¢) mashed potatoes
d) tomato sauce
8) a wine steward  a) a steward serving wines during the flight
b) a barman
) an expert in wines
d) a sommelier
9) a chefs special a) a chefs special dish
b) a chefs special uniform
c) a chefs special menu
d) a chefs special course

10) toiletries a) men's and ladies' rooms
b) bath linen
c¢) bathroom supplies
d) toilet paper
4. Fill in the blanks:
a travel agent cuisine hotelier
the resident manager the check-in the chef
the chef's special a hostess the concierge
the assistant manager the receptionist the pastry chef
the restaurant manager the cashier's office chain
l.... works at a hotel's information desk.
2. The hotel manager may work in a hotel....... or in individual hotel.
3. In a family-owned restaurant the wife may act as or a chef.

4 ......1s the hotel manager who permanently lives in the hotel.

5 ......registers hotel guests and assigns rooms to them.

6. In a large hotel the hotel manager is a professional.........

7 ......1s a special dish for which the restaurant is famous.

8 ......1s in charge of the restaurant policy and operations.

9. The receptionist is in charge of ............

10. The concierge can actas ..................

11.....1s in charge of preparing pastries and sweet dishes.

12 .....works in the food and beverage department of a hotel.

13 .....manages the hotel when the general manager is not present.

14. The receptionist must send the signed registration cards to..........
15.In an individual restaurant the restaurant manager decides on the
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5. Translate from Russian into English:

1. PaGoTHUKHM coykObl MpuUeMa 3TOro OTeNs JOJKHBI OEriio rOBOPUTH Ha JIBYX
MHOCTPAHHBIX S3bIKaX. TaKOBbI MTpaBUJIA.

2. Tel ymeemp NepeBOAUTh C PYCCKOTO HAa AHTIIMUCKUN? - YMero. - Thl MOXKEIb
nepeBecTy 0030pHYI0 IKCKypcHio? - boloch, UTO HE MOTYy.

3. MoxHO MHE BOCTOJNB30BaThCs TenedoHoM B Bamiem oduce? - Hemb3sa. IO1o
TeneOoH HaIIero IupeKTopa-pacrnopsaautens. OH MOXKeT ObITh HEJOBOJICH.

4. KoHChEpKKE YacTO MOpUXOAUTCS 3aHuMartbes nucbMamu? - Jla. En
MPUXOJIUTCS OTIPABIATH MO MOYTE MHChbMa M MakeThl. Yacto el mpuxoautcs
NPUHUMATH COOOIIEHHUS JIJIsl TOCTEH.

5. PaGoTHuk cityk0bl MpueMa JOJDKEH MPUBETCTBOBATh M BCTpeyaTh rocteil. Emy
HET HEOOXOIUMOCTH MOMOTaTh rocTio ¢ OaraxkoM. Ho oH J0/keH moMouYb TOCTIO
3aMOJIHUTH OJIaHK PerucTpaIuu.

6. M0oxHO HaM OCTaBUThH YaeBble Ha cTose? - KoHeuHo, MOKHO.

7. KTo MOXET MoMo4b HaM 3alOJHUTh OJlaHK peructpauuu? - S mory. — JlomkHbI
JIM MBI TUCATh eyaTHbIMU OykBaMu? - Het, B 3TOM HET HEOOXOAMMOCTH.

8. lupekTopaM pEeCcTOPaHOB NMPUXOIUTCS KaXKIblii JE€Hb NPUHUMATh PELICHUS O
3aKyIKax v MpoJiakax.

9. Kak wacrto med-noBap HOKEeH JAeryctupoBarh Omoga? - S mymato, emy
MIPUXOJUTCS ITO JEJIaTh MHOTO pa3.

10. MHe He mnNpuUXOOWUTCS NPUHUMATH peEIIeHUus camMoMmy. S 3amecTurenb
YOPABJISIIOIIET0 TOCTUHUIBI, U MHE MPUXOIUTCS 3TO JAeNaTh, TOJBKO KOIJa
YIPABJISIIOLIETO HET.

11. YV namero mectHoro rujga mpoctyaa. JommkHO ObITh, OHa CETOAHS JOMa.
MosxeT ObITh, OHA U TIPUEACT 3aBTPA, @ MOKET OBITh, U HET.

12. Kak goaro Bbl JTOJDKHBI OCTaBaTbCs B OTelie MO Beuepam? Bam mpuxoaurcs
OCTaBaThCA HAa HOYb, €CIU €CTh MNpoOseMbl WK kanoObl? - OOBIYHO MHE HE
MIPUXOJNATCS OCTABATHCS JOMO3AHA. Y HAC B OTEJIE€ €CTh HOYHOM YNPaBIISIOIIMNMT. S
MOTY OCTaThC$l, €CIIM OH HE MOKET PEeUIUTh MPodIeMy.

13. Korga s mory mo3BOoHUTH BaM? - A 4eM s MOry Bam IoMoun? - S poimkeH
3aKa3aTh TAKCH B a3pOIOPT Ha 3aBTpa. - Sl MOry 3TO clienaTh NpsMo cernyac.

14. KoHchepkKa, BEPOATHO, OUCHb 3HAIOUIUN U OOIIMTENbHBIA YenoBeK. J{oMmKHO
ObITh, OHA 3HAET HECKOJIbKO MHOCTPAHHBIX A3BIKOB. BO3MOXXHO, OHa TOMOXET HaM
3aKa3arb OWeThl B TeaTp. MoxkeT ObITh, y Hee ecTh HH(popMalus 00 IKCKYpCUsX U
MOCELIECHHUSIX.
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